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Abstract: This paper discusses, actualizes and problematizes the representation and
treatment of art music in the context of contemporary mass media radio discourse, in
its traditional and digital/internet formats. The thesis is that understanding the con-
tent of high culture and art music is key to the social and cultural progress of the au-
dience, and that it implies the clear views of the creator of the work of art music, on
the one hand, and the experience of the recipient - that is, the audience, on the other
hand. In this context, traditional and digital mass media must continue to act as the
main transmitters/mediators of musical creation. Through the prism of art music on
the radio, the types and ways of the operation of contemporary (meta) mass media are
detected, as well as the effect of the reception of elements of mass/media culture on
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the audience. The critical-analytical-interpretive method interprets the phenomenon
of artistic music on the radio and contributes to the research of the impact on the
audience with music as the key parameter of mass media discourse.

Key words: mass media, radio, digital, Internet, global network, art music, music
editing, mass media culture, audience

The culture of mass media, that is, the mass media culture derived from mass
media messages, is developing simultaneously with the culture of the modern
and postmodern. Mass culture is shaped by direct or subliminal messages of
the mass media created with the aim of being adopted as the dominant social
patterns and models. Aimed at a broad spectrum of consumers, it is often
determined as: unified, standardized, non-inventive... With the dominance
of the market economy and commercialization from the mid-twentieth cen-
tury till today, mass media culture, thanks to its accessibility, is an effective
means of direct communication with the audience and influences it. Whether
it encourages its consumers to engage, acts informatively, or skillfully indoc-
trinates by setting questionable models of behaviour and measures of value,
mass media culture is indisputably a phenomenon worthy of continuous re-
search and analysis because of its power to transform and adapt.

Postmodern and mass media culture form a kind of megaculture because
they connote the complex sociological, economic, biopolitical, artistic forms
of behaviour, meanings and influences that determine the epochs of civili-
zation.! Bearing in mind that megaculture is formed by means of produc-
tion, exchange and consumption (market capitalism), globalization, as well
as various forms of presenting meaning, values and beliefs (mass media), it
is clear how postmodern and mass media culture are the raison détre of the
mentioned megaculture.

In the age of the increasingly dominant market economy and commer-
cialism, that is, material profit as the imperative, works of art are increasingly
integrated into commodity, serial production directed towards consumerism,
in the sense of art as a material good that depends on consumer satisfaction.
Thus, artistic music often loses its lart pour lart function as an independent
object of aesthetic (and any other) contemplation, positioning itself around
consumers in an adequate commercial context and framework, in order
to be generally accepted. Significantly contributing to this is the intensive
commercialization of mass media whose space for the promotion of high art,

! Migko Suvakovi¢, Pojmovnik teorije umetnosti, Beograd, Orion Art, 2011, 431.
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especially in the context of domestic commercial media, is practically non-
existent.

Connoting the society of the spectacle as a “view of the materialized
world” high art, within the mass media, postmodern megaculture, also be-
comes a kind of commodity whose survival on the market depends on an
adequate attitude towards consumers. The word consumers’ is intentionally
used here because the artistic audience/auditorium in the era of the market
economy, the society of the spectacle and the expansion of new mass media
forms has been transformed into a passive’, active and/or interactive* user of
offered commercial mass media contents.

In modern times, in commercial mass media discourse, art music is sub-
ject to stereotyping as formally and market-oriented towards a specific, and
in the mass media context, small audience. In addition to the fact that the
demonization of art music in the context of commercial media is unaccept-
able, there are also critical prejudices that label this genre as unsuitable for
the general public, i.e. they generally emphasize the audience as insufficiently
musically literate to accept the contents of artistic music, and in the context
of a market economy to consume them adequately and to a large extent. Mass
media mediation is largely responsible for this creation of a socio-cultural
reality and the negative generalization of fans (consumers) of art music in the
broadest context. Contrary to all the above, occupying the audience’s atten-
tion and turning it exclusively to consuming popular music on commercial
mass media seems to be aimed at essentially passivating the public’s social
awareness, which results primarily in the absence of attitude and develop-
ment of critical thinking.

Mass media in the postmodern are a mechanism of serial products, a
metaproduct of postmodern technological development, and a represen-
tation of the social order and positions. With their form and essence, the
media to an exceptional extent determine social life and have an influence
on its organization. Culture as a “concept based on opinion, behavior, lan-

2 Gi Debor, Drustvo spektakla, Beograd, Porodi¢na biblioteka, 2003, 18.

* Max Horkheimer i Theodor Adorno, Dijalektika prosvetiteljstva - filozofski fragmenti,
Sarajevo, Izdavacko preduzele “Veselin Maslesa”, 1974.

* Ana Maprunonu, “Tpancdopmanuja pafujckor ayIuTopujyMa Kao MOCIefulla KOH-
BepreHuyje TpagULMOHAMTHOT paguja u uHTepHeTa’, in: Iletap Mapjanosuh u Munena
Oparnhesuh-leumth (ed.), 36oprux pagosa Qaxynilieitia gpamckux ymeiwHociwiu, 17,
beorpap, ®axynrer gpaMcKux ymeTHocTH, 2010, 219-235.
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guage, customs, the identity of a society, under the influence of the media
grows into a new communicational, virtual model”> The system of cultural
values becomes an inseparable part of the society of the spectacle, through
the propagation of the phenomenal and the shaping of the social value system
in relation to the phenomenal,® whereby the value system is transformed.
New, primarily market-economic imperatives penetrate the domain of high
art, which becomes absolutely suppressed as non-commercial (unprofitable)
within the commercial mass media because it presumably does not address a
wide audience, but a narrowly selected / target / focus group.

However, art music is transcending the limited space within the com-
mercial mass media thanks to the expansion of the global network (as syn-
onyms for the Internet) at the beginning of the new millennium. The new
digital, mass media, and social order affect the quantity and ways of present-
ing and consuming art music in the modern mass media sphere. Within the
mass media/postmodern/megaculture, a new global (Internet) community
is determined, inhabited by a newly established post-technological, infor-
mation society that ‘manages’ an endless technological, digital space with an
unimaginable abundance of data. In this context, culture is determined and
(re) shaped by technological innovations and continuous changes, as well as
the convergence of the mass media, and thus the ways of sending messages
to the audience; and “new electronic technologies of the postmodern infor-
mation age, although sometimes beyond the human experience of time and
space, and often invisible to that very experience, are technological forms of
existence that we can neglect less and less today”.” Space and time in the con-
text of the global network become relative concepts, without limitations. The
change that is happening with the expansion of the Internet at the beginning
of the new millennium refers not only to the relativization of space and time,
but also to cultural models, as well as mass media forms and contents. The
availability of information and the possibility of independent choice result
in the audience behaving in completely new ways towards the mass media,
artistic and cultural contents.

5 Vesna Milenkovi¢, “Estetizacija medijske realnosti — mediji i publika kroz prizmu Krisa
Hedzisa, Sofi Bisonet i Robin Arcer”, in: Dragan Zuni¢ i Miomira M. Purdanovi¢ (ed.),
Balkan Art Forum, Umetnosti i kultura danas, zbornik radova sa naucnog skupa, Nis, Uni-
verzitet u Nisu, Fakultet umetnosti u Nisu, 2014, 245.

¢ Gi Debor, op. cit., 19-20.
7 Marina Grzini¢, U redu za virtualni kruh, Zagreb, Meandar, 1998, 10.
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Understanding the content of high culture and art is two-way and im-
plies, on the one hand, clear views of creators of works of art, as well as the
experience of recipients, i.e. the audience, on the other hand, while the mass
media, regardless of format, must act as transmitters or mediums of artis-
tic creation. It is indisputable that music, regardless of its genre definition,
is a powerful means of communication and correlation with the audience in
the sense of forwarding certain messages. In contemporary mass media dis-
course, whether it is about traditional commercial media or new Internet/
online formats, the placement of artistic music and the ways in which the
audience receives, but also accepts artistic content are being problematized.

Throughout its nearly cenutry-old history, radio as an influential mass
media has proven the power of survival and transformation, despite all the
technological challenges over the decades. For that reason, the position of art
music is best manifested through the level of its representation and treatment
in this mass media. From the founding of Radio Belgrade in March 1929 un-
til today, from the appearance of the first domestic commercial radio stations
in the second half of the twentieth century, and the Internet during the new
millennium, domestic radio discourse is absolutely in line with European
mass media flows and as such is meticulously analyzed and continuously in-
terpreted.

It is important to emphasize the distinction between the treatment of (ar-
tistic) music on a public broadcaster, that is, the state radio and commercially
formatted radio stations. The state radio broadcaster has retained the prin-
ciple of mixed programming throughout Europe, as well as in our country,
which implies genre-diverse music segments that are intended for a wide au-
dience. Rating and competitiveness in relation to other mass media is in the
background, because it is a mass media that is financed from the state budget.
The music conception and the choice of the representation of music genres
on formatted commercial radio stations are directly conditioned by the rat-
ings and competitiveness on the mass media market. Namely, the status of
art music has become increasingly debatable since the 1960s, all over the
world and in our country, the popularization of commercial radio stations
introduced the segmentation of radio programs and audiences, and a unique
model called ‘format’ that is characterized by the strict positioning and edit-
ing of music and program segments. Creating a music radio format refers to
the formation of the sound identity of a radio station, that is, “stationality”?

8 Dzozef Tjurou, Mediji danas — uvod u masovne komunikacije, Beograd, Clio, 2013, 97.
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Of course, as well as the audience which the mass media addresses, the music
content is the result of market analysis and the discovery of a market niche
in which the media will be attractive and profitable with its content. In this
sense, the genre definition of art music intended for a specific target group
seems to be continuously losing the battle for survival on the mass media
commercial scene. Like the domino effect, there is a situation in which the
decreasing representation of art music (especially contemporary art) in ra-
dio (and even television), essentially and non-transparently leads to cultural
blindness, limiting the cultural, and therefore social progress of the audience.

While on the domestic public broadcaster, art music is represented in
the broadest context within specialized shows dedicated to artistic music and
creativity, as well as complete radio channels (such as the Third Program of
Radio Belgrade), it is important to note that there is an awareness of the im-
portance of art music on the radio. On the other hand, today, many domestic
commercial stations, whether on national or local frequencies, have absolute-
ly no option of formatting the musical concept in the direction of art mu-
sic, especially not contemporary. When it comes to classical and art music on
traditional radio, exceptions are the national day(s) of mourning® when the
Law of the Republic of Serbia strictly regulates the broadcasting of art music
in the most tragic context. Even then, the response of the audience and the
reaction to the choice of music on the air is not negligible and indicates a real
need for a significant presence of art music in the broadest stylistic and genre
context, especially in the field of the contemporary formatted radio program.

Editing music on commercialized formatted radio stations means that
the audience is moulded according to market demands, with the imposition
of criteria and norms that often, especially when it comes to the treatment of
music, give way to quantity instead of quality. However, with a well-designed
analysis, along with testing and monitoring the wishes, needs and habits of
the target group of listeners, it is quite possible to reconcile the economic
and financial imperatives of the market and the needs of the audience. This
especially refers to the treatment of art music of all epochs on contemporary
commercial radio.

