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AHAJIM3A TOBANHOI" N3SBO3A CUPA CA OCBPTOM HA
PENYB/IUKY CPBUNJY

AHTUh KpuctnHa .
Pe3ume

Y pagy ce aHa/msnpa v3B0O3 cupa y CBETY, ca 10CebHUM OCBPTOM Ha Kapa-
KTepucTuke nzposa n3 Perybsmke Cpbuje. JeTepmMuHncanm cy Hajsehy n3Bo3HuLMY,
HUX0BO y4ewhe u 3Hayaj Ha MehyHapogHOM TPXULLTY. BpemeHcku nepnoj
uctpaxmBama je 2020-2024 roguHa. poceyaH CBETCKM WU3BO3 cupa U3HOCUO fe
7,53 mumoHa TOHa, ca TEHAEeHUujoM yMepeHor pacrta o crom o4 3,76%
roguiire. 13Bo3 cupa mn3 Penybsimke Cpbuje npoceqHo je naHocmno 14,7 xwbaga
TOHA ¥ UMAo je TeHAEeHUMJYy YMepeHor naja no ctonv o4 4,68% roguiime. LjeHoBHa
KOHKYPEeHTHOCT Pernybsimke Cpbuje Ha MeRyHapoaHOM TPXuLLTY fobpa je, jep je
yeHa gomaher cupa Hwka 3a 33,69% y 04HOCY Ha MPOCEYHY CBETCKY U3BO3HY LIEHY.

KrbyyHe peun: cup, n3B03, MERYHaPOAHO TPXULLITE, ekcTparosayvfa TpeHaa,
Peny6sinka Cpbuja
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1 YBopj,

Cvip npefcTaB/ba 3HavajaH NosbONPUBPEAHO - NpexpaMbeHy NPon3Boj ca nspa-
)XEHOM EKOHOMCKOM ¥ noTpowaykom BpegHowhy. Ca eKOHOMCKOr acnekra,
NPoOu3BOAHa M M3BO3 Cupa LOMPUHOCE pas3BOjy MEYHE UHAYCTPUje U javatby
13BO3HMX NephopMaHcK arpapHor cektopa. MoTpoLuaykm acnekT ykasyje aa cup
“Ma BaXHY Y/IOTy Y CTPYKTYPW MCXpaHe CTaHOBHWLWITBA 360r CBOje HYTPUTUBHE
BpPeAHOCTW, Npe CBera cagpxaja npoteMHa W MuHepana. CaBpemeHe
TeXHONOrvje Npou3BoAHE, Kao W yHanpehewe cTaHgapha u ceptudmkaumje
Tpeba ga omoryhe ctabwunHy npoussoamy, Behy BpeAHOCT gomaher cupa u
n3paxeHy KOHKYPEHTHOCT Ha MefyHapOLHOM TPXMLUTY.

HaBefeHy npobnemaTtvky UCTpaxunm cy, nopes octanux, u cnegehu aytopu:
Bnaxosuh 1 cap.(2015), Berbkosuh u cap. (2015), Bnaxosuh, Mywkapuh (2015),
Meyer et. al. (2019), Dries et. al. (2021), Ortega et. al. (2020).

Ln/b uctpaxusara jecy TpeHA0BM U AVHAMKKa 13BO3a cCupa Y CBETY, MEPEHM
KPO3 KO/IMYMHY, BPELHOCT M MNpPOCEeYHe M3BO3HE LEHe, ca KoMnapaTWBHOM
aHanusom Peny6nuke Cpbuje v neT Hajehux CBETCKMX W3BO3HMKA, Kao U
eKkcTpanonauujom HaBegeHux nokasatesba Ao 2030. roguHe. 3ajatak je ga ce
carnegajy MoryhHocTM n mepe 3a yHanpehewe W3BO3HE KOHKYPEHTHOCTU Y
Hape4HOM BpPEMEHCKOM nepuody. 3Hauaj WCTpaxmBawa npousunasu u3
carnefaBatba CTPYKTYPHUX U OUHAMUYKMX KapakTepUcTUka CBETCKOI M3BO3a
cupa, OUEHEe LEHOBHE KOHKYPEHTHOCTM, Kao W WAeHTUdMKOBawa mepa
yCMepeHux Ha yHanpehewe nonoxaja Penybnuke Cpbuje Ha mehyHapogHOM
TPXULLTY.

2 MeTopq paga v U3BOpu nogaraka

3Bopu nogartaka npeysetn cy u3 ctatuctmuke 6ase nogaraka MefyHapogHor
TprosuHckor ueHTtpa ITC (International trade centre) 3a BpeMeHCKM Nepuos o4
2020. no 2024. roanHe. Y pafy cy kopuwheHe ctaHfapAHe MatemMaTuyko-cTaTu-
CTUUKe MeToAe. VIHTeH3MTeT KpeTawa NpPOMeHa KBaHTU(IUKOBAH je u3pady-
HaBakeM CToMna npomMeHa NPUMeHOM (pyHKUMja ca HajnpuiarofeHnjum nuHnjama
TpeHJa OpurMHasHMM nojauuma. HajsaxHuje nojaBe npukasaHe Ccy Yy Buay
Tabena u rpadukoHa. M3BO3HA KOHKYPEHTHOCT MepeHa je Ha OCHOBY
nokasaTesba 06vMa, BpeLHOCTW 1 AVHAMVKe 13B03a, yyellha y CBETCKOM U3BO3Y,
Kao 1 LLeHOBHUX MokasaTesba (npoceyHa LeHa, MHAEKC 1 cTona NpoMeHe), paau
yTBphuBara penatusHe nosuumnje Hajpehnx CBETCKMX M3BO3HUKA U Peny6svke
Cpbuje Ha mehyHapogHOM TpxuWTy. EKCTpanonaumja TpeHaa usBpLleHa je Ha
OCHOBY aHa/nuse gocajaluwbyx nogaraka 0 0bumy n3so3a cvpa 1M NpoCeYHUM
13BO3HUM LieHama 3a cBeT u Penybnuky Cpbujy, npu yemy je yTBpheH TpeHs
KpeTara Ha 0CHOBY nocmMaTpaHux nogartaka fo 2030. roguHe.
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3 Pe3syntatu uctpaxvsama

3 . 1 = /3B03 cupay cBeTy

MpoceyaH CBETCKM U3BO3 cCMpa y UCTPaXMBaHOM BpPeMeHCKOM nepuogy (2020-
2024) n3Hocuo je 7,53 MuaMoHa TOHa, ca TEHAEHUUOM yMepeHOor pacta opf
3,76% roguwhe (tabena 1). BpegHOCT U3B0O3a je Ha NPOCeYHOM HMUBOY o4 39,82
muvjapge YCL n ca TeHOeHUMjOM WHTEH3MBHOr pacta no crtonu of 8,09%
roguwhe. Komnapauujom ca pesynratMma paHujux UCTpaxusarba kKoja ce
oaHoce Ha nepuop 2008-2012. rogmnHa (Bnaxosuh u cap., 2014) Moxe ce younTu
[a je oowso 4o nopacTa U3Bo3a cupa Ha MefyHapoaHoM TpxXuMWTy 3a 35,56% y
nepuogy 2020 no 2024. roanHe, AOK je BPeAHOCT M3B03a cupa y UCTPaXuBaHOM
BPEMEHCKOM nepuogy nopacna 3a 49,14%. Hajsehu cBeTCkM N3BO3HWLY cupa cy
Hemauka, XonaHguja, ®paHuycka, Wtanvja n CjeguweHe Amepuuke [pxase
(International trade center, 2024). HaBeeHe 3eM/be UMajy JOMUHALM]Y Ha TPXK-
WTYy jep Aajy BuLe Of NOJIOBUMHE YKYMHOT CBETCKOr u3Bo3a cupa 53,61%. OwHe
MPaKTUYHO AUKTMPAjy YC/I0BE Ha TPXULWTY (LieHe, yCnoBe NpoMeTa, KBasiuTeT).