It is an indisputable fact that worldwide broadcasting of art music is
waning. Namely, in the United States, there are only a few commercial ra-

° During the days of mourning, it is forbidden to broadcast folk and popular music, i.e.
to hold entertainment programs in public places. Law on National Days of Mourning in
the territory of the Republic of Serbia, Official Gazette no 101/2005 and 20/2010, Article
10.
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dio stations that broadcast art music. However, their number in the Internet
space is increasing, which is by no means insignificant.! In contrast, exam-
ples of a successfully implemented traditional commercial format are present
throughout Europe. Thus, for example, in Hungary, on the frequency 91.1
MHz, classical music is broadcast on a local radio station from Budapest,
called Klasszik Rddio.'! One of the most popular commercial radio stations
in Germany, formatted exclusively with art and film music is Klassik Radio'?
and broadcasts its program via FM signals in over 300 German cities, as well
as via the Internet. In the same context, in the UK the most popular radio
station with a focus on art music that has moved from a national framework
to a commercial format (traditional FM and Internet) is the famous Classic
fM."3 In France, the commercial radio station Radio Classique has been on the
air since 1983, and it also broadcasts its program formatted with artistic mu-
sic via the Internet.!* The Italian Radio Classica works according to the same
model.’® In the Russian Federation, one of the radio stations most listened
to is Radio Orpheus (Paguo Opdeir)!® which broadcasts a program with art
music throughout Russia and via the Internet. Radio examples come from
European countries that are very different in size, population/audience, as
well as their biopolitical position and influence — but what they have in com-
mon is the significant presence of art music in traditional, formatted, com-
mercial radio.

From the above, it is clear that art music can fit into the laws of the com-
mercial formatting of radio, and with a knowledgeable selection and skillful
music editing it can be adapted to certain established types of music radio for-
mat. Examples are adult contemporary — music tracks that make up the most
famous works of art music of all eras or easy listening — tracks with a slower
tempo and developed melodic lines, which have a calming effect on the listen-
er and the like. As it is a commercial radio format, in addition to the selection

10 Mark Vanhoenacker, “Requiem. Classical music in America is dead’, https://slate.
com/culture/2014/01/classical-music-sales-decline-is-classical-on-deaths-door.html,
page accessed: 12. 11. 2020.

11 http://www.klasszikradio.hu/hu/

12 https://www.klassikradio.de/

13 https://www.classicfm.com/

4 https://www.radioclassique.fr/
15 http://www.radioclassica.fm/

—

¢ https://orpheusradio.ru/
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of more adequate music tracks, for the sake of positioning on the mass media
market, such musically formatted mass media must be thoughtfully presented
and popularized in public. With the appropriate promotional strategy and
placement, it is possible to stand out on the competitive market of formatted
radio because of the fact that commercial radio stations are primarily related
to making a profit, and secondarily to the promotion of music content. Eileen
R. Meehan points out that on this kind of radio there is no focus on enno-
bling listeners. As commercial radio stations depend on advertising, the mu-
sic on the program is aimed at listeners who are potential consumers of what
is advertised on the radio.!”

However, it is indisputable that artistic music in the commercial ra-
dio broadcast, viewed on a macro level, is far less represented than popular
genres throughout Europe, which especially relates to domestic and regional
radio broadcasting. The space of the global network, that is, the Internet, has
largely compensated for the absence of art music in contemporary commer-
cially formatted radio discourse.

The possibility of placing and consuming content in the Internet sphere
has provided users of new versions of traditional media, as a result of the
convergence of radio into a kind of Internet metamedia'8, with a significant-
ly more diverse musical choice. The genre narrowing of the music concept
of terrestrial radio stations has been overcome on the Internet through an
expanded offer of content: music platforms and services (Apple Music, Spo-
tify, Pandora, Google Play, Deezer, Youtube Music, Amazon Music, Sound
Cloud), music podcasts, art websites music and other, of course, still within
what is the assumed need of the target group.

The traditional audience, made up of art lovers, is becoming an import-
ant part of the ‘network society” in the Internet sphere, which in the new
metamedia space identifies itself as a group of individuals who share com-
mon interests and exchange a large amount of information.!® In the world of
the global network, the audience is both passive and active, and the subject

17 Eileen R Meehan, “Ratings and the institutional approach: A third answer to the com-
modity question”, Critical Studies in Mass Communication, 1, 1984, 216-225.

18 Lev Manovi¢, Metamediji - izabrani tekstovi, Beograd, Centar za savremenu umet-
nost, 2001, 74.

19 Vera Mevorah, Internet i umetnost na prostoru Srbije 1996-2013. Odlike umetnickih di-
skursa na polju Interneta u Srbiji, doktorska disertacija, mentor dr Nikola Suica, Beograd,
Univerzitet umetnosti, 2015, 12.

56



Karan, M.: (Re) Positioning Art Music in Contemporary Traditional and Digital Mass Media...

and object of attention, as well as the creator and recipient of content and
meaning. And as such, it is the ‘guardian’ of the idea of social and cultur-
al progress, which is determined by the fluctuation of information, adequate
selection and choice, and which satisfies all basic human needs: education,
information, ennoblement, entertainment.

Whether it is about those who create, interpret or determine art music,
the Internet has provided performers and music creators with an endless op-
portunity for interaction, placement, affirmation, exchange of opinions, at-
titudes, presentations, and promotion. In the space of the global network,
the existing hierarchy of relations between the periphery is deconstructed as
“aesthetically marginal tendencies within one musical culture’, the ones out-
side the mainstream, often negatively contextualized as insufficiently good?
and the centre as a standardized space from which music culture develops.?!

When it comes to presenting and consuming art content on the Inter-
net, in the era of hyperinformation, important questions arise: how can an in-
creasingly demanding audience come into contact with intriguing art content;
how can contemporary performers and creators present their art, and in the
inconceivable space of the global network be prominent and draw the atten-
tion of the network society to themselves? Is there and who can be responsi-
ble for redefining the thread between art music and the audience? The answer
is in the hands of music experts who, on the one hand, know the laws of the
commercial mass media market, but also have ideas, visions and knowledge
about how to present artistic music to the audience in contemporary mass
media discourse - either traditional or digital. In order to attract and animate
the audience in the digital age - it is necessary to accept the new reality, and
it is complex, vibrant and being continuously transformed. The question also
arises: what is expected from the music editor of a radio program, both in the
traditional and in the digital / online mass media space, especially when it
comes to the presentation and promotion of artistic music content?

The task of art music promoters, whether they are music editors, artists
and music creators or an audience free to create their own content in the

20 Mirjana Veselinovi¢-Hofman, “Music as the Periphery Under Conditions of Degraded
Hierarchy Between the Centre and the Margins in the Space of the Internet’, in: Tilman
Seebass, Mirjana Veselinovi¢-Hofman, Tijana Popovi¢ Mladjenovi¢ (eds), Identities: The
World of Music in Relation to Itself, Musicological Studies, Volume 17, Belgrade, Faculty
of Music, 2012, 23-24.

21 Ibid, 25.
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global network - for the popularization of art music in a new mass media,
commercial context, certain premises are necessary:

58

e Impeccable musical creations and performances — the mass media au-
dience feels and recognizes true quality. Whether it is a musically literate
audience or music lovers who are driven by the need to meet their aes-
thetic criteria, such an audience will support and ensure the survival of a
mass media form whose focus is on art music. However, for the adequate
support and interest of the audience, the selected and broadcast works
of art must really be at the highest creative and interpretive level. The
challenge for presenting art music in a contemporary commercial mass
media context, whether it is in traditional or Internet formats, is the time
limit. Namely, the predominance of popular genres and their simplified
form, as well as the duration of which is reduced to up to five minutes on
the air, negatively affected the survival of art music as a complex form
on the commercial radio. The skill and knowledge of the creators of the
program are crucial for selecting and fitting art music tracks according
to certain parameters, that is, music components such as: style, charac-
ter, tempo, harmony, musical form and so on. Also, adequate, intriguing,
meaningful, direct speech segments are key to bringing the content of art
music closer and building relationships with existing and new audiences,
in the traditional and digital mass media space.

e Stylistic and musical diversity — when it comes to broadcasting art
music on the air, in modern times, the laws of the market and new forms
propagate the so-called more music variety concept. With this concept,
which in addition to the music base of hundreds of music tracks that
are broadcast, includes the production of striking jingles that determine
the sound/music identity of the media, so the audience is able to listen
to a quality radio station with a diverse and interesting selection of mu-
sic. Whether it is the presentation of artists who, with their interpreta-
tion and creation, but also with their fashion style and action, represent’
artistic music as sophisticated, elite, sublime (like the vocal diva Maria
Callas), or musically and visually eclectic and eccentric artists (such as
the violinist Amadeus Leopold) - the modern audience follows the most
diverse stylistic tendencies. The fact that in the digital era, all radio sta-
tions have their own Internet formats, which means that this mass media
converges from an exclusively auditory to an audio-visual medium, pro-
viding the opportunity to present the broadcast content in more detail to
the audience.
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o The art of radio/mass media storytelling about music — speech and mu-
sic segments in each mass media form represent a kind of narrative. In
modern times, the clear distinction between a music editor, a presenter/
host and a listener is blurred by the possibility of them performing sever-
al activities at the same time. The skill of radio storytelling about music,
which uses a whole range of narrative tools that connect the details into a
coherent whole, is especially attractive to the artistic audience. Radio sto-
rytelling, as another important tool in establishing a strong connection
with the audience, is created on the basis of short stories and ballads, as
forms that are transmitted in a rhythmic, poetic format, designed in such
a way that contents of stories are easily remembered. In a mass media,
musical context, radio storytelling would refer to the skill of stories about
music, in the broadest sense. Expressing through storytelling is a spe-
cial skill that expertly overcomes the distance between the author of the
show/music editor/presenter/host and the listener. This gives the impres-
sion of unity, and their active participation in a (music) story. Storytell-
ing in a radio discourse is different from presenting. Despite the narrator
having the main say, he treats the audience as an active participant in the
storytelling. A successful storyteller captures the listeners” attention, and
all participants in this process draw their own conclusions from what
they are listening to. The radio storyteller or music narrator is honest
and authentic and speaks in a way that every person in the audience can
understand. The power of storytelling is also reflected in the thoughtful
presentation of the musical content. Being personal, speaking subjective-
ly, but based on facts, is imperative for creating a mass media art form
in traditional and Internet discourse, which leaves an impression on the
contemporary music and media audience. A significant example of this
is the show broadcast by the British public radio service The Composer
of the Week, which has been on the air for an impressive seventy-seven
years (since August 2, 1943). Since 1999, the author and editor of the
show has been Donald Macleod, an extremely experienced and skilled
radio presenter with extraordinary diction, vocal timbre and storytelling
skills: “It’s not my job to tell people what to think about music. 'm here
to make pictures, and I often start with a visual picture [...] I think it’s a
kind of secret connection between me and the listener, to establish con-
nections where they don’t seem to exist”** Although not formally musi-

22 https://www.radiotimes.com/news/2013-07-29/composer-of-the-week-host-donald-
macleod-im-one-of-the-worlds-great-bluffers/, page accessed: 2. 6. 2020.
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cally educated, Macleod took his position as a music storyteller seriously
and prepares for each show in detail, providing the audience with a truly
unusual personal musical experience, taking care of every detail as a nar-
rator and emphasizing that “if you get to a particularly tragic point in a
composer’s life, you don’t want to accompany it with cheerful music [...]
it seems to me that the show '‘Composer of the Week’ represents radio in
its full glory — it’s fun, and at the same time you learn something”? Mu-
sic storytelling is an important element of modern radio programming
because it is a fusion of education and entertainment.

o Knowing your audience - direct communication with the audience is
always the best way to get to know the preferences of the target group
addressed by the radio whose program focuses on art music. In addition
to research conducted by specialized audience monitoring agencies, or
software for visits to Internet portals and pages, there must be a kind of
’key’ for direct contact with the audience. Feedback is necessary for po-
sitioning traditional and Internet mass media as humane, interpersonal,
with the power to educate and intrigue their audience.

The global network is a specific rhizome structure** and although it is
based on mass media and market bases, within it the musical contents of di-
verse identities flourish. Affirmation of identity from the sphere of art music
in the space of the global network is realized primarily thanks to the conver-
gence of the mass media - integration, the fusion of elements of various mass
media formats, and the creation of a kind of metamasmedia in which existing
entities intertwine and transform, creating completely new forms.? In this
way, artistic musical creation is propagated, affirmed, accessible and exposed
to the public, and thus to transparent praise or criticism.

and https://www.bbc.co.uk/programmes/profiles/3VPxfJrPDcWm8b5DjX2DFW1/don-
ald-macleod, page accessed: 30. 5 .2020.

2 https://www.radiotimes.com/news/2013-07-29/composer-of-the-week-host-donald-
macleod-im-one-of-the-worlds-great-bluffers/, page accessed: 2. 6. 2020.

u https://www.bbc.co.uk/programmes/profiles/3VPxfJrPDcWm8b5DjX2DFW1/donald-
macleod, page accessed: 30. 5. 2020.

24 “The rhizome approach assumes that any point can be connected to any other point’,
see: Jovan Ceki¢ and Jelisaveta Blagojevi¢ (eds.), Mo¢ / Media / &, Belgrade, Center for
Media and Communications of the Faculty of Media and Communications, Singidunum
University, 2012, ix.

25 Rodzer Fidler, Mediamorphosis - Razumevanje novih medija, Beograd, Clio, 2004, 46.
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When it comes to critical reviews of works, performances and authors
of art music in radio discourse, this program segment seems to have become
represented less and less in recent decades. In commercial formats related to
popular genres, which are also the most prevalent in the global radio airwaves
- traditional and Internet - shows, critical reviews are reduced to short seg-
ments called music sells. These are announcements that contain information
about music tracks that can represent valid information for the audience. In
the commercial radio format, this program segment could be expanded, and
critical reviews returned to the former very important position on the air.
Internet music podcasts are also an adequate space for interpreting and pre-
senting the achievements of art music in the new mass media radio context.
Whether it is a public broadcaster, commercial radio formats in the tradi-
tional framework, or the Internet as a space for metamasmedia radio forms,
art music in the broadest context can and must be part of that system. And
while the global network through the most diverse forms: Internet portals of
existing, traditional radio stations, stand-alone Internet radio stations, music
platforms, podcasts and so on, provides the audience of art music with exten-
sive and diverse content, it seems high time to take some of these forms they
also implement in a modern, traditional radio context. When one hears and
analyzes the content of the podcast of one of the most influential radios of all
time — the British BBC radio, it is clear that with a knowledgeable approach
and top production, art music can be adequately positioned in contemporary
metamasmedia discourse. At the very end of this presentation, let us point
out that “whether we like it or not, we now live in a postmodern age [...] in
which incompatible aesthetics and styles coexist in a fluctuatingly stable state.
If the arrow of history has lost its way, maybe technology will start up the
future of music?”26
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Summary

As a culture derived directly from mass media formats and content, mass media cul-
ture is a kind of phenomenon that, due to its exceptional power of constant transfor-
mation and adaptation to change, is worthy of continuous research and analysis. In the
time of the domination of the market economy and commercialism, and material
profit as an imperative, art music also found itself at a turning point — whether to be
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integrated into goods, as part of serial production aimed at consumerism, or to remain
sublime, refining, driving, special, different, eclectic. The intensive commercialization
of the mass media marginalizes the presence of art music on the air, and there is prac-
tically no space for the promotion of high art, especially in the context of domestic
commercial media. Mass media mediation is largely responsible for this creation of
social and cultural reality, for the marginalization of fans of art music in the broadest
context. However, the limited space within the commercial mass media is surpassed
by artistic music thanks to the expansion of the Internet at the beginning of the new
millennium. The change that is happening also applies to mass media forms and con-
tents. On the one hand, the space of the global network, that is, the Internet, compen-
sates for the insufficient representation of art music in contemporary commercially
formatted radio discourse. On the other hand, examples of good radio practice from
many European countries indicate that art music, like any other music genre, can fit
into the laws of traditional commercial media formatting, while knowledgeable selec-
tion and skillful music editing can adapt to certain established types of modern music
radio format. With the appropriate promotional strategy, it is possible to stand out in
a very competitive market. The genre narrowing of the musical concept of terrestrial
radio stations has been overcome on the Internet through a diverse offer of numerous
contents. In the space of the global network, which is used as an extended arm of tra-
ditional commercial mass media, but also as a new space for the transformation of
media into new metamasmedia forms, both performers and music creators are given
the opportunity to interact, place, affirm, exchange opinions, views, criticism, pres-
entations, and to promote themselves. However, for the popularization of art music in
the new metamass media commercial context, it is extremely important to respect
clearly defined premises: broadcasting impeccable musical creations and perfor-
mances, promoting stylistic and musical diversity, radio storytelling skills, with an
obligatory knowledge of its audience and continuous building a personal relationship
with the audience. And, in fact, this concept can be applied to traditional radio com-
mercial formats, but also in public broadcasting (in terms of program modernization
and access to music editing and presentation). Artistic music in the broadest context
can and must be a part of every mass media system and format and be adequately
positioned in the contemporary metamasmedia discourse.
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AncrpakTt: OBUM pamoM pasMmaTpajy ce, aKTyeln3yjy W HpoOieMarusyjy 3acTyIJbeHOCT U TpeTMaH
YMETHHYKE MY3UWKE Y KOHTEKCTY CaBPEMEHOT MAacMEIHMjCKOT DaJAMjCKOT JUCKypca, Y HErOBUM
TPaIUIINOHATHUM W UTHTATHAM/MHTEpHET (opMaThma. Te3za Koja ce 3acTyma jecte Ja je pa3yMeBame
CaJp)KUHE BHUCOKE KYJIType M YMETHUYKE MY3UKE KJbYYHO 3a APYILUTBEHU U KyJITYPOJOLIKU HaIpenaKk
ayZMTOpUjyMa U Jia Mopa3yMeBa, C je/IHe CTpaHe, jaCHa CTAHOBHIITA CTBAPAOIIa JIelia YMETHHYKE My3HKe
U, ca Jpyre CTpaHe, J0KUBJbAj pelUIHjeHaTa Tj. ayAuTOpujyMa. Y OBOM KOHTEKCTY, TPaJHUIUOHAIHA H
JUTUTATHA MacMelMju MOpajy U JAajbe JIeJIOBaTh Kao TJaBHH NPOBOAHUIM/MEIHjYMH MY3HYKOT
crBapanamiTBa. Kpo3 mpu3My yMeTHHYKE MY3HKE y DPaauo eTpy, JICTeKTYjy ce BHIOBH WM HAYUHU
JIeJioBamba CaBpeMEHUX (MeTa)MacMelja, Kao M edekaT peleniuje eieMeHaTa MacOBHE/MacMeEIUjCKe
KyJIType Ha ayquTopujyM. KpHTHYKO-aHAIUTHYKO-WHTEPIPETATUBHAM METOJIOM TyMadH ce (eHOMEH
YMETHHYKE MY3WKe Ha PajJujy W Jaje JONPHHOC UCTPAKHBAKY YTHIAja HA ayJUTOPHjyM MY3HUKOM, Kao
KJBYYHUM TapaMeTPOM MacMeJIUjCKOT TUCKypca.

Kibyune peun: macMenj, paifio, TUTUTaIHO, HHTEPHET, TII00aTHa Mpeka, YMETHIUYKA My3HUKa, My3UIKO
ypehuBame, MacMenrjcKa KynTypa, ay AuTOpHjyM

Kynarypa macoBHMX Meauja, TO jecT MacMelIujcka KyJTypa MPOMCTEKJIa M3 MacMeInjCKHX
MOpyKa, pa3BHja Ce MCTOBPEMEHO ca KyJITYpOM MOJEpHE M IOCTMOJEepHE. MacoBHY KyITypy
O0JIMKY]y NUpEKTHE WM CYOJUMHHAIHE IOpYyKE MacMeluja KpeupaHe ca LubeM Jaa Oyny
yCBOjeHEe Kao Biafajyhu IpymITBEHH oOpaciyd M MOJAEIH. YCMEpeHa Ka LIMPOKOM CIEKTPY
KOH3yMEHaTa, HEpPEeTKO je JeTepMHUHHCaHa U Kao: YHU(HUIMpaHa, CTaHJapU30BaHa,
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HEUHBEHTHBHA... J[OMHWHANMjOM TpXKUITHE EKOHOMH]E W KOMEpIMjalu3anuje OJf CpeauHe
JIBAJIECETOT BEKa JO JaHac, MacMEIujcKa KyJATypa 3axBajbyjyh CBOjOj TOCTYITHOCTH jeCTe
e(pUKaCHO CpPEICTBO JTUPEKTHE KOMYHHUKAIMje ca ayTUTOPHjYMOM W YTHIlaja Ha mera. buio na
CBOjeé KOH3YMEHTE IIOJICTUY4E Ha aHTaKOBAHOCT, Jieiyje HWH(POPMATUBHO, WM BEIITO
WHJIOKTPUHUPA TOCTaBJ/bakbeM JUCKYTaOMIIHMX MOJeNa TMOHAaIlaka M MEpHia BPEIHOCTH,
MacMeIujcKa KyJITypa HEOCIOpHO jecTe (DeHOMEH BpelaH KOHTHHYMPAHOT HCTPaXHBamba U
aHaJIM3Mpama 300T leHe Mohu TpaHcopMucama 1 puiiarohaBama.

[ToctMonepHa U MacMenMjcKa KyJITypa YMHE CBOjEeBPCHY METaKyITYpy jep KOHOTHUPAjy
CIIO’)KEHE COIIMOJIONIKE, EKOHOMCKE, OMOMOIUTHYKE, YMETHUYKE OOJIMKE TOHAIAka, 3HAYCHa U
yTunaje xoju oapelyjy mmsmmsarmjcke enoxe.! Mmajyhn y Bumy na ce Merakyarypa hopmupa
00JUIIMMa TIPOU3BOIHE, PA3MEHE M MOTPOIIHE (TPKHUIITHN KaMTaIn3aM ), TII00aIM3aIiijoM, Kao
U pa3IMuuTUM OOJUIIMMA MPUKA3UBamka 3HAYCHa, BPEIHOCH M YBEepema (MacMeIuju), jacHO je
KOJIUKO CY TIOCTMOJICpHA U MacMe/IMjcKa KyaTypa raison d'étre momeHnyTe Merakyirype.

Y noba cBe NOMHHAaHTHHjE€ TPXKUIIHE EKOHOMHjE W KOMEpUHWjalInu3Ma, TO jecT
MaTepHjaHOT MpopuUTa Ka0 UMIIEPaTHBA, 1 YMETHUYKA JieNa ce y cBe Behoj Mepu MHTErpully y
pOOHY, CEpHjCKy TPOHM3BOJBY YCMEPEHY Ka KOH3yMEpPH3MY, Yy CMHCIY YMETHOCTH Kao
MaTepHjaTHOT J00pa KOje 3aBUCH O]l 3aJI0BOJHCTBA IMOTpolIaya. Tako W yMETHHYKA My3HKa
HepeTko ryou cBojy 1’art pour I’art ¢pyHkIHjy kao camocTaiHor o0jekTa ecTeTcke (1 OMiIo Koje
Jpyre) KOHTEMIUTAlWje, MO3UIIMOHUPajyhu ce OKO KOH3yMeHara y aJeKBaTaH KOMEPIIH]jaTHH
KOHTEKCT M OKBHp, Kako Ou Owmia 3acurypHo ommrenpuxsahena. OBoMe 3Ha4ajHO ONPHHOCH
WHTEH3WBHA KOMEpIMjain3alija MacOBHUX MEIHja YHUjH TPOCTOP 3a MPOINArupame BHCOKE
YMETHOCTH, TIOTOTOBO Y KOHTEKCTY JJoMahuxX KOMEpIHjaTHIX Meija, MIPAaKTUIHO HE MOCTOjH.