10

y=0,1807x - 357,85

eKCTparnosnanuja
TpeHja

MUIIINIOHA TOHA
= (@)}

0
2018 2020 2022 2024 2026 2028 2030 2032

TOAIHa

@=@==0pIITITHATHY IOJAIlIl  ® ® ® TIHITa TPEeHIa

IpaghmkoH 1. KpeTar-e n3Bo3sa cvpa y cBeTy ca eKkcTparnosiaymnjoM TpeHga
(2020-2024) mun.ToHa

EkcTpanonauuja TpeHga nM3Bo3a cupa Ha MehyHapogHom TpxuwTy, no 2030.
roguHe nokasyje TeHAEHUWjy yMepeHor pacta no cTtonu of npoceyvHo 2,61%
roAuWHe y OAHOCY Ha NPETXOAHW WUCTpaxusaHW nepuog (rpadmkoH 1). Ha
OCHOBY aHa/in3e BpPeMEHCKe cepuje M npojekuuje TpeHA4a npoceyHor pacra of,
2,61% roguwbe, NpoLeHeHo je aa he cBeTCKM N3B0O3 cupa AocTuhn NPpUGINXHO
8,70 munuoHa ToHa go 2030. roguHe. [o3uTvBaH TpeHn K3BO3a cupa Ha
MefyHapo4HOM TPXMILTY MOXe 6uTu pesynTtaT KoMOuHauuje Npou3BOLHWUX,
TPXUWHUX U MHCTUTYLMOHaTHUX hakTopa. Ca cTpaHe noHyae, 3HayajHy ynory
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MMa TexXHONOLWKO YyHanpeferwe npou3BoaHe, noBehamwe MNPOAYKTUBHOCTU Y
M/IEYHOM CEeKTopy W TMNpuMMeHa caBpeMeHux craHgapga 6e3befHocTn K
KBasMTeTa XpaHe, WTO AoNpUHOCK Behoj KOHKYPEHTHOCTM 13BO3HMUX NMPOU3BOAA.
Ca cTpaHe Tpaxme, pacT cBeTcke nonynauuje, ypbaHusaumja n nosehawe go-
XOTKa CTAHOBHULUTBA Y NOjeJMHNM pervoHnMa foBoe 40 nosehara noTpoLLtbe
M/IeYHUX Npou3Boda, cupa. Pa3Boj 6peHAMpaHux u cneuujanu3oBaHux BpcTa
cupa, yk/pydyjyhu nponssoge ca 3awwTuheHum reorpadckum nopeksio, omoryha-
Ba WM3BO3HMUMMA Aa Ce MO3ULMOHMPAjy Yy CerMeHTMMa TpxulTa ca MaroM
LLleHOBHOM KOHKypeHuujom 1 BehoM cnpemHowwhy noTpowaya fa nnarte npemujy
3a KBasmTer.

Hajsehy cBeTCkM M3BO3HUK cupa je Hemauka koja roguiirse npoceyHo n3Bese
1,37 MunMoHa ToHa, WTo unHu 18,24% ykynHor usso3ay ceeTy. OcTBapyje TpeHs
yMmepeHor pacrta no cronu og 2,26% roguiike. BpefHOCT M3B0o3a cupa U3
Hemauke je Ha npoceyHoM HuMBOY of 5,95 munujapam YC/U. Kako HaBoge Meyer
et. al. (2019) Hemauka MneyHa UHAYCTPUja, YKIbYUyjyhn n TpxuwTe cupa, jesHa
je oA HajpasBujeHnjux y Esponu. AyTopum 3ak/byyyjy aa cy npon3sBofHa 1 13Bo3
cupa y Hemaukoj 3acHOBaHM Ha BUCOKO] TEXHOJOLKO] obpasan mneka, 4o6po
OopraHvM30BaHWM WM3BO3HWM KaHanMma U CHaXHO] uHTerpauuju y mehyHapogHe
TProBuHCKe TokoBe. Hajsehu n3Bo3 ycmepeH je y UTtanujy n XonaHawmjy. 13803
cupesa 13 Hemauke 3aCHOBaH je Ha M3BO3Yy TBPAWX W MOMYTBPAUX CUPEBA, Kao
WwTo cy Emmental, Butterkdse w Cambozola.

Cnegu XonaHuja ca nNpocevyHUM M3BO30OM of 995 xusbafa TOHa, WTO YWHK
13,23% ykynHor cBeTckor U3Bo3a cupa. OcTeapyje TpPeHA YMepeHor pacrta no
ctonu o 3% roguiirbe. BpegHocT M3B03a cupa 13 XonaHauje Ha NpoceyvyHoM je
HuBoy of 5,94 munujapagn YC/A. MNMpema Dries et. al. (2021) XonaHgunja 3ay3mma
BEOMa 3HayajHy Mo3uLM)y Ha €eBpPONCKOM W [No6asIHOM TPXUWTY cupa
3axBasbyjyh BWCOKO pa3sBujeHO] NPOM3BOAHM, efUKACHO OpraHM3oBaHUM
M3BO3HUM KaHaMMa W CTabuiiHoj NOTpaXmwu 3a NpoM3BOAMMA  MJeyHe
nHaycTpuje. Aytopu uctuiy aa XosnaHgunja yCrnewHo ofpXasa KOHKYPEHTHOCT
KPO3 KBa/IMTET NPOM3BOAA, TEXHOJIOLWKY MOZEpHu3auujy u uHTerpauunjy y
mMefyHapoaHe TproBuHCKe TOKOBe. 13BO3 cupeBa M3 XonaHauje 3acHOBaH je
NpeTexHo Ha TpaauumoHanHuMm BpcTama cupesa, Gouda, Edam v Maasdam.

Tpehu cBeTCKkM N3BO3HUK je PpaHLycKa, ca NPOCeYHUM U3BO30M 04 667 xurbaja
TOHa, WTO 4mMHKM 8,87% YyKynHOr cBeTCKOr u3Bo3a cupa. OcTBapyje TpeH[
HesHaTHOr pacta no cronu oA 1,27% rogvwwe. BpeAHOCT M3Bo3a cupa U3
®paHuycke je Ha npoceyHoM HUBOY of 5,11 munujapam YCJ. MNpema Ortage et.
al. (2020) opaHuycka 3ay3uMa no3uvunjy jefHor of Bofehux CBETCKMX
npou3ssofaya n N3B03HUKA cupa, ca Ayrom TpaanumnjoM KBaIMTETHE NPON3BOAHE
W BWUCOKUM YyAesioM Yy T[106a/lHUM M3BO3HUM TOKOBMMA, rfe Ce HeHa
KOHKYPEHTHOCT orfiega y npucycTsy npoussBohaya cnewuunjannsoBaHnx 3a
pervoHasniHe BPCTE CUpeBa N HUXOBY MHTErpaLlmjy Ha MefyHapogHa TpXuLTa.
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M3B03 cupa wn3 ®dpaHuUycke 3acHOBaH je Ha TpaguuMOHa/IHUM  MEKUM
(Camembert, Brie), nonytepaum (Emmental, Gruyére) v TBpAUM CUpPEBUMA
(Comté).

MpeocTtasne 3eM/be Koje ce CBpcTasajy y net Bogehux N3BO3HUKA cupa y CBeTY
cy Wtanunja n CjegurbeHe Amepuuke [pxaBe. Kapaktepuiie nx U3B03 3HATHO
MakMX KOMMYMHA cupa, Ha LWTa ykasyjy v nojeauHadHa yyewha og 7,51% 3a
NTanunjy n 5,76% 3a CjeantbeHe AMepudke dpxase.