KonoTupajyhu ApymTBO CIEKTakKia Kao ,,IOTJIE] Ha CBET KOjH CEé MaTepHjan30Bao’2 u
BHCOKa YMETHOCT, Y OKBUPY MacMeJIljCKe, TOCTMOJIEPHE METaKyJIType, MOCTaje CBOjeBpCHA poda
YHjU ONCTaHAK Ha TPXKUINTY 3aBUCH OJ aJEKBAaTHOT OJHOCAa MpemMa KOH3yMeHTHMa. Peu
,KOH3yMEHTH  OBJ€ j€ HHTCHLHOHAJHO yNOTpeO/beHa jep je M  yMETHHYKa
MyOIUKa/ayIUTOPUjyM Y €pU TPKUIIHE €KOHOMHje, MPYIITBA CIEKTAKJIa U €KCIaH3Mje HOBHUX

3, aKTUBHOI HW/UIU I/IHTepaKTI/IBHOF4

MacMeaujcKux (GopMH TpaHchopMHCaHAa Yy MAaCHBHOT
y’KHMBaola NOHyheHNX KOMEPIMjaIHUX MaCMEIU)CKUX ca/ipKaja.

VY caBpemeHo 100a y KOMEpIHMjaJIJHOM MacMeIMjCKOM JHCKYpCy YMETHHYKa MY3HUKa
MOJJIEKE CTEPEOTUIM3ALM]U Kao (OpPMaTHO M TPXKHUIIHO yCMEpeHa Ka CHEeHU(PUYHO], Te Yy
MacMeJIN]jCKOM KOHTEKCTY MasioOpojHOj myOsmiu. [lopes Tora mto je 1eMoHu3anmja yMEeTHUUKE
MY3HMKEe Y KOHTEKCTY KOMEepIHMjaHUX MeJuja HeJOMyCTHBa, KPUTUYHE Cy M Ipenapacyne Koje

OBaj aHP €TUKETUPajy Kao Hernojo0aH 3a IIHpY jaBHOCT, OAHOCHO ayIUTOPUjyM T'€HEpaHO

! Misko Suvakovi¢, Pojmovnik teorije umetnosti, Beograd, Orion Art, 2011, 431.

2Gi Debor, Drustvo spektakla, Beograd, Porodi¢na biblioteka, 2003, 18.

3Max Horkheimer i Theodor Adorno, Dijalektika prosvetiteljstva — filozofski fragmenti, Sarajevo, Izdavacko
preduzece ,,Veselin Maslesa”, 1974.

“Ana Maprunonu, ,,TpancdopManuja pajrjcKor ayMTOPHjyMa Kao TMOCIENUIA KOHBEPTEHIU]E TPaUIMOHAIHOT
panuja u uatepueta”, y: [lerap Mapjanosuh u Munena paruhesuh-1lenmh (yp.), 36opuux padosa @axyrimema
opamckux ymemrnocmu, 17, beorpan, ®@akynrer apamckux ymersocta, 2010, 219-235.
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anmoctpodupajy Kao HEIOBOJbHO MY3WYKH ONHCMEHEH W HAclIyIlaH Ja Ou ce caapikaju
YMETHUYKE MY3HUKE IIPUXBATUIIM, T€ Y KOHTEKCTY 3aKOHUTOCTH TPXKHUILIHE €KOHOMH]JE a/IeKBATHO
U Yy BEJIMKO] MEpU KOH3yMHUpalId. MacMenjcKO MOCPEIoBambe Y BEIUKO] MEPH j€ OATOBOPHO 32
OBAaKBO KpEHpame JPYLITBEHO-KYTIYPOJIOIIKE PEATHOCTH M HETaTUBHO TI'eHEPAIM30BabE
MOKJIOHMKa (KOH3yMEHAaTa) yMETHHYKE MY3HMKE y HajiiupeM KOoHTekcTy. Hacympor cBemy
HABE/ICHOM, OKYIHpAamhe NaXKIbE ayTUTOPHjyMa U BEHO CKPETAhEe NCKJbYUYHBO HAa KOH3YMHPAHE
MOIyJIapHE MY3HMKE Ha KOMEpHIjaJHUM MacMeIujuMa Kao Ja 3a b HMa CYLITUHCKY
IacUBM3allMjy JApPYLITBEHE ocBelmNeHOCTH MyOJMKe Koja pe3ylTHpa Ipe CBera — OAyCyCTBOM
CTaBa U pa3Boja KPUTHUKOT MUIILJbEHA.

MacMenuju y TOCTMOAEPHH jeCcy MEXaHM3aM CEpHUjCKUX IMPOM3BOJA, METAIPOAYKT
IIOCTMOJIEPHOTI TEXHOJIOIIKOI' pa3Boja, T€ MpeJcTaBa APYLITBEHOI NopeTka U nozuuuja. CBojom
(¢opMOM U CYHITMHOM MEIHjH Yy U3Y3€THOj MEpPH JCTEPMUHHILNY JPYIITBEHH >KUBOT U HUMAjy
yTHIIa] HAa BHBeroBo ypeheme. Kynrypa kao ,KOHIENT 3aCHOBAaH Ha MHIUBCHY, MOHAIIABKY,
je3WKy, oO0MYajuMa, WIACHTHTETY jeAHOT IPYIITBA, IMMOJ YTHIAjeM Meauja Ipepacta y HOBH
KOMYHMKAIIMjCKH, BUPTyenHH Moaen”.° CucTeM KyNTypHHX BPEIHOCTH MOCTaje HEOABOjHB €0
JpYyLITBA CIEKTaKia, Kpo3 IpoHarupame I0jaBHOI U OOJIMKOBamkE JPYIITBEHOI CHUCTEMA
BPEIHOCTH Y OJIHOCY HA MO0jaBHO,? IIpH YeMy J0J1a3u U 10 TpaH(pOpMaIHje CUCTEMA BPEIHOCTH.
HoBu, npe cBera Tp>KUIIHO-€KOHOMCKHM HUMIIEpAaTUBHU MPOAUPY M Y JIOMEH BUCOKE YMETHOCTH
KOja [0ocTaje y OKBUPY KOMEpLHjaTHUX MacMeuja alcodyTHO NOTUCHYTa Kao HEKOMepIfjalHa
(HewcIIaTHBa) jep ce MPETIOCTaBJbeHO He oOpaha mmpokoM ayauTopujymy, Beh ycko
oabpaHoj/1uibHOj/HOKyC TPyIIH.

Wnak, orpaHiyeHd NMPOCTOpP Y OKBHPY KOMEPIMjaTHUX MacMeAHja yMETHHYKAa MY3HKa
MpeBa3niIa3y 3axBajbyjyhu eKcnan3uju riobdamHe Mpeke (ka0 CHHOHMMA 32 HHTEPHET) TIOYSTKOM
HOBOT MmJIeHHjyMa. HOBM IUTWTAHU, MacMEIHjCKH, T€ W JPYIITBEHH IOpPEAaK YTUYy Ha
KOJIMYMHY M HauuMHEe MpeJCTaB/batba M KOH3yMHpamka YMETHHYKE MY3HKE y CaBPEMEHO]
MacMeaujckoM cepu. Y OKBHPY MacMe[ujCKe/IOCTMOAEpHE/METaKyIType JeTepMUHHILE CEe U
HOBa I1100aaHa (MHTEpHET) 3aje[JHHUIA Yy K0joj 0OMTaBa HOBOYCIOCTABJ/EHO MOCT-TEXHOJIOIIKO,
MH(OPMAIIH]CKO IPYIITBO KOJU 'pyKOBOAN  OECKPajHUM TEXHOJIOMIKUM, AUTHTATHUM IPOCTOPOM
y3 HecarJieAuBO OOWJbE IMoJaTaka. Y OBAaKBOM KOHTEKCTy M KyJITypa je YCIOBJbEHA U
(pe)obnukoBaHa  TEXHOJIOIIKMM  HMHOBallMjaMa M KOHTMHYUPAHUM  IIpOMEHaMa, Te
KOHBEPIreHIIjOM MacMe/dja, a CaMUM THM M HaYMHHMA Cllakba TOpyKa Ka ayJAuTOpHjyMy; a
,,HOBE €JICKTPOHCKE TEXHOJIOTH]€ MOCTMOJIEPHOT MH(MOpMAIMjCKOT 100a, MaKO MOHEKa] W3BaH
YOBEKOBOI' MCKYCTBa BpEMEHa W NPOCTOpa, M YECTO HEBUIJbMBE YNpPaBO TOME HCKYCTBY,
TEXHOJIOIIKH Cy OOIUIM er3UCTEHIHje KOjy JaHac MOXeMO CBe Mame 3aHemapupatu”.’ IIpocTop
U BpeMe y KOHTEKCTY IJio0ajlHe MpeXe M0CTajy peslaTUBHU 110jMOBH, O6e3 orpannyema. [lpomena
KOja ce JiellaBa eKCIaH31jOM WHTEpHEeTa MOYETKOM HOBOI MMJICHHMjyMa HE OJHOCH C€ caMmo Ha

*Vesna Milenkovi¢, ,,Estetizacija medijske realnosti — mediji i publika kroz prizmu Krisa HedZisa, Sofi Bisonet i
Robin Aréer”, y: Dragan Zuni¢ i Miomira M. Purdanovi¢ (yp.), Balkan Art Forum, Umetnosti i kultura danas,
zbornik radova sa naucnog skupa, Ni§, Univerzitet u Nisu, Fakultet umetnosti u Nisu, 2014, 245.

6Gi Debor, Has. geno, 19-20.

"Marina Grzini¢, U redu za virtualni kruh, Zagreb, Meandar, 1998, 10.
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penaTuBU3aIMjy MpOCTOpa U BpeMEHa, Beh M Ha KyJATypHE MoJele, a M1 MacMeaujcke hopme u
caapxkaje. JlocrymHoct nHdopmaija 1 MOryhHOCT camocTaiHOT M300pa pe3yaTHPajy TUME J1a
ce ayIUTOPHjyM Ha IMOTIIYHO HOBE HayMHE OJHOCH IpeMa MAaCMEIUjCKUM, YMETHUKUM,
KYJITypHUM CapiKajuMa.

PazymeBame cagpKiUHEe BUCOKE KYJITYpe U YMETHOCTH jeCTe JBOCMEPHO U IO/Ipa3yMeBa,
C jelIHe CTpaHe, jacHa CTAaHOBHWINTA CTBapajala YMETHUYKUX JIela, Kao U JOXKUBJbA]
peumIujeHara To jecT ayJuTopujyma, ca Jpyre cTpaHe, JOK MacMmenuju 6e3 oo3upa Ha hopmat
MOpajy AEJI0BaTH Kao MPOBOJHUIIM, OJHOCHO MEIUjyMH YMETHUYKOT cTBapanamrea. HeocropHo
j€ Ia je My3uKa, HE3aBHCHO OJI CBOT >KaHPOBCKOT ojapehema, MOhHO CpelicTBO KOMyHUKAIHje 1
YOJIHOIIIaBama ca ayJJUTOPUjyMOM Yy cMHCITy mpociehuBama oapeheHux mopyka. ¥ caBpeMeHOM
MacMEJIjCKOM JTUCKYPCYy, OWJIO J1a je ped O TPaaAUIMOHATHUM KOMEPIHM]jAIHUM MEIUjUMa WIIH
HOBUM HHTepHeT/0Nnline ¢popmartima, ynpaso ce npoOiemMarn3yjy IiacMaH YMETHUYKE MY3HKE U
HAYMHM Ha KOje myOymKa qo0uja, alld ¥ MpUXBaTa YMETHHYKE caapiKaje.