Tabesna 1: Hajsehm n3BosHnum cupa y ceety (2020-2024), mu/. ToHa

MpoceyuaH lNoanwxa BpegaHoct
3emmba 13B03 z::;;h&g cTona 13B03a —
MW/1. TOHa npomMeHe (%) | munujapan YCO
Hemauka 1,37 18,24 2,26 5,95
XonaHguja 0,99 13,23 3,00 5,94
®paHuycka 0,66 8,87 1,27 511
NTanuja 0,56 7,51 8,76 4,77
CAL 0,43 5,76 9,77 2,07
MeT n3B0O3HMKA 4,01 53,61 5,01 23,84
Ocrane 3em/be 3,52 46,39 - 15,98
Cser 7,53 100,00 3,76 39,82
U3Bop: ObpayyH ayTopa Ha 6asv ITC (https.//www.intracen.orq)

MpoceyHa cBeTCKa U3BO3HA LieHa cupa y NUCTPaXMBaHOM BPEMEHCKOM nepuoay
6una je 5,16 YC/kr, ca TeHOeHUMjOM ymepeHor pacta no ctonu of 4,32%
roguwme (Tabena 2). Ekctpanonauyja TpeHa Kpetaka U3B0O3HE LieHe cupa Ha
MefyHapogHOM TPXWLITY nokasyje aa ce y nepuogy o 2030. roguHe ouekyje
npoceyaH roguwkbK naj w3Bo3He uUeHe of 2,91%. Ha ocHoBy aHanuse
BPEMEHCKE cepumje 1 npojekuunje TpeHAa npoceyHor naga og 2,91% roguwbe,
npoueheHo je aa he ceBeTcka M3BO3a LeHa cupa goctuhu npubnmxHo 3,84
YCA/kr po 2030. roguHe. MNaj n3BO3He LEHe cupa Ha MehyHapoaHOM TPXULITY
MOXe 61UTK nocneamua Bue dakTopa: nosehake rnodasHe noHyae cupa (pacTt
NpPou3BoAH€e cupa Ha MehyHapo4HOM TPXMLUITY MOXe [0BeCTW [0 NpuTucka Ha
CMarEeHE N3BO3HUX LiEHA), jaya KOHKYpeHUmnja Mehy n3Bo3Huumma (Behun 6poj
npoussofaya Ha CBETCKOM TPXMULITY A0BOAM [0 LEHOBHE KOHKYpeHuuje),
NMPOMeHe Yy CTPYKTYpU Tpaxmwe W cTpaTervje W3BO3HMWKA YCMepeHe Ha
3ajpxaBare Wan nosehare TPXMLWIHOT yyelwha MOry LOBECTUM [0 yMepeHor
naga ueHa. Mefy Hajsehum CBETCKMM M3BO3HULMMA HajBULLY U3BO3HY LEHY cupa
nva Wtanuja, npoceyHo 8,39 YCU/kr, ca cTonom pacta of 3,60% roauuime.
HakoH Wtanuje, cnegn ®paHuycka ca nNpoce4yHOM W3BO3HOM LieHOM of 5,86
YCA/kr n ctonom pacta of 3,99% roguiire. NpoceyHa U3BO3Ha LieHa cupa u3
XonaHguje je 5,12 YCL/kr ca ctonom pacTa 5,23% roguiite. MNMpoceyHa n3Bo3Ha
LeHa cupa 13 CjeanmeHnx AMepuukux pxasa nsHocn 4,76 YCL/Kr ca ctonom
pacta of 1,94% roavwme. HajHWXy WM3BO3HY LEHy cupa Mmehy Hajpehum
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CBETCKMM M3BO3HUUMMaA ocTBapyje Hemauka 4,32 YCL/kr ca cTtonom pacrta of
6,82% roguiuse.

Tabesna 2: UsBo3He LjeHe cupa y cBeTy (2020-2024), YCl/kr

3eM/ba lMpoceyHa n3Bo3Ha UHaekc Crona
ueHa YC/kr ceer=100 | mpomeHe (%)
Ntanuja 8,39 114,94 3,60
dpaHuycka 5,86 116.27 3,99
Xonaxguja 5,12 121,97 5,23
CAL 4,76 107,11 1,94
Hemauka 4,32 128,81 6,82
Ceer 5,16 100,00 4,32
U3Bop: ObpadyH ayTopa Ha 6asu ITC (hitps://www.intracen. orgL

HajsHauvajHunju hakTopy KOju yTUYY Ha U3BO3HY LIEHY cupa Cy: TPOLLKOBW Mpo-
n3BoAHe (LeHa CcupoBOr Mfeka, TPOLIKOBY paja, TPOLIKOBM ambanaxe,
TeXHOMOrja n CTeneH npepage), KBamTeT W BpcTa cupa (Tun cupa — TBPAW,
MeKu, TONJbEeHW, crneuujannTeTn), 06MM NPoV3BOAHE (BE/IVKE Cepuje CHUXaBajy
JeAVHNYHY LeHy), noTpoLlayke HasuKe, TPrOBUMHCKA NOUTUKA (LapuHe, KBOTe,
TPrOBUHCKM CNOpasymu, CaHUTapHU U (PUTOCAHUTapPHU CTaHAapAam), TPOLLKOBU
TpaHcnopTa W JIOTUCTUKA, KOHKYpPEHUMja Ha MeRyHapoLHOM TPXWLWITY W
cy6BeHUMje 1 arpapHa noanTHKa.

32 = M3B03 cupa us Penybnuke Cpbuje

N3B03 cupa n3 Penybnuke Cpbuje y MUCTpaxuBaHOM BpPEMEHCKOM Mepuogy
(2020-2024) npoceyvHo je n3HocMo 14,1 xu/baja TOHA U MMao je TeHAeHUujy
yMepeHor naga no cronu of 4,68% roguiike (tabena 3). Y 0A4HOCY Ha YKYMHY
fomahy nponssoaky cupa y Cpbuju (P3C, 2023) nssosu ce 25,75%. BpegHocT
13B03a je Ha NpoceyHoM HMBOY o 54,10 munmoHa YC/ v ca TeHAEHLMjOM He-
3HaTHOr pacTta no ctonu oA 0,25% roauiike. Komnapauujom ca pesyntatuma
paHunjux UcTpaxmBatrba Koja ce oHoce Ha nepuog 2013-2017. roanHa (Bnaxosuh
n cap., 2018) moxe ce youuTu Ja je AOWA0 A0 nopacTa M3BO3a cupa M3
Penybnuke Cpbuje 3a 33,02% y nepuogy 2020 ao 2024. roauHe, [OK je
BPELHOCT M3BO3a CMpa Yy WUCTPaXMBaHOM BpPEMEHCKOM nepuofy nopacna 3a
39,79%.

3Hauaj cnosbHe TProBUHE 3a €KOHOMCKW PacT pas/iunT je y CBakoj 3eM/bM.
MoBo/bHA MpUBPEAHa CTPYKTypa W OMNliTa Pa3BUjeHOCT NPUBPEAE CMakbyje
3aBMCHOCT Off YB03a, a noBehaBajy 3Hauaj M3B0O3a kao (hakTopa NpuBpeaHOr
pacTa 3eM/be W YTUUY Ha No6osbllare TProBUHCKOT 6unaHca. MehyTtum, kaga je
pey 0 penaTMBHO MaIMM 3eM/baMa, y Koje cnaga v Penybnuka Cpbuja, oHe came
no ce6u Mopajy Bulle 4a M3BO3e, jep M je COMCTBEHO TPXMLLTE UCYBHLLIE Mano,
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Te Ce 3Hauyaj pacTta M3B03a He MocTaB/ba Kao NuTawe Beh Kao npeaycrios
npuepeaHor paseoja (Jepemuh, Lectosuh, 2014).
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lpagbukoH 2. Kperare n3sosa cp y Cpbuju ca ekctpanonayujom tperga (2020-2024)
XWb.TOHA

N3 Penybnuke Cpbuje n3Bo3e ce cnegehe BpcTe cupesa: NonyTepau, Koju cy
Haj3acTyn/beHnjn y n3Bosy (Edamer, Gauda), Meku cupesu (gpeta n maagn 6esm
cvp) n npepaheHn 1 TONSbEHN Cup.