Kpo3 cBojy CKOpO CTOTOIUIIEY UCTOPH]Y, PAIHO je Kao yTHIajaH MacMeIH] JoKa3ao Moh
OTICTaHKa M TpaHcopMalrje, yIPKOC CBHM TEXHOJOIIKHUM H3a30BHMa Kpo3 nerenuje. M3 tor
pasiora, moJio’kaj YMETHHYKE My3UKe HajOOJbe ce OYHTYje KPO3 CTENEH HEeHE 3aCTYIJbEHOCTH U
TpeTMaHa Ha oBoM MacMenujy. On ocuuBamwa Panuo beorpana y mapty 1929. rogune 1o naHac,
0]l TI0jaBe MPBUX JoMahuX KOMEpILHjaTHUX PaJU0 CTAHUIIA JPYTe MMOJIOBUHE BA/IECETOT BEKa, Te
WNuTepHera TOKOM HOBOT MUJICHHjyMa, AoMahu paaujCKU JUCKYpPC alcOIYTHO je y CKIaay ca
€BPOIICKMM MacMEIFjCKUM TOKOBHMA M Ka0 TaKaB C€ MUHYLMO3HO aHAIM3HPA U KOHTUHYHPAHO
TyMauH.

Baxno je ucrahm muctuHKimMjy m3mely tpermana (yMeTHHYKE) My3UKE Ha ja6HOM
cepsucy, TO jecT Ap>KaBHOM pajujy W KOMEpUHjaTHUM (OPMATU30BAHMM PAJMO CTaHHIIAMA.
Jlp’kKaBHH paguio cepBUC je mmpoM EBpome, Te W KOJA HAC, 3ap>Kao MPUHIMI MEIIOBHUTOT
IporpamMMpama, KOjU MOoJpa3yMeBa >KaHPOBCKHM pa3HOBPCHE MYy3MUYKE CETMEHTE KOjU Cy
HaMEHEHHU IUPOKOM ayJIUTOPHjyMy. PeJTUHT U KOHKYPEHTHOCT Y OJHOCY Ha JIpyre MacMeluje
je y ApyroM IUIaHy, jep je ped o0 MacMeaMjy Koju ce pUHaHCUpa U3 JIpKaBHUX Oyiiera. My3nuuka
KOHIleNMja W oJabup 3acTyIUbEHOCTH MY3MUYKHMX JKaHpoBa Ha  (OpPMAaTU30BAHUM
KOMEpIMjaJIHUM PAJio0 CTaHWIaMa JUPEKTHO Cy YCJIOBJbEHH PEJTUHTOM CIYIIAHOCTH W
KOHKYPEHTHOCTH Ha MacMeIWjCKOM Tpkumry. Hamme, ox Kako je IIe3eceTux ToauHa
JIBAJIECETOT BEKa, Y CBETY M KOJ Hac, MOIyJIAPHU3alHjoM KOMEPIHUjaIHUX PAgo0 CTaHUIA
YBEIEHO CETMEHTHPAE Paauo IporpamMa M ayJuToOpujyma, T€ jeJMHCTBEHH MOJEN Ha3BaH
»PopMaT” KOjU KapakTepHlle CTPUKTHO MO3MLIMOHHMpame U ypehuBame MY3MUKUX H
MIPOrpaMCKHUX CErMeHaTa, CTaTyC yMETHHYKe My3HKe OuBao je cBe auckyTaOmnHuju. Kpeupame
MY3HUKOT pajujckor (opmata oJHOCH ce Ha (OPMHUpPABE 3BYYHOI HACHTHUTETAa TO jECT
JiuHocTn” paauo cranune.’ HapaBHo, kao M ayauTopujym koMe ce MmacMenuj obpaha u
MY3WYKHU CajpKaj je pe3yiTaT aHaju3e TP>KUILITA U MpOHaJaKewa TPXKUILIHE HUlle y Kojo] he
MeZMj CBOJUM caJip>kajeM OWTH aTpakTHBaH W MpoduTabuiaaH. Y OBOM CMHUCIY, >KaHPOBCKO
olpeheme yMETHHUKE MYy3UKE HAMEHEHO CNelU(PUUHO] HUIJbHO] FPYHNH Kao J1a KOHTHHYHUPAHO

8Dzozef Tjurou, Mediji danas — uvod u masovne komunikacije, Beograd, Clio, 2013, 97.
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ryOu OWTKY 3a OICTaHaK Ha MacMEIHjCKO] KoMmeplyjainHoj crueHu. IlomyT momuuo edexra,
J0J1a3u Cce A0 CUTyalHje y KO0JOj CBE Mama 3acTyIJbEHOCT YMETHHYKE MYy3HKe (II0rOTOBO
CaBpEMEHOI' ~CTBapajaliTBa) y paauo (ma U TEIeBU3UJCKOM) €Tpy, CYIUTHHCKH M
HETPAHCIIAPEHTHO JOBOAM 10 KYJITYPOJIOUIKOT CIETHIa U OTPaHNYaBamba KyJATYPHOT, CAMUM TUM
U IPYLITBEHOT HampeTka myOimKe.

W nox je Ha ngomaheMm jaBHOM cepBHCY YMETHHYKAa MY3HKa y HajIIMPEM KOHTEKCTY
3aCTyIJb€Ha Y OKBHPY CIICIHjaTN30BAaHUX EMHCHja MOCBEheHWX YMETHUYKO] MYy3UIU W
CTBapaJIallITBy, Ka0 U KOMIUIETHUX paauo kaHana (nmomyt Tpeher mporpama Panuo beorpana)
BaXXHO je HAIIOMEHYTH Jla Ha HUBOY JIP’KaBHOI' MacMeJlija IOCTOjU CBECT O 3HA4ajy YMETHUYKE
My3HKe y panujckom eTpy. C apyre cTpane, nanac OpojHe qomahe koMeplujaiHe CTaHHIIe, OUITO
Ja je ped O HalUOHAJIHMM WIM JIOKAJIHUM (PpeKBeHIlama, arcoJlyTHO HEMajy OILHU]jy
(bopmatupama My3UdKe KOHIETIIHjE Y CMEPY YMETHHYKE MY3HKE, IIOTOTOBO HE OHE CaBpPEMEHeE.
Kana je ped o KIacM4HOj, yMETHHYKO] MY3UIH Y TPATUIHMOHAIHOM PAIHO €TPYy, U3Yy3eTaK Cy
JIAHM Jp)KaBHE KaJIOCTH® Kaza je 1o 3akoHy Peny6mmke CpOuje cTporo mporucaHO eMHTOBAE
YMETHUYKE My3UKE Yy 3allpaBO HajTparnuHujeM KOHTEKCTY. [1a yak u Tana, oga3uB ayiuTopujyma
U peakiuja Ha oJabup My3UKe y €Tpy HHUje 3aHeMapJbuUB M yKa3yje Ha UCTHHCKY MOTpely 3a
3Ha4ajHUJUM IPUCYCTBOM YMETHUYKE MY3HKE Yy HajIIUPEM CTHJICKOM M KaHPOBCKOM KOHTEKCTY,
IIOTOTOBO Yy cepu caBpeMeHOr (HOpMaTU30BAHOT PAAHO Mporpama.

VYpehuBame My3uke Ha KOMEpLUjaJIn30BaHUM (OpPMATU30BaHUM pajJuo CTaHHLAMa
noJpasyMeBa Ja ce ayJUTOPHjyM YKaIyIUbyje TpeMa 3axTeBHMa TPXKHILNTA, y3 HAMETame
KpUTEpHjyMa U HOPMHU KOje HEpETKO, IMOTOTOBO Ka/a jeé TPETMaH MYy3WKE y MUTAkY, YCTYIajy
MECTO KBAaHTUTETY yMECTO KBaimuTeTy. Mmak, 100po OCMUIIJBEHOM aHAJIM30M Y3 TECTHPAmE H
MOHHUTOPHHT eJba, MOTPeOA W HABUKA TapreTUpaHe rpyle ciylajiana, cacBuM je moryhe
MIOMHUPUTH U €KOHOMCKO-(PMHAHCH]CKE UMIIEPATHUBE TPXKUILITA U TIoTpede ayauTopujyma. OBo ce
HapOUYUTO OJJHOCH HA TPETMaH yMETHUYKE MY3HMKe CBUX €10Xa Ha CaBpEeMEHOM KOMEpLHjaTHOM
panujy.

HeocnopHna je unmeHuIa J1a je UpoM CBeTa paJlo eMUTOBAakE YMETHUUKE MYy3HUKe Tpej]
uzmucajeM. Haume, y CjenumeHuM AmepudkuM Jlp:kaBaMa IOCTOJM CaMO HEKOJIUIIMHA
KOMEpLHjaJIHUX paJio CTaHUIA KOje EMUTY]y YMETHUUKY My3uKy. C apyre cTpane, nosehasa ce
HHXO0B OPOj Y MHTEpHET MPOCTOPY, ITO HHje 3aHeMapsbuB nogaTak.® Hacympot Tome, mpumepu
YCIIEUTHO PEeaIn30BaHOT TPAJUIIMOHATHOT KOMepIUjaHoT (opMata MPHCYTHH Cy IIUPOM
EBpone. Tako ce, Ha nmpumep, y Mabhapckoj, Ha ¢pekBenunju 91,1 MHz, xmacuuna mysuka
eMUTYje Ha JIOKaJIHOj paauo cTaHuiM u3 bymumnernte, noj nasusom Klasszik Radis.™ Jenna on
HAQJIONMyJApHUJUX KOMEPLUMjaTHUX HEMaukKuX pajguo CcTaHuIa ¢GopMaTUpaHa HCKIbYYUBO

3a Bpeme J1aHA KaJoCTH 3a0PabEHO j€ EMUTOBAE HAPOJHE U 3a0aBHE My3HKE, OJHOCHO OJ/[PJKaBam-e Iporpama
3a0aBHOT KapakTepa Ha jaBHUM MeECTHMa. 3aKOH O ofeiexaBarmy JlaHa KaloCTH Ha TeopUTOpHju PeryGimke
Cp6uje, Cnyx06enn rimacauk 6poj 101/2005 u 20/2010, Yian 10.

10 Mark Vanhoenacker, ,,Requiem. Classical music in America is dead*, https://slate.com/culture/2014/01/classical-
music-sales-decline-is-classical-on-deaths-door.html, crpanunm npucrymseno: 12. 11. 2020.

1 http://www.Kklasszikradio.hu/hu/
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yMeTHHYKOM U dumckoM MysukoM je Klassik Radio'? u cBoj mporpam emuryje myrem FM
curHasia y npeko 300 HeMaykux rpazoBa, Kao ¥ IMyTEM HHTEpHETa. Y UCTOM KOHTEKCTY, Y
Benmukoj bpuranuju HajmomynapHUja paguo cTaHuIia ca GOKycoM Ha YMETHUYKY MY3HKY Koja je
U3 HAIMOHAIHOT OKBUpA Ipeluia y KoMeplujanHu (TpaguiuoHanad FM u uaTepHer) dopmar
jecre uyBenu Classic fM.13 V ®panrmyckoj jomr ox nanexe 1983. rogune y eTpy je KoMepiyjansa
pamno cranuna Radio Classique, koja cBoj mporpam GopmatupaH yMETHHYKOM MY3UKOM
npedocu u myTeMm unTepHera.!* ITo mcrom Momeny ¢yHkuuonmme u wuranujancku Radio
Classica.”® Y Pyckoj ®enepanuju, jeqHa o HajcIyIIaHUjUX pajno cTaHuua jecte Pagmo Opdej
(Paouo Opgeri)'® xoju mporpam ca yMETHHYKOM My3HMKOM EMHUTyje MIMpOM PycHje M mytem
uHTEepHeTa. Pajgujcku mpuMepu [ojla3e U3 eBPOINCKHUX 3eMalba KOje Cy UTEKAKO PaziIHuuTe IO
BEJIMYUHU, TOIMYJIANN]jH/ay TUTOPHjyMY, Ka0 U OHOIOIMTHYKO] MO3HUIM]H U YTHUIIA]y — alld OHO
IITO UM je—3ajeHMYKO jeCTe 3HauajHa MPHUCYTHOCT YMETHHYKE MY3UKE y TPaIHIIMOHAITHOM,
(bopmMaTr30BaHOM, KOMEPIHjATHOM PAJNO ETPY.