EkcTpanonaumja TpeHga ussosa cupa n3 Penybnuke Cpbuje, go 2030. roguHe
rnokasyje TeHAeHLUMjy MHTeH3UBHOT Naja no CTonu of npoceyvHo 6,07% rognwiwbe y
OLHOCY Ha MPEeTXO4HWN MUCTpaxuBaHu nepuopg (rpacmkoH 2). Ha ocHOBY aHanvse
BPEMEHCKe cepuje U npojekumnje TpeHaa npoceyHor naga on 6,07% roguwme,
npouereHo je fa he n3B03 cupa n3 Penybnuke Cpbuje goctrhu npnbanmxHo 9,7
xurbafa ToHa go 2030. roguHe. [Mag n3Bosa cupa u3 Penybnuke Cpbuje moxe
6uTVM nocnegvua fenoBarba eKOHOMCKMX, MPOU3BOLHMX M TPXULIHUX dakTopa:
npobnemu y Nnpou3BoAHM Mieka (ocuunaumje y NpousBotbi CUPOBUHE AUPEKTHO
yTU4y Ha NPOM3BOAHY MJeka), HefoBO/bHA TEXHOJOWKa MoAepHusaumja (4eo
npepahuBayke wWHOyCTpUje HUWje npunaroheH caBpeMeHVM cTaHJapaymMa
NPOn3BOAHE) U NPO6MEMM NOTUCTUKE U MapkeTuHra (HeLOBO/bHO pasBujeHa
“3BO3Ha MHpacTpykTypa, npobnem OpeHaupara npousBoga W orpa-HuyeHa
AMCTpubyTnBHA Mpexa npoussohada u3 Cpbuje Ha MehyHapogHOM TPXULWITY). Y
uwby crabunusaumnje mnssosa cupa u3 Peny6nuke Cpbuje, HeonxogHo je fa
ApxaBa npepysme criefehe Mepe: nofpllika MOAepHU3aumju Npou3BOLHE
(nporpamn  3a yBOheHe CaBpeMeHe TexHOMOorvje, KOHTposie KeBaMTeTa U
mMefhyHapo4HuUX CTaHAapAa), jadyawe MapkeTuHra gomaher cupa Ha MHOCTPaHOM
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TPXUWTY (Nogpwka 6peHaupaky W reorpadickoM NOpekny Npou3Boaa),
nobosbluarwe M3BO3HE MHAPaCTPYKType (yHanpehewe NOrucTrke, cknaguiterna
M TpaHCNOpTHUX Kanmauyuteta), ob6yka mnpousBohaya 3a WCMyHaBake
mMehyHapoaHuX cTaHAapAa KBasmteTa, NoACTULAW YAPYXVBaka nponssohaya v
AvBep3ndvKaumja TPXULWTA U javarbe TProBUHCKMX CriopasyMa ca 3em/bama Yy
koje Peny6nnka Cp6uja n3Bo3u Hajpehe KonnumHe cupa.

HajsHauajHnju n3Bo3 cupa n3 Penybnuke Cpbuje peanusyje ce y Pycky de-
Aepaunjy, CeepHy MakefnoHujy, LipHy F'opy, BOCHY 1 XepueroBuHy 1 XpBaTcky.
HaBeneHe 3eM/be ancopboBasie cy 88,82% ykynHor n3so3a cupa.

Pycka ®epepauvja npefcraB/ba HajaHauajHMje TPXULLTE Ha Koje ce roauwte
nnacupa 7,65 xusbaga ToHa cupa, Wro YmHU 54,15% ykynHor n3sosa cupa u3
Peny6nuke Cpbuje. OcTBapyje TpeHa 3HadvajHor naga no cronu og 11,46%
roguwte. BpegHocT M3B03a cupa je Ha npoceyHom Hueoy of 30,23 MunoHa
YCJ. 3HauajaH yTMuaj Ha BMCOKO yyelwhe OBOr Tpxuwra Yy M3BO3Yy cupa K3
Peny6nuke Cpbuje mma n Cnopasym 0 cno6ofgHoj TproBuHM ca Pyckom
depepaymjom koju je notnucaH 2000. roguHe (Bnaxosuh u cap., 2018). ¥
CTPYKTYpM YKYMHOI yBO3a cupa Ha TpxuwTte Pycke ®epepaumje, Penybnvka
Cpbuja npoceyHo y4yectByje ca 2,81%. LleHOBHa KOHKypeHTHOCT Peny6nuke
Cpbuje Ha TpxuwTy Pycke ®efepaluje penatnBHO je NOBOJbHA, jep je N3BO3Ha
LeHa CPMCKOr cupa KOHKYPeHTHa Yy OAHOCY Ha LeHe BoAehux CBETCKMX
N3BO3HMKA.

Cnegm CeBepHa MakeoHMja ca npoceyHnM n3B030M of 1,95 xurbafa ToHa, WTo
unHu 13,79% ykynHor n3Bo3sa cupa n3 Cpbuje y ogHocy Ha ykynaH n3so3. Octea-
pyje TpeHA yMepeHor nafa no cronu of 4,98% roguwme. BpegHocT 13Bo3a je
Ha NpoceyvyHoM HMBOY of 6,63 munuoHa YC[. lMpoceyHo yyewhe Peny6nvke
Cpbuje y cTpykTypu yBO3a cupa y Peny6nivky MakefoHujy nsHocu 26,94%.

LipHa opa Hanasu ce Ha TpeheM MecTy y U3Bo3y cupa u3 Cpouje. Ha Tpxuiute
0Be 3eM/be MpPoceyHo ce niacupa 1,37 xusbaga ToHa cupa, Wwro unHu 9,71%
YKYMHOT 1M3B03a cupa u3 Penybnuke Cpbuje. OcTBapyje TPeHA, 3HavajHor pacTa
no cronu of 11,24% roguwme. BpeAHOCT n3Bo3a M3Hocuna je 5,75 MunanoHa
YCJ. Peny6nuka Cpbuja y npoceky yyecTByje ca 26,17% y ykynHom yBo3y cupa
Ha TpXxuwTe LipHe ope.

3B03 cupa n3 Penybnuke Cpbuje Ha TpxuwiTe BocHe 1 XepLeroBrnHe npoceyHo
je n3Hocmo 952 TOHa, WTO YMHKM 6,74% yKynHor useo3a cupa u3 Penybnvke
Cpbuje. OcTtBapyje TpeHg ymepeHor pacrta no crtonu of 4,59% roguwme.
BpefHOCT 13BO3a Ha OBO TPXWLUTE MPOCEYHO je u3Hocuna 3,24 munnoHa YC/U.
Cpbuja ocTtBapyje npocevHo 6,97% ygena y ykKynHoMm yBo3y cupa bocHe u
XepLerosuHe.
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3803 cupa 13 Cpbuje y XpBaTcky NpOCEYHO je U3HOCMO 626 TOHa, YMMe 0Ba
[JpxaBa 3ay3nma neto MecTo y CTPYKTYPU YKYMHOT U3B03a cupa, Wto YnmHn 4,43%
YKyrnHor n3so3a cupa. OcTBapyje TpeHA 3HauyajHor pacra no cronu og 5,85%
roguwme. focmartpaHo npema BpegHOCTM M3BO3 je NPOCEeYHO M3Hocuo 2,21
mununoHa YCL. Cpbuja yuectByje ca 4,43% y yKynHOM yBO3Y cupa XpBaTtcke.