W3 HaBeleHOT je jacHO Ja ce yMETHHYKa MY3HKa MOXE YKJONUTH Yy 3aKOHHUTOCTH
KoMepuujamHe Qopmarmzanyje paadja, a 3HATAYKUM OJA0MpPOM W BEIITUM MY3HYKHM
ypehuBamem Moxke ce npwiIaroguté oapeheHuM yTBpHEHUM TUIOBHMA MY3UYKOT Ppajvo
dopmara. Ilpumep cy adult contemporary — my3uuke Hymepe Koje YMHE HajIo3HATHja Jenia
YMETHUYKE My3HMKe CBUX ermoxa ik easy listening — Hymepe cropujer Temia ¥ pa3BHjEHUX
MEJIO/IMjCKUX JIMHUja, Koje mMajy ymupyjyhu edekar Ha ciymaona u cimuno. Kako je ped o
KoMepIujaiHoM panuo (opmaty, mopen onabupa aneKBaTHHHX MY3HUYKUX HyMepa, 3apaj
MO3UIIMOHUpamha Ha MACMEIUjCKOM TPXKHINTY, OBaKO MY3WYKH (HOpMATHpPaH MacMeH]
HEOITXOHO j€ MPOMUIIJBEHO IMPEICTABUTH M IOMYJIapU30BaTH y jaBHOCTH. Y3 oxrosapajyhy
MPOMOTHBHY CTpaTerdjy W Iulacupame Moryhe je M3IBOJUTH Ce Ha KOHKYPEHTHOM TPXKUIITY
(dopMaTH30BaHOr pajdja jep je YMIEHHIA Ja Cy KOMEpLMjajaHe Pajuo CTAHUIEe MPBEHCTBEHO
BE3aHE 3a CTUIamke MpoduTa, a CEKyHAApHO 3a MPOMOINjYy MY3WUKUX cajpikaja. AjauH Muxax
(Eileen R. Meehan) uctude na oBakaB paano Hema y (GOKyCy oIieMemuBambe ciyinanana. Kako
KOMEpIIHjaJIHe PaJNo CTAHUIIE 3aBMCE OJ1 OTJIalllaBama, My3HKa KOja je Ha MporpaMy yCcMepeHa je
Ka CIyIIaoIiMa KOj! Cy MOTEHIH]aTH! KOH3yMEHTH OHOTA IITO Ce Ha pajujy ornamasa.l’

Nnak, HeocmopHO je 1a je yMETHHYKA My3WKa y KOMEPIHJaJIHOM paguo eTpy,
nocMaTpajyhu Ha MakpoIulaHy, JaJIeKO Mame 3aCTyIJbCHa OJ MOIYJIAPHHUX YKAHPOBA ITHPOM
EBpomne, mTo ce mororoBo oAHOCH Ha JoMmahu M perMoHauHu paguo erap. IIpoctop riobamHe
Mpexe, TO JeCT HMHTEpPHETa, YMHOIOME je KOMIIEH30BaO OJYCTBO YMETHHYKE MY3UKE Y
CaBpEMEHOM KOMEpPLHjaTHOM (POPMAaTU30BAHOM paio JUCKYPCY.

12 https://www.klassikradio.de/

13 https://www.classicfm.com/

14 https://www.radioclassique.fr/

15 http://www.radioclassica.fm/

16 https://orpheusradio.ru/

7 Eileen R Meehan, ,,Ratings and the institutional approach: A third answer to the commodity question”, Critical
Studies in Mass Communication, 1, 1984, 216-225.
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MoryhHocT Ttacupama M KOH3yMHpama caapikaja y HHTEpHET cdepu omoryhmo je
KOPUCHHUIIMa HOBHX Bep3uja TPaJUIMOHAIHUX MENHUja, Kao pe3ysTara KOHBEpIreHIHje paauja y
CBOjeBPCHH HMHTEPHET MeTaMe[Hj', 3HauajHO Ppa3sHOBPCHUjM My3MUKH wn360p. JKaHpoBcka
CYKEHOCT MY3HWYKe KOHIICTIIIMje 3eMaJbCKUX PaJro CTaHMLA MpeBa3ul)eHa je Ha HHTEPHETY KPo3
NpOILIMPEHy TIOHYAY caiapxkaja: My3uuke ardopme u cepsucu (Apple Music, Spotify, Pandora,
Google Play, Deezer, Youtube Music, Amazon Music, Sound Cloud), My3u4Kku MOJIKACTH,
MHTEpHET CTpaHulle nocseheHe yMeTHU4KOj My3HUIH U APYTo, TAKAKO U Jajbe Y OKBHPUMA OHOTa
IITO je MPETHOCTaBJbeHA NOTPeda IUIJbHE IPyTIe.

TpanuumonanHu ayAUTOPHjyM KOjU YMHE JbYOUTEI/bH YMETHHUKHUX Ca/ipKaja, y HHTEPHET
cdepu mocraje BakaH /IO ,,MPEKHOT JIPYIITBA” KOje C€ Y HOBOM METaMEIHjCKOM IPOCTOPY
UIeHTU(HKY]e Kao CKYIl MHIUBHya KOje JeNe 3ajeJHUYKE HHTEPECe U pa3Memby]y BEITUKH Opoj
uapopmanuja.l® ¥V ceery rinobanHe mpexe IMy6nMKa je M MAacHBHA M aKTHBHA, U cybjexaT u
o0jekar Mmaxme, Kao M KpeaTrop W MpuMaiall caapkaja u 3Hauema. 1 kao Taksa, "dayBap’ je uueje
O JIPYIITBEHOM M KYJTYPOJIOIIKOM HANpeTKy KOjH je YCIOBJbeH (UIyKTyalrujoM uH(pOpMaImja,
aJICKBaTHOM CeJIeKIIMjoM W Moryhnomhy n30opa, ¥ KOjH 3aJI0BOJbaBa CBE Oa3WdHE JbYJCKE
notpebe: enykanujy, nHGOpMHUCakE, OIIEMEeBhUBambhe, 3a0aBy.

buno na je ped 0 oHMMA KOjU Kpeupajy, HHTEPIPETHPAjy WU ACTCPMHUHUIIY YMETHUUKY
MY3HKYy, UHTEPHET je n3BohaunMa M My3WYKHM CTBapaoluMa MPYXKHO HENperieany MoryhHoct
MHTEpaKLyje, IIacMana, apupMmannje, pa3MeHe MHUIIIbEHa, CTABOBA, IPE3EHTALU]je, IIPOMOIIH]E.
Y mpoctopy miobaHe Mpexe JACKOHCTpYHWIIe ce W mocrojeha xujepapxwja omHoca usMmely
nepudepuje Kao ,,eCTETUIKH PyOHE TCHICHIM]E€ y OKBUPY jeJHE My3HUYKe KyJIType”, OHE M3BaH
IJIABHEX TOKOBA, HEPETKO HETATUBHO KOHTEKCTYyalH30BaHe KAa0 HEJOBOJbHO KpanuteTHe® u
IIEHTpa Kao CTaH[apIM30BaHOT IIPOCTOPA OJAKJIE CE pa3BUja My3HMUKa KyaTypa.2!

Kan je ped o mpe3eHTOBaWkYy M KOH3yMHUPamkby YMETHHUKUX Ca/ip)Kaja Ha HHTEPHETY, Y epu
xurnepuHpopMucaHocTy Hamehy ce 3HayajHa MUTamka: Kako CBE 3aXTeBHM]ja MyOiIMKa MoXke Johu
y KOHTAaKT Ca HHTPUTAHTHUM YMETHUYKHM CaJprKajuMa; Kako caBpeMeHH M3Bohaul 1 cTBApaOIH
MOTY NpPE3EHTOBATU CBOJy YMETHOCT, T€ Y HECcarjeJnBOM IPOCTOpY TIio0aliHe Mpexke OUTH
HCTAKHYTH U CKPEHYTH MaXXiby MPEXHOT JPYLITBA yrpaBo Ha cebe? [la 11 mocToju u Ko Moxe
OUTH ONrOBOpaH Ja C€ HMT Ha pelalMju yMETHHYKa MYy3HKa—ayIUTOpHjyM penaeduHuie?
OxaroBop je y pykama My3WYKHX CTpy4Ymaka KOjU, C JeIHEe CTpaHe, IMO3HaJy 3aKOHUTOCTH
KOMEPIHjaTHOT MacCMEM]CKOT TP>KUIITA, alli, C Apyre CTpaHe, UMajy U UJeje, BU3N]E U 3HAE O
TOME Kako Ja ayJuTOpHjyMy TIpEACTaBe W TMpeIoYe YMETHHYKY MY3HKY Y CaBPEMEHOM
MacMEIUjCKOM TUCKYpcy — OWJIO TpajAuLMOHANHOM, Owio nururanHoMm. Kako 6m ce y
JUTUTATHOM /100y MyOiuKa MpUBYKJIA M aHUMUpaja — HEOMOXOJHO je MPUXBATUTU HOBY

18 Lev Manovi¢, Metamediji — izabrani tekstovi, Beograd, Centar za savremenu umetnost, 2001, 74.

19 Vera Mevorah, Internet i umetnost na prostoru Srbije 1996-2013. Odlike umetnickih diskursa na polju Interneta u
Srhiji, doktorska disertacija, mentor dr Nikola Suica, Beograd, Univerzitet umetnosti, 2015, 12.

2 Mirjana Veselinovi¢-Hofman, ,,Music as the Periphery Under Conditions of Degraded Hierarchy Between the
Centre and the Margins in the Space of the Internet”, in: Tilman Seebass, Mirjana Veselinovi¢-Hofman, Tijana
Popovi¢ Mladjenovi¢ (eds), Identities: The World of Music in Relation to Itself, Musicological Studies, Volume 17,
Belgrade, Faculty of Music, 2012, 23-24.

2 Yero, 25.
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peasTHoCT, a OHA je KOMIUIEKCHA, BUOpAaHTHA U KOHTHHYHpPAHO ce TpaHchopmuiie. [locraBipa ce
U TNHTamke: LITa Ce CBE O4YeKyje OJ MY3MUKOI YpeIHUKa paJujCKOr MporpaMa, Kako Y
TPaJMIMOHATHOM Tako M y aurutainom/online MacMennjckoM mpocTopy, MOroTOBO Kaja je y
MUTaky MPEe3eHTAIlM]a U TPOMOITHja caipikaja yMETHHYKE My3uKe?