WaHcy y 13B03y He Tpeba TpaxuTu y KBanuTeTy, jep je nNpou3BofHa cupa y
Peny6nunun Cpbuju ckpoMHa, Beh y BPXYHCKOM KBa/iMTeTy npema ogabpaHum
TPXWLWHUM cerMeHTUMa. Tpeba uhu Ha cneuwjann3oBaHujy MPOU3BOAHY,
O[lHOCHO Ha Mare cepuje ca BUCOKMM kBanutetom (Bnaxoswuh, el. al. 2018).
Peny6nuka Cpbuja ca CBOjM ayTOXTOHWUM cupeBMMa Morna 6u y 6yayhHocTv aa
ce Hahe Ha manu 3emMasba C Mpeno3HaT/bMBMM BapujaHTama cupa, anu je
notpebHa 60/ba OpraHusaumja M pUropo3HMja KOHTPOsia CBake MPOU3BOAHE
(hase, o cTaje U Myxe, Npeko 0TKyrna, OCHOBHe npepage, na A0 (uMHaNHOr
npoussoga. (Bnaxosuh et. al. 2014). lpoceyHa w#3BO3HA LeHa cupa U3
Peny6nuke Cpbuje y nctpaxmsaHoM BpeMeEHCKOM n3Hocuna je 3,86 YCO/kr, ca
TeHAeHumjoM pacta no cronu of 5,33%. Ekctpanonaumja TpeHa kpeTaka
13BO3He LieHe cupa u3 Peny6nnke Cpbuje nokasyje fa ce y nepvogy o 2030.
rof4MHe oYekyje npoceyaH roanLlby pacT U3Bo3He UeHe of 5,07%.

Tabena 3: N3B03 cupa us Perybrinke Cpbuje (2020-2024), xu/b. TOHa

MpoceyaH Yuewhe y Moavwma BpepgHocT 13Bo3a
3emrba M3BO3 XW/b. | K3BO3Y (%) cTona — MunnoHa YCA
TOHa npomeHe (%)

Pycka ®ef. 7.647 54,15 -11,46 30,23
MakeaoHuja 1.947 13,79 -4,98 6,63
LipHa Fopa 1.371 9,71 11,24 5,75
BocHa n Xepu. 952 6,74 4,59 3,24
XpBaTcka 626 4,43 5,85 2,21
Ocrt. 3emsbe 1.577 11,18 - 6,04
YKYMHO 14.120 100 -4,68 54,10

Yi3Bop: ObpayyH aytopa Ha 6asu ITC (hitps://www.intracen.org)

Ha ocHOBY aHa/iM3e BpeMeHCKe cepuje 1 NpojekLmje TpeHaa NpoceyHor pacta o4
5,07% roguwrbe, NnpouereHo je aa he n3gosa LeHa cupa n3 Penybnuke Cpbuje
poctnhu npnbnamkHo 5,17 YCA/kr go 2030. roguHe.

MporHosmpaHn pacTt M3BO3He LeHe cupa y Cpbuju Moxe mMmatn Mo3UTUBHE
ehekte Ha npomssohaye: nosehawe npuxofa, NOACTULAj 3a NpoLMpere
npoussofne (npoussohayum Mory 6ut MOTUBMCAHM fa noBehajy NPon3BOAHE Ka-
nauutete), 60sba no3uuyja Ha MeflyHapoLHOM TPXMLUTY (aKO pacT LeHa npatu u
pacT KBanmTeTa, MPOM3BOL MOXE MoCTaTW KOHKYPEHTHUjM), BULLA U3BO3HA LieHa
nosehasa MOryhHocT akomynauuje kanutana WTo npoussohauynma omoryhasa
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ynarate y caBpeMeHe TEXHOMOrWje, kao 1 nosehare KBasmMTeTa Npov3Boaa u
AyTOPOYHO jauatbe KOHKYPEHTHOCTY Ha MefyHapoaHOM TPXULLTY.

3Bo3Ha LeHa cupa 13 Penybnuke Cpbuje umana je 3a 33,69% Huxy BpefHOCT
Y OZIHOCY Ha NPOCEYHY LieHY Koja je ocTBapeHa y CBeTCKOM M3B03y. /13B03Ha LeHa
cupa n3 Cpbuje og 3,69 YCA/kr ykasyje Ha nocTojake LeHOBHE KOHKYPEHTHOCTU
Ha MehyHapogHOM TPXMLITY, WTO omoryhasa faklwy nnacMaH npoussoja u
MOXe JonpuHeTy noseharwy o6uma 13Bo3a.

Tabena 4: NsBo3He LeHe cupa u3 Penyb/mke Cpouje (2020-2024), YCh4/kr

3emba MpoceyHa n3Bo3Ha LieHa MHpekc Crona npomeHe

YCAO/kr cBeT=100 (%)
LipHa lopa 4,13 146,18 10,86
Pycka ®efepaumja 3,99 113,67 3,27
XpBarcka 3,49 140,61 9,09
MakefoHuja 3,45 138,78 8,72
bocHa 1 XepL. 3,38 130,60 8,94
YKYMHO 3,86 100,00 5,33

W3Bop: O6padyH aytopa Ha 6asu ITC (hitps://www.intracen.orq)

AHanM3oM M3BO3HE LieHe Mo AecTuHauujama, yTBpheHo je fa je Hajpuwa LeHa
cupa ocTBapeHa Ha TpxuwTy LipHe ope, Koja je 6uia Ha NpocevyHOM HUBOY Of,
4,13 YCJ/kr ca TeHgeHumjom pacta no ctonu og 10,86% rognwre. Cnegm Pycka
defepalmja ca NpocCeYHOM M3BO3HOM LieHOM of 3,99 YCI/Kr 1 cTonom npoMeHe
koja 6enexu pact og 3,27% roguwke. Ha Tpehem mecTy Hanasm ce Xpsartcka
ca NpoCce4YHOM M3BO3HOM LieHOM o 3,49 YC/Kr n cTonom npoMeHe Koja 6enexm
pacT og 9,09% roguwibe. MNnacmaH y npeoctasne [ABe 3eM/be Koje Cy 3HauvajHe
ca CTaHOBWLUTA 13BO3a KapakTepucasie Cy LieHe Koje cy bue Huxe o npoceyHe
LIeHe Koja je ocTBapeHa y yKynHoM u3Bo3y u3 Penybnuke Cpbuje. MNpoceyHa
13BO3HAa LieHa Koja je ocTBapeHa y u3Bo3y y CeBepHy MakeoHujy 6una je Ha
HUBOY opf 3,45 YC[/kr ca cTonom rnpomeHe koja uma uspaxeH pact of 8,72%
roguwHe, AOK je npoceyHa M3BO3HaA LeHa cupa y bocHy n XepuerosuHy 3,38
YCI/kr n umana je ctony pacta of 8,94%.

3aK/by4yak
Y aHa/iM3npaHoM BPEMEHCKOM NEPUOY M3BO3 CMpa Yy CBETY MPOCEYHO je M3HO-
cuo 7,53 MUIMoHa TOHa, ca TeHAEHUMOM YMepeHor pacta no ctonu of 3,76%
roguilite. BpegHocT n3Bo3a 6una je Ha NpoceyHoM HuBoy of 39,82 mununjapae
YCJ. MpoceyHa cBeTCKa 13BO3HA LieHa cupa m3Hocuna je 5,16 YCI/kr n umana
je TeHAeHumjy pacta no crtonu of 4,32% roaulike. Y aHanusuMpaHom
BPEMEHCKOM nepuogy 13Bo3 cupa u3 Penybnuke Cpbuje npoceyHo je M3HOCMo
14.120 ToHa 1 UMao je TeHAeHUM]y yMepeHor naga no ctonu oa 4,68% roguiume.
BpegHocT u3Bo3a 6una je 54,10 munmoHa YCA. LeHa no kojoj je cup u3
Peny6nvke Cpbuje peannsoBaH y U3B03Yy NPOCEYHO je usHocuna 3,86 YCA/kr y3
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TeHAeHUnjy pacTta no cronu of 5,33% roguwme. LleHOBHa KOHKYPEHTHOCT
Peny6nuke Cpbuje Ha MehyHapo4HOM TPXMLUTY MOCTOjU jep je ueHa gomaher
cupa Hmka 3a 33,69% y of4HOCY Ha MPOCEeYHY CBETCKY W3BO3HY LEeHy cupa.
Peny6nuka Cpbuja Moxe fa yHanpeauT n3B03HY KOHKYPEHTHOCT cupa Kpo3 no-
[n3arbe KBasmTeTa 1 ycknanusare npon3BofHe ca MeliyHapoaHUM cTaHgapam-
mMa 6e36eJHOCTV 1 KOHTPOJ1e KBA/IUTETA, Y3 UHTEH3VBHM]a ynarawa y Mo4epHU-
3aumnjy npepahuBaykux kKanauuteta u edmkacHujy auctpmbyuujy. MocebaH
3Ha4aj MMa pa3soj Npeno3HaT/bUBUX 6peH0Ba 1 reorpadCckmx 03Haka nopekna,
kao n o6e3befuBare CTABUTHOCTU U KOHTUHYUTETa WCNopyKa Ha LW/bHUM
TPXUWTUMA KpO3 60/be NoBe3nBare Nponssohaya, maekapa n N3BO3HKa.

Cykob6 uHTepeca
AyTOp 13jaB/byje fa He NoCToju CyKob nHTepeca
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Abstract

The paper analyzes global cheese exports, with a particular focus on the export
characteristics of the Republic of Serbia. The leading exporters, along with their
market share and significance in the international market, are identified. The
research covers the period from 2020 to 2024. Global cheese exports averaged
7.53 million tons, exhibiting a moderate upward trend at an annual growth rate of
3.76%. Conversely, cheese exports from the Republic of Serbia averaged 14.7
thousand tons, demonstrating a moderate declining trend at an annual rate of
4.68%. Based on the analysis of volume, value, and price trends in global cheese
exports as the subject of research, the objective of this paper is to define the
competitive position of the Republic of Serbia relative to the leading global
exporters and to project its export performance up to 2030. The research results
indicate that the Republic of Serbia achieves high price competitiveness, with its
cheese export price being 33.69% lower than the global average. However, the
conclusion underscores that future export growth up to 2030 will depend on
enhancing production value rather than relying solely on low prices.

Keywords: cheese, export, international market, Republic of Serbia
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1 Introduction

Cheese represents a significant agri-food product with a pronounced economic and
consumer value. From an economic perspective, the production and export of
cheese contribute to the development of the dairy industry and the stre-ngthe-ning
of the agricultural sector's export performance - enabling the realization of
significant profits through the sale of final products rather than raw materials. The
consumer perspective indicates that cheese plays an important role in the dietary
structure of the population due to its nutritional value, primarily its protein and
mineral content with an increasing market demand observed for highquality and
traditional cheese varieties. Modern production technologies, along with the
improvement of standards and certification, should enable stable production,
higher value for domestic cheese, and strong competitiveness in the international
market - which is of crucial importance for the stable and long-term positioning of
the domestic economy.

This subject matter has been investigated, among others, by the following authors:
Vlahovi¢ et al. (2015), Veljkovi¢ et al. (2015), Vlahovi¢ and PuSkari¢ (2015),
Popovi¢ et al. (2017), Meyer et al. (2019), Dries et al. (2021), Ortega et al. (2020),
Mili¢ and Milenkovi¢ (2022), buri¢ et al. (2023), and Davis et al. (2024).

The objective of the research is to examine the main characteristics of cheese
exports from the Republic of Serbia, the regional distribution of export destinations,
and the trends in export prices. The subject of the research encompasses the
volume, value, and price trends of cheese exports in the global market, as well as
the export performance of the Republic of Serbia in comparison to the top five
global cheese exporters. The primary task is to evaluate the opportunities and
measures for enhancing export competitiveness in the upcoming period. The
significance of the research includes an empirical analysis of competitiveness in
the global cheese market and the formulation of export projections up to 2030 the
scientific contribution lies in enriching the domestic agroeconomic literature, while
the practical significance entails providing an information base for creating
agricultural policy measures aimed at improving the export position of the Republic
of Serbia.

2 Material and Methods

Data sources were retrieved from the statistical database of the International Trade
Centre (ITC) for the period from 2020 to 2024. Standard mathematical and
statistical methods were applied in this study. The intensity of temporal changes
was quantified by calculating growth rates using trend functions with the best
goodnessoffit to the original data. The most significant phenomena are presented
in the form of tables and charts. Export competitiveness was evaluated based on
indicators of export volume, value, and dynamics, global market shares, as well as
price indicators (average price, index, and growth rate), in order to determine the
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relative positions of the leading global exporters and the Republic of Serbia in the
international market. Trend extrapolation was conducted based on the historical
data analysis of cheese export volumes and average export prices for both the
world and the Republic of Serbia, thereby establishing the projected trends up to 2030.

3 Results and Discussion

31 « Global Cheese Exports

During the investigated research period (2020-2024), global cheese exports
averaged 7.53 million tons, exhibiting a moderate upward trend at an annual rate
of 3.76% (Table 1). The value of exports stood at an average level of 39.82 billion
USD, demonstrating an intensive upward trend at an annual growth rate of 8.09%.
A comparison with the results of earlier studies relating to the 2008-2012 period
(Vlahovic et al., 2014) it can be observed that cheese exports in the international
market increased by 35.56% compared to the 2008-2012 period, while the value
of cheese exports during the investigated timeframe rose by 49.14%. The leading
global cheese exporters are Germany, the Netherlands, France, Italy, and the
United States of America (ITC, 2024). These countries maintain market
dominance, as they account for more than half of the total global cheese exports,
at 53.61%. Effectively, they dictate market conditions, including prices, trade
terms, and quality standards. The trend extrapolation of cheese exports in the
international market up to 2030 indicates a moderate upward trend, with an
average annual growth rate of 2.61% relative to the previously investigated period
(Graph 1).
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Graph 1. Trends in export of chesse in the word with extrapolation of the trend
(2020-2024) million tons
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Based on the timeseries analysis and a trend projection of an average annual
growth rate of 2.61%, it is estimated that global cheese exports will reach
approximately 8.70 million tons by 2030. The positive trend in cheese exports
within the international market can be attributed to a combination of production,
market, and institutional factors. On the supply side, a significant role is played by
technological advancements in production, productivity growth within the dairy
sector, and the implementation of modern food safety and quality standards, all
of which contribute to the enhanced competitiveness of export products. On the
demand side, global population growth, urbanization, and rising household
incomes in certain regions are driving increased consumption of dairy products,
specifically cheese. Furthermore, the development of branded and specialized
cheese varieties, including products with a protected geographical indication,
enables exporters to position themselves in market segments characterized by
lower price competition and a higher consumer willingness to pay a premium for
quality.

In order to objectively understand global trade flows, it is essential to analyze the
key performance parameters of the leading global cheese exporters. The analysis
focuses on presenting the volume and value of their exports, their relative market
share, and the dynamics of changes expressed through average annual growth
rates (Table 1).