3amaTak MpoMoOTepa yMETHHYKE MY3HKe, OMJIO /1a je ped O MY3HYKUM YpeIHHINMA,
YMETHUIIMMA U MY3WYKHM CTBapaollMa WM ayAUTOPUjyMy CIIOOOIHOM Jla Kpeupa COICTBEHE
caipkaje 'y MpOCTOpy Tio0alHe MpEeXe — 3a TOIMyJIapu3alijy YMETHHYKE MY3UKE y HOBOM
MacMeI1jCKOM, KOMEPIIM]aJTHOM KOHTEKCTY HEOIIXOHE Cy oJpeheHe npemuce:
o becnpexopne mysuuke «kpeayuje u uszeoherra — macMmenujcka IyOnuka oceha u
Mpero3Haje UCTUHCKU KBaIUTET. buio aa je ped 0 My3WYKH ONMHCMEHCHOM ayIUTOPHjyMy WIH
JbyOUTEBMA MYy3UKE KOjU CE BOZE OTPEOOM 3a 3370BOJbEHEM CBOJUX €CTETCKUX KpUTEpHUjyMa,
TakBa nyOiuka he CBOJUM HMHTEpecOBameM MOJPKAaTH U OCUTYpaTH OICTaHAK MacMeIHjCcKe
dopme y unjem (okycy je yMeTHHUKa My3uka. Mnak, 3a ajekBaTHy NOJPUIKY U MHTEPECOBAE
ayauropujyma, ofabpaHa M €MHUTOBaHAa YMETHHYKA Jiejla 3aucTa Mopajy OWTH Ha HajBUIIEM
CTBapajaukoM M HHTEPIIPETATHUBHOM HHUBOY. /3a30B 3a Ipe3eHTOBamE€ YMETHUYKE MY3UKE Yy
CaBpPEMEHOM KOMEPIIHjaTHOM MAaCMEINjCKOM KOHTEKCTY, OMJIO J1a je ped O TPaAUIUOHATHUM WIIN
MHTEpHET (hopMaTHMa jecTe — BPEMEHCKO OorpaHndeme. Hanme, npenoMuHaIijoM nomyiapHUX
’KaHPOBA U ILUXOBOM CHUMILTH(HKOBAHOM (POPMOM, Ka0 U TPajameM Koje ce y eTpy CBOJIHU Ha J0
MeT MUHYTA, YTHIIAJIO C€ HEraTUBHO HA ONCTaHAK YMETHHUYKE My3UKE Ka0 KOMIUIEKCHE (opMme Yy
KoMepLyjalHOM eTpy. BemTnHa u 3Hame Kpearopa mporpama KpyLMjalHU Cy 3a ofalbup u
yKJlanambe HyMepa yMETHUUYKE My3UKe IIpeMa oapeheHrM napameTpuma, TO JeCT KOMIIOHEHTama
My3HKe Kao IITO Cy: CTWJ, KapakTep, TEMIO, XapMOHHUja, My3HUUKU OOJIUK U Tako Jajbe. Takohe,
aJleKBaTHU, WHTPUTAaHTHU, CMHUCJIEHU, JUPEKTHH TOBOPHU CETMEHTH KJbYYHH Cy 32
NpuOIIKaBame caJpikaja YMETHHUKE My3uKe U rpaheme ogHoca ca mocrojehuM M HOBUM
ayJIMTOPUJYMOM, Y TPAJIULIMOHATHOM U JUTUTAIHOM MAacCMEIUjCKOM IPOCTOPY.
o Cmuncka u my3uuxka pasnoiukocm — Kaja j€ ped O eMUTOBamby YMETHUYKE MY3UKE Yy
eTpy, y CaBpeMeHO 100a, 3aKOHH TP)KUIITA U HOBE (hOpME MPOIarupajy Tako3BaHu MOre music
variety konment. OBaKBMM KOHIIENITOM, KOjU MOpe] My3HuKe 0a3e O] BHIIEC CTOTHHA MYy3HYKUX
HyMepa Koje ce eMUTyjy Mojpa3ymMeBa U NPOAYKIM]Y YIE4daTJbMBUX IIMHIJIOBA KOjUMa ce
JETEPMUHUIIIE 3BYYHU/MY3UUKH UIEHTUTET MacMeifja, ayAUTOpUjyM je y MoryhHOCTH Ja ciyiia
KBAJIUTETHY PaJM0 CTAHUILY Ca Pa3HOJIMKUM U 3aHUMJBMBHUM H300poM My3Hke. buio na je peu o
IIPEJCTaB/balby YMETHHMKA KOJU CBOjOM HMHTEPIIPETAIMjOM U KpealujoM, ajJl ¥ CBOJUM CTHIIOM
oblayera W JleNOBamka, 3acTylajy’ YMETHHYKY MY3MKY Kao CO(UCTHLIMpaHy, E€JIUTHY,
y3BUIIIEHY (momyT BokanHe auBe Mapuje Kamac), nuiam My3wdkd M BHU3YEIIHO EKIEKTUYHHUX U
eKCIIEHTPUYHUX yMEeTHHKa (BuonuHHcTa Amasneyc Jleomona) — caBpeMeHH ayIuTOPHjyM MHpaTH
Hajpa3HOBpPHHU]j€ CTHJICKE TEACHLMje U MpaBle. UnmeHHla Aa y JUTUTAIHO] €pU CBE Paauo
CTaHUIIE UMaJy M CBOje MHTEpHET (popmaTe, UnMe OBa] MacMENM] KOHBEPTrHpa M3 HCKIbYYHUBO
aAyIUTUBHOT y ayJHO-BU3YEITHU MEJH], TIPy’ka MOTYRHOCT J1a c€ eMUTOBAaH Cajpkaj MOApOOHU]e
U JIeTaJbHU]j€ TIPEJ0YN ayIUTOPH]yMY.
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. Ymehe paoujckoe/macmedujkoe npunosedarba o my3uyu — TOBOPHA U My3UYKH CETMEHTH
y CBaKOj MacMeI1jCcKoj OpMU MPEACTaBIbajy CBOJEBPCHH HapaTHWB. Y CaBPEMEHO /100a, jacHa
IMCTHHKIMja n3Mel)y My3Wukor ypeaHuka, CIMKepa M CIyllaona, 3amarjpyje ce Moryhnomrhy
bHXOBOT MCTOBPEMEHOI 00aBJbarba BUINE aKTUBHOCTH. BemTnHa pagujckor mpHUIoBegama o
MY3HLH Y KOjeM Ce KOPHUCTH YHMTaB CIIEKTap HapaTHBHUX ajlaTa KOjUMa Ce JeTaJbu IOBE3Yjy Y
KOXEPEHTHY IIeJIMHYy, II0CEOHO je aTpakTHBHA 3a YMETHHYKH ayAuTOpujyM. Pamujcko
MPUMOBEJAkEe KAao JOII jeAHO 3HAYajHO CPEICTBO Yy OCTBapWBamy UBPCTE BeE3e ca
ayJIMTOPUjyMOM, HACTaje Ha TeMeJbMMa MPHUIOBETKH M Oanaga, kao d¢opMama Koje cy
MIPEHOIIEHE Y PUTMUYHOM, MOETCKOM (hopMaTy, KOHLIMITMPAHOM KaKo OW Ce JaKo 3amaMTHIIH
caJip>kaju mpuya. Y MacMelijCKOM, My3HUKOM KOHTEKCTY, PaJHjCKO MPUIIOBEAakhe OJHOCUIIO O1
ce Ha ymehe npuya o0 My3uIH, y HajIIupeM cMHCITY. M3paskaBame Kpo3 IPHUIIOBeakhe oceOHa je
BEIITHHA KOJOM C€ 3HAJTAa4KH IpeBa3wiIa3d JAWCTaHna u3Mel)y ayropa emmcuje/My3HUKOr
ypeIHHKa/Ipe3eHTepa/BoiuTesba U ciaymaona. OBuM ce j100uja yTHCaK 3ajeTHHINTBA, OJHOCHO
IbUXOBOT aKTUBHOT y4emrha y HeKoj (My3U4KOj) MPHYH.

[TpunoBename y pagujckOM AUCKYPCY pasiHKyje ce O]l MpeaaBarma. Y IPKOC TOME HITO
NPUIIOBEIaY BOAM TJABHY pEY, OH ayAWTOPHjyM TpEeTUpa Kao AaKTHBHOT YYECHHKA Y
MPUIIOBENakby. Y CIEmaH MPUIoBeaayd 3a0KyIyba MaXby CIyIIajana, a CBH YYECHUIM Y OBOM
mpoIrecy JOHOCE CaMH CBOj€ 3aKJbydKe IpeMa OHOME INTO ciymajy. Paamjckum My3wdkw
MIPUIIOBENIAY je MICKPEH W ayTeHTHYaH M FOBOPY HA HAYMH HA KOjU CBaKa 0coba y ayTuTOpHjyMy
MOXe Ja pazyme. Moh mpumnoBenama Orjiefa ce M y OCMHUIIJBEHOM MNPE3EHTOBAaKkY MY3HUYKOT
caapxaja. butu nu4aH, TOBOPUTH CyOjeKTHBHO, HO 3aCHOBAHO HA YHI-CHUIIAMA UMIIEPATHB je 3a
KpeHpame MacMeIujcKe yMETHHYKe (opMe Yy TPaJAWIHMOHAIHOM M HHTEPHET JAUCKYpCy, Koja
OCTaBJba YTHCAaK Ha CABPEMEHU MY3MUYKU M MEAMjCKHM ayTUTOpHjyM. 3HayajaH MpHUMEp OBOra je
eMHucHja OpUTAaHCKOT jaBHOT paamjckor cepuca Kommosurtop neaesbe (The Composer of the
Week) koja mocToju y eTpy MMIIO3aHTHHX celamjieceT ceiaMm roaumHa (ox 2. aBrycra 1943.
roauHe). AyTop U ypenHuk emuchje je, ox 1999. rogune, Jonanng Meknayn (Donald Macleod),
M3Yy3€THO MCKYCaH M BEILT Paauo MPE3CHTEP ca BAHCEPHJCKOM TUKIIH]OM, BOKAIIHUM TEMOPOM U
ymeheM npunoBeaama: ,,Moj ocao HUje 1a KakeM JbyIuMa IITa J1a Mucie o my3unu. Ty cam fa
CIIMKaM CIIMKE, a YEeCTO MOYHUI-EM OJ BHU3YEJHE CIIMKE..., MUCIUM Jla je TO HeKa BpCcTa TajHe
cripere u3Mely MeHe M clTylmaolia, a ce yCrocTaBe Be3e TaMo IJie Hau3ries He noctoje.”?? Mako
HUje (opManHO My3uukH oOpa3oBaH, Mekjaya je 030MJBHO CXBAaTHO M MPHUXBAaTHO CBOjY
MO3UIMjy TPUIIOBEAaYa O MY3UIM U 3a CBAaKy €MHUCH]Jy c€ Ipurpema nojapoOHO, mpyxajyhu
ayJUTOPUjyMy 3aMCTa HECBAKHIAIILE JIMYHO MY3MYKO HCKYCTBO, NPH YeMy Kao IMPHIIOBENAY
BOJIM padyHa O CBaKOM JIeTaJby M MCTHYE Ja ,,yKOJHKO AOheTe 0 HApOUUTO TparmyHe TauyKe y
’KMBOTY KOMITIO3UTOPA, HE JKEJIUTE JIa TO HCIPATUTE BECEIIOM MY3HKOM [..] YuHHM MU ce na
emucrja "’ KoMIo3uTop Hezesbe’ penpe3eHTyje paauo y MyHOM cjajy — 3a0aBHO je, a IpH TOME ce

22 Bupmertn: https://www.radiotimes.com/news/2013-07-29/composer-of-the-week-host-donald-macleod-im-one-of-
the-worlds-great-bluffers/, crpanuim npucrymseno: 2. 6. 2020.