Table 1: The world’s largest chesse exporters (2020-2024), mil. Tons

Country Average Global share | Global rate | Export value —
exports (million (%) of change billion USD
tones) (%)

Germany 1,37 18,24 2,26 5,95
Netherlands 0,99 13,23 3,00 5,94
France 0,66 8,87 1,27 511
Italy 0,56 7,51 8,76 4,77
USA 0,43 5,76 9,77 2,07
Top Five 4,01 53,61 5,01 23,84
Exporters

Other countries 3,562 46,39 - 15,98
World 7,53 100 3,76 39,82

Source: Author’s calculations based on ITC data (https.//www.intracen.orq)

The leading global cheese exporter is Germany, with an average annual export
volume of 1,37 million tons, accounting for 18.24% of the total global exports. It
achieves a moderate upward trend at an annual growth rate of 2.26%. The value
of cheese exports from Germany stands at an average level of 5.95 billion USD.
As noted by (Meyer et al., 2019) the German dairy industry, including the cheese
market, is one of the most developed in Europe. The authors conclude that
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cheese production and exports in Germany are based on advanced technological
processing of milk, wellorganized export channels, and strong integration into
international trade flows. The largest share of exports is directed toward Italy and
the Netherlands. Germany's cheese exports are primarily driven by hard and
semihard cheese varieties, such as Emmental, Butterkdse, and Cambozola.

The Netherlands follows, with an average export volume of 995 thousand tons,
accounting for 13.23% of total global cheese exports. It achieves a moderate
upward trend at an annual rate of 3.00%. The value of cheese exports from the
Netherlands stands at an average level of 5.94 billion USD. According to (Dries
etal., 2021) the Netherlands occupies a highly significant position in the European
and global cheese markets thanks to its highly developed production, efficiently
organized export channels, and stable demand for dairy industry products. The
authors highlight that the Netherlands successfully maintains its competitiveness
through product quality, technological modernization, and integration into
international trade flows. Cheese exports from the Netherlands are predominantly
based on traditional cheese varieties, such as Gouda, Edam, and Maasdam.

The third largest global exporter is France, with an average export volume of 667
thousand tons, accounting for 8.87% of total global cheese exports. It exhibits a
marginal upward trend at an annual rate of 1.27%. The value of cheese exports
from France stands at an average level of 5.11 billion USD. According to Ortag
and Cocq (2020) France occupies a position as one of the leading global
producers and exporters of cheese, with a longstanding tradition of highquality
production and a significant share in global export flows, where its
competitiveness is reflected in the presence of producers specialized in regional
cheese varieties and their integration into international markets. Cheese exports
from France are based on traditional soft (Camembert, Brie), semihard
(Emmental, Gruyére), and hard cheeses (Comté).

The remaining countries ranked among the top five leading global cheese
exporters are Italy and the United States of America. They are characterized by
the export of substantially smaller volumes of cheese, as indicated by their
individual market shares of 7.51% for Italy and 5.76% for the United States of
America.

The average global export price of cheese during the investigated timeframe was
5.16 USD/kg, exhibiting a moderate upward trend at an annual growth rate of
4.32%, as presented in Table 2.

The trend extrapolation of the cheese export price in the international market
indicates an expected average annual decline of 2.91% up to 2030. Based on the
time-series analysis and a trend projection of this average annual decrease, it is
estimated that the global export price of cheese will reach approximately 3.84
USD/kg by 2030. This decline in the international cheese export price can be
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attributed to several factors: an increase in global cheese supply (where
production growth exerts downward pressure on export prices), intensifying
competition among exporters (as a larger number of producers in the global
market drives price competition), and changes in the structure of demand,
alongside exporter strategies aimed at maintaining or increasing market share,
which can lead to a moderate price reduction. Among the leading global
exporters, Italy commands the highest export price for cheese, averaging 8.39
USD/kg, with an annual growth rate of 3.60%. Italy is followed by France, with an
average export price of 5.86 USD/kg and a growth rate of 3.99% per annum. The
average export price of cheese from the Netherlands stands at 5.12 USD/kg, with
a growth rate of 5.23% annually. The average export price from the United States
of America is 4.76 USD/kg, with an annual growth rate of 1.94%. Conversely,
Germany records the lowest cheese export price among the leading global
exporters, at 4.32 USD/kg, despite achieving the highest annual growth rate of
6.82%.

Table 2: Export prices of chesse in the world (2020-2024), USD/kg

Country Avera(gSSeI;(;)kogr)t price Index World=100 Rate of change
Italy 8,39 114,94 3,60
France 5,86 116.27 3,99
Netherlands 5,12 121,97 5,23
USA 4,76 107,11 1,94
Germany 4,32 128,81 6,82
World 5,16 100,00 4,32

Source: Author’s calculations based on ITC data (https.//www.intracen.orq)

The most significant factors influencing the export price of cheese include:
production costs (the price of raw milk, labor costs, packaging costs, technology,
and the degree of processing), the quality and variety of cheese (the type of
cheese —hard, soft, processed, or specialty), the volume of production (largescale
production lowers unit costs), consumer habits, trade policy (tariffs, quotas, trade
agreements, alongside sanitary and phytosanitary standards), transport and
logistics costs, competition in the international market, as well as subsidies and
agricultural policy.

32 = Cheese Exports from the Republic of Serbia

During the analyzed period (2020-2024), cheese exports from the Republic of
Serbia averaged 14.1 thousand tons, exhibiting a moderate downward trend at
an annual rate of 4.68% (Table 3). This export volume accounts for 25.75% of the
total domestic cheese production in Serbia (SORS, 2023). The average export
value reached 54.10 million USD, demonstrating a marginal upward trend at an
annual growth rate of 0.25%. In comparison with the findings of prior studies
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examining the 2013-2017 period (Vlahovi¢ et al., 2018) it can be observed that
cheese exports from the Republic of Serbia grew by 33.02% over the 2020-2024
period, while the corresponding export value increased by 39.79% during the
analyzed timeframe.

Vlahovi¢ et al. (2015) point out that cheese represents a strategically important
dairy product with significant export potential, wherein the key competitiveness
factors are identified as geographical indication, the branding of indigenous
varieties, and harmonization with European Union standards.

The significance of foreign trade for economic growth varies across countries. A
favorable economic structure and a high level of overall economic development
reduce import dependency while enhancing the importance of exports as a driver
of national economic growth and improving the trade balance. However, in the
case of relatively small countries, such as the Republic of Serbia, a higher export
volume is inherently required due to the limited capacity of the domestic market;
thus, expanding exports is not merely a strategic option but a fundamental
prerequisite for economic development (Jeremi¢ and Sestovi¢, 2014).

A trend extrapolation of cheese exports from the Republic of Serbia up to 2030
indicates a pronounced downward trend, with an average annual decline of 6.07%
relative to the previously analyzed period (Graph 2).
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Graph 2. Trends in export of chesse from the Serbia with extrapolation of the
trend (2020-2024) thous. tons
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The Republic of Serbia exports the following categories of cheese: semihard
cheeses, which constitute the largest share of exports (e.g., Edam, Gouda); soft
cheeses (feta and fresh white cheese); and processed and melted cheese.

Based on the time series analysis and the projected average annual decline of
6.07%, it is estimated that cheese exports from the Republic of Serbia will reach
approximately 9.7 thousand tons by 2030. This decline in cheese exports may be
attributed to the interplay of economic, production, and marketrelated factors.
These include challenges in milk production (fluctuations in raw material supply
directly impacting processing output), insufficient technological modernization (a
segment of the processing industry remains unaligned with modern production
standards), and logistical and marketing constraints (underdeveloped export
infrastructure, product branding deficiencies, and the limited international
distribution networks of Serbian producers). To stabilize cheese exports from the
Republic of Serbia, it is essential for the state to implement the following policy
measures: supporting production modernization (programs aimed at adopting
advanced technologies, quality control, and international standards);
strengthening the marketing of domestic cheese in foreign markets (supporting
product branding and geographical indications); improving export infrastructure
(upgrading logistics, storage, and transport capacities); training producers to
comply with international quality standards; incentivizing producer associations;
and pursuing market diversification alongside the strengthening of trade
agreements with the primary importing countries of Serbian cheese.

The primary export destinations for cheese from the Republic of Serbia include
the Russian Federation, North Macedonia, Montenegro, Bosnia and
Herzegovina, and Croatia. Combined, these countries absorbed 88.82% of the
total cheese export volume.

The Russian Federation represents the most significant market, absorbing an
annual volume of 7.65 thousand tons of cheese, which accounts for 54.15% of
the total cheese exports from the Republic of Serbia. However, this market
exhibits a significant downward trend at an annual rate of 11.46%. The average
export value stands at 30.23 million USD. The Free Trade Agreement with the
Russian Federation, signed in 2000, has substantially contributed to the high
share of this market in Serbia's cheese exports (Vlahovi¢ et al., 2018). In the
structure of total cheese imports into the Russian Federation, the Republic of
Serbia accounts for an average share of 2.81%. The price competitiveness of the
Republic of Serbia in the Russian market is relatively favorable, as the export
price of Serbian cheese remains competitive compared to the prices of leading
global exporters. The key barriers to increasing the export of agrifood products to
the Russian Federation, including cheese, include the fragmentation of
production, inconsistent quality, and the inability to ensure a continuous supply
for large retail chains (Vlahovi¢ and Puskari¢, 2015).
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North Macedonia follows, with an average export volume of 1.95 thousand tons,
accounting for 13.79% of Serbia's total cheese exports. This market exhibits a
moderate downward trend at an annual rate of 4.98%. The average export value
stands at 6.63 million USD. Furthermore, the average share of the Republic of
Serbia in the structure of total cheese imports into North Macedonia amounts to
26.94%.

Montenegro ranks third regarding cheese exports from Serbia. This market
absorbs an average annual volume of 1.37 thousand tons of cheese, which
accounts for 9.71% of the total cheese exports from the Republic of Serbia. In
contrast to other markets, it exhibits a significant upward trend at an annual
growth rate of 11.24%. The average export value amounted to 5.75 million USD.
On average, the Republic of Serbia accounts for a 26.17% share of the total
cheese imports into the Montenegrin market.

Cheese exports from the Republic of Serbia to the market of Bosnia and
Herzegovina averaged 952 tons, accounting for 6.74% of the total Serbian cheese
exports. This destination exhibits a moderate upward trend at an annual rate of
4.59%. The average export value to this market amounted to 3.24 million USD.
On average, Serbia holds a 6.97% share of the total cheese imports into Bosnia
and Herzegovina.

Cheese exports from Serbia to Croatia averaged 626 tons, ranking this country
fifth within the structure of total cheese exports and accounting for 4.43% of the
total export volume. This market exhibits a significant upward trend at an annual
rate of 5.85%. In terms of value, exports averaged 2.21 million USD. Serbia
accounts for a 4.43% share of the total cheese imports into Croatia.

Table 3: Export of chesse from the Republic of Serbia (2020-2924), thous. tons

Global rate | Export value
Average exports Global o
Country of change — million
(thous. tones) shere (%) %) USD
Russian Fed. 7.647 54,15 -11,46 30,23
North Macedonia 1.947 13,79 -4,98 6,63
Montenegro 1.371 9,71 11,24 5,75
Bosnia and Herz. 952 6,74 4,59 3,24
Croatia 626 4,43 5,85 2,21
Outher countries 1.577 11,18 - 6,04
Total 14.120 100 -4,68 54,10
Source: Author’s calculations based on ITC data (https.//www.intracen.org)

As stated by Vlahovi¢ et al. (2018), a shift toward more specialized production is
required, specifically focusing on smallbatch, highquality manufacturing. With its
indigenous cheeses, the Republic of Serbia could position itself on the global map
of countries recognized for distinctive cheese varieties in the future; however, this
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requires enhanced organization and more rigorous control at every stage of
production - extending from housing and milking, through milk collection and
primary processing, to the final product (Vlahovi¢ et al., 2014). The average
export price of cheese from the Republic of Serbia during the investigated period
was 3.86 USD/kg, exhibiting an upward trend at a growth rate of 5.33%. A trend
extrapolation of the export price indicates that an average annual growth rate of
5.07% is expected in the period leading up to 2030.

Based on the time series analysis and the projected average annual growth rate
of 5.07%, it is estimated that the export price of cheese from the Republic of
Serbia will reach approximately 5.17 USD/kg by 2030.

The projected growth in the export price of cheese in Serbia could exert positive
effects on producers, including revenue growth and incentives for production
expansion, as producers may be motivated to increase their production
capacities. Furthermore, it could lead to a better position in the international
market; if the price growth is accompanied by an increase in quality, the product
can become more competitive. A higher export price also enhances the potential
for capital accumulation, thereby enabling producers to invest in modern
technologies, improve product quality, and strengthen longterm competitiveness
in the international market.

The export price of cheese from the Republic of Serbia was 33.69% lower than
the average price achieved in global exports. The Serbian cheese export price of
3.86 USD/kg indicates the presence of price competitiveness in the international
market, which facilitates easier product placement and can contribute to an
increase in export volume (Table 4).

Table 4: Export prices of chesse from the Republic of Serbia (2020-2024),

USD/kg
Country Average export | Index World=100 Rate of change
price (USD/kg) (%)
Montenegro 4,13 146,18 10,86
Russian Red. 3,99 113,67 3,27
Croatia 3,49 140,61 9,09
North Macedonia 3,45 138,78 8,72
Bosnia end Herz. 3,38 130,60 8,94
Total 3,86 100 5,33
Source: Author’s calculations based on ITC data (https.//www.intracen.orq)

An analysis of export prices by destination reveals that the highest cheese price
was achieved in the Montenegrin market, averaging 4.13 USD/kg, with an upward
trend at an annual growth rate of 10.86%. The Russian Federation follows with
an average export price of 3.99 USD/kg, exhibiting an annual growth rate of
3.27%. Croatia ranks third, with an average export price of 3.49 USD/kg and an
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annual growth rate of 9.09%. Conversely, product placements in the remaining
two significant export destinations were characterized by prices below the overall
average export price achieved by the Republic of Serbia. The average export
price realized in North Macedonia stood at 3.45 USD/kg, with a pronounced
annual growth rate of 8.72%, while the average export price of cheese to Bosnia
and Herzegovina was 3.38 USD/kg, recording a growth rate of 8.94%.

The observed price movements across the analyzed markets indicate that Serbia
successfully places its cheese in destinations such as Montenegro, Russia, and
Croatia, where high annual price growth rates confirm demand stability and strong
brand positioning, further supported by geographical proximity and traditional
regional consumer habits. Conversely, the lower export prices in North
Macedonia and Bosnia and Herzegovina imply that market placement in these
destinations is dominated by standard, pricecompetitive cheese categories.

Smallscale cheese producers in Serbia operate under conditions of high price
volatility, which places farmlevel economic sustainability directly conditional upon
improving technical efficiency and increasing total production volume (Veljkovi¢
etal., 2015).

4 Conculsion

During the analyzed period, global cheese exports averaged 7.53 million tonnes,
exhibiting a moderate upward trend at an average annual growth rate of 3.76%.
The total export value stood at an average of USD 39.82 billion. The average
global cheese export price was USD 5.16/kg, demonstrating an increasing trend
at an annual rate of 4.32%.

Over the same period, cheese exports from the Republic of Serbia averaged
14,120 tonnes, characterized by a moderate downward trend at an annual rate of
4.68%. The corresponding export value averaged USD 54.10 million. The
average export price realized for cheese from the Republic of Serbia was USD
3.86/kg, with an upward trend at an annual rate of 5.33%.

The price competitiveness of the Republic of Serbia on the international market
is evident, as the domestic cheese export price is 33.69% lower than the global
average. The Republic of Serbia can further enhance its cheese export
competitiveness by improving product quality and aligning production with
international food safety and quality control standards. This should be supported
by intensive investments in the modernization of processing capacities and more
efficient distribution channels. Particular importance should be placed on
developing recognizable brands and geographical indications (Gls), as well as
ensuring supply stability and continuity in target markets through enhanced
vertical integration among primary producers, dairies, and exporters.
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