" https://www.bbc.co.uk/programmes/profiles/3VPxfIrPDcWm8b5DjX2DFW1/donald-macleod, CTPaHHITH
npuctymbseno: 30. 5 .2020.
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HemTo M Haydn”.”> My3Huko NpHIOBename (Ha eHrieckoM jesmky: storytelling) Baxan je
€JIEMEHT CaBPEMEHOT PaJIno IIporpamMupama jep je ped o Gy3uju eaykaruje u 3adase.

o Ilosnasamwe ceoje nyOiuke — NUPEKTHA KOMYHHKAIMja ca ayJAMTOPHUJyMOM YBEK je
Haj00JPM HAYMH Jla C€ CIIO3HAjy mpedepeHIfje MubHe rpyrne Kojoj ce oopaha pagno y umjem
nporpaMckoM QOKyCy je yMeTHWYka My3uka. [lopen wucTpakuBama Koje CIPOBOJC
CIeIMjaIn30BaHe areHIrje 3a npaheme CIyIaHOCTH, Wi coOPTBEpPH 3a oceheHOCTH MHTEPHET
nopTaja U CTpaHHIIa, MOpPajy Ce€ MOCEI0BATH M CBOjEeBPCHHU "KJbYYEBU 3a JUPEKTaH KOHTAKT ca
aymutopujymoM. lloBpaTHa peakiidja HEONMXOJHA je 3a MO3HIMOHUPAKE TPATUIIMOHATHUX U
MHTEPHET MacMelMja Kao XyMaHUX, MHTEPIIEPCOHATHMUX, y3 MOh 1a eayKyjy W 3auHTPHUTUDPA]y
CBOjy IyOIHUKY.

I'moGamHa Mpexka jecte crenuuUHA PH3OMCKa CTPYKTypa?* M Mama 6asupaHa Ha
MaCMEIUjCKUM H TP)KUIIIHUM OCHOBaMa, Y OKBHPY e Oyjajy My3WUKH CaJp)Kaju PasHOPOIHUX
uaeHTtuTera. Adupmanuja uaeHTHTeTa M3 chepe yMETHHYKE MYy3UKE Y HPOCTOpPY III00aTHE
MpEeKe peaniusyje ce mpe cBera 3axBajbyjyhu KOHBEPIeHIIMU MacMelfja — MHTerpUucamy, Qy3uju
eJIeMeHaTa Pa3HOBPCHUX MAacMeIHjcKuX (hopmara, Te Kpeupamy CBOjJEBPCHOT MeTaMacMeuja y
KojeM ce nocrojehn entuTeTH npennuhy U TpaHcGOPMHUIITY, Te CTBApajy CACBUM HOBM OOJIHIH. 2
Ha oBaj HauMH yMETHHYKO MY3MYKO CTBApAJIAIITBO CE MpOMarupa, ahupMmuiie, JOCTYIIHO je U
M3JI0KEHO jJaBHOCTH, THME M TPAHCIIAPEHTHO] TIOXBAJM MM KPUTHIIH.

Kana je ped 0 KpUTHYKHM OCBPTHMA Ha JieNa, U3BOhema U ayTope YMETHUYKE MY3HKE y
pallujCKOM JIUCKYPCY, OBaj MPOrPAMCKH CETMEHT je, YMHH Ce, MOCICIBUX JICIICHU]a CBE Marbe
3acTymjbeH. Y KoMeplLujaTHuM GopMaTHMa KOju ce OJHOCE Ha MOMmyJiapHe KaHPOBE, KOjU Cy U
HAj3aCTYIUbCHUJH y TJIOOATHOM PaJHMjCKOM €TPY — TPAJAUIMOHAIHOM M WHTEPHET — TPHUKA3H,
KPUTHYKKM OCBPTH CBEIEHHM Cy Ha KpaTKe cerMeHTe moj HasuoM Music sells.?® Peu je o
HajaBamMa Koje caJp)Ke MOJaTKe O MY3WYKHM HyMepama KOje MOTY MpeICTaBJbaTH BaJHIHY
nHpopMalrjy 3a ayaIuTopujyM. Y KOMEpPIMjaJTHOM paauo ¢GopMary OBaj MPOTPaMCKU CETMEHT
Morao 0u OWTH MPOIIMPEH, a KPUTHUKUM OCBpTMMa BpaheHa HeKajallmba WTEKaKo 3HaydajHa
nosunuja y erpy. MatepHer my3uuku noakactu (Music podcasts) takolje cy ajexBaraH mpocTop
3a TyMauewme M NpPEJCTaBJbalbeé OCTBapeHha YMETHHYKE MY3UKE Y HOBOM MAacMEIUjCKOM
paijCKOM KOHTEKCTY.

buno na je ped O jaBHUM CEepBUCHMA, KOMEpLHUjaIHUM paguo ¢opmatuMa y
TPaJULMOHAIHOM OKBHPY, WJIM HHTEPHETY Kao MPOCTOPY 3a MeTaMacMeAMjcKe paaujcke Gpopme,
YMETHHYKA My3HKa Y HajIIMpeM KOHTEKCTY UTEKaKo MOXKe U Mopa OUTH zieo Tor cucreMa. 1 nok
robdajHa Mpeka Kpo3  HajpasHOBpcHHMje (QopMe: HHTEpHET Toprajie Tmocrojehux,

2 Bugern: https://www.radiotimes.com/news/2013-07-29/composer-of-the-week-host-donald-macleod-im-one-of-
the-worlds-great-bluffers/, crpanuu npuctymseno: 2. 6. 2020.

u https://www.bbc.co.uk/programmes/profiles/3VPxfIrPDcWm8b5DjX2DFW1/donald-macleod, CTpaHUIN
npuctymseno: 30. 5. 2020.

24 Rizomski pristup pretpostavlja da se ma koja tacka moZe povezati ma sa kojom drugom tatkom”, Buzetn: Jovan
Ceki¢ i Jelisaveta Blagojevi¢ (prir.), Mo¢/Mediji/&..., Beograd, Centar za medije i komunikacije Fakulteta za medije
i komunikacije, Univerzitet Singidunum, 2012, ix.

% Rodzer Fidler, Mediamorphosis — Razumevanje novih medija, Beograd, Clio, 2004, 46.

%6 AjiekBaTaH NPEBOJl HA CPIICKHU je3UK HE MOCTOjH.
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TPaIUIIMOHATHUX PaJHo CTAHWIIA, CAMOCTAIIHE HHTEPHET PaJNO0 CTaHMIIE, My3HWUKe riatdopme,
MOJIKACTEe M TaKO Jajbe, Mpyka MyOJHIM YMETHUYKE My3WKe OOMMaH M Pa3HOBPCTAaH Cajpxkaj,
YHHU CE JIa je Kpajie BpeMe Jia ce HeKe 0J OBHX ()OPMHU HMILUICMEHTHPAjy U y CaBPEMEHH,
TpaIUIIMOHAIIHU PaJUjcKU KOHTEKCT. Kana ce dyje u aHanmu3mpa cajpikaj MmoaKacTa jeJHOT Off
HAjyTUIAJHUJUX paauja cBUX BpeMeHa — Oputanckor BBC panuja, jacHo je na ce y3 3HaJAUKH
MPUCTYIl U BPXYHCKY MPOIYKIH]y, YMETHHUYKA MY3HKa MOXKE aJCKBATHO IMO3UIIMOHUPATUH Y
CaBpEMEHOM METaMacMEANjCKOM AHMCKypcy. Ha camom Kpajy OBOT HM3larama, MCTaKHHUMO Ja
,CBUDAIO Cce TO HamMa WM HE, MU cajJa >KHBUMO Yy MOCTMOAepHOM 100y [...] y kome
KOET3UCTHPA]y MHKOMITATUOMIHE €CTeTUKE M CTWJIOBH Yy (UIYKTyHpajyhe MOCTOjaHOM CTamby.
AKO je cTpena ucCTopHje M3ryOmsia CBOj MyT, MOKJIa he TexHosoruja mokpeHytd OyayhHOCT
My3uke?”?’
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Pe3nme

Kao xynrypa mpowucrekna AUPEKTHO W3 MacMEIWjCKHX QopMara W caapikaja, MacMeaujcKa
KyJITypa JecTe CBOjeBpcTaH (eHOMeH Koju je 300r wu3y3erHe Mohu HeNnpecTaHor
TpaHchopMucaka W mHpuiarohaBama NpoMeHamMa BpeAaH KOHTHHYHPAHOI HCTpaKMBama U
aHaM3upama. Y BpPEMEHy JOMMHAIMje TPXKUIIHE EKOHOMHj€ M KOMepLHujaln3Ma, Te
MaTepHjaHoOT MpopuUTa Ka0 UMIIEPaTUBA, M YMETHUYKA My3UKa C€ Halllla Ha MPEKPEeTHUIH — Ja
71 OUTH UHTErpucaHa y poOy, Kao JIe0 cepHjcke MPOU3BOIBE YCMEPEHEe Ka KOH3YMEpU3MYy, N
OCTaTH Y3BHIIIEHA, OIJieMewyjyha, mokperayka, nmocebna, napyraymja, ekjiektuuna. IHTeH3uBHA
KOMeplMjain3aliija MaCOBHUX MeJlMja MapruHalin3yje IpUCyCTBO YMETHUYKE MY3HUKE Yy eTpy, a
MIPOCTOP 3a MPOIAarupame BUCOKE YMETHOCTH, TIOTOTOBO Y KOHTEKCTY JTOMahiX KOMEpPIIHjaTHUX
MeJuja, MPAaKTHYHO HE MOCTOju. MacMeaujCKo MOCpeIoBamke y BEIMKO] MEPU j€ OJITOBOPHO 3a
OBAaKBO KpeHpame JPYUITBEHE M KYyJITypHE pPEaTHOCTH, 332 MapruHaJM30Bambe MOKIOHUKA
YMETHUYKE MY3HKE Yy HajIIMpeM KOHTEKCTy. Wmak, orpaHMdeHd TMpoCTOp Yy OKBHPY
KOMEpIHjaIHUX MacMeluja yMETHHYKAa My3MKa [peBa3uia3u 3axBasbyjyhu ekcraH3uju
MHTEpHETa MOYETKOM HOBOI MuieHHjyma. [IpomeHa koja ce [emaBa OJHOCH C€ W Ha
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MacMmenujcke hopme u caapxkaje. C jeaHe cTpaHe, IpOCTOp riodaaHe MpEkKe, TO JeCT HHTEePHETA,
KOMIICH3Yj€ HEIOBOJbHY 3aCTYIJEHOCT YMETHHYKE MY3HKE Yy CaBPEMEHOM KOMEPIIHjaIHO
dopmarnzoBaHoM pamuo auckypcy. C apyre crpaHe, mpuUMeEpH O00pe paaujcKe Tpakce W3
OpOjHUX EBPOTCKUX 3eMajba yKa3zyjy Ha TO Jla C€ YMETHHYKA MY3HKa, Ka0 M OWIIO KOjU APYTH
MY3HUKH JKaHP, MOXE YKIJIONUTH y 3aKOHUTOCTH TPAIUIIMOHATIHE KOMEpIHjaitHe GpopMaTu3amje
MacMmenadja, JOK C€ 3HaJaykKuM OJa0MpOM U BEIITHM MY3HYKUM ypehuBameM Moxe
npuiaaroguTH onxpeheHuM yTBpheHHM THUIIOBHMA CaBPEMEHOI MY3HYKOT paguo ¢opmara. Y3
onroapajyhy mpoMOTHBHY cTparerujy Moryhe je HM3JIBOJUTH C€ Ha BeOMa KOHKYPEHTHOM
TpKUIITY. JKaHPOBCKA CY’)KEHOCT My3UYKE KOHIICTIIIH]e 3eMaJ/bCKUX Pao CTaHMIIA TIpeBasuleHa
j€ Ha MHTEPHETY KPO3 Pa3HOBPCHY MOHYAY OpOjHUX caapkaja. Y MpOCTOpy IIo0aimHEe Mpexe,
KOja ce KOPUCTH Kao MPOIIMpPEHa pyKa TPAJUIIMOHATHIX KOMEPIUjATHUX MacCME/INja, ajli | Kao
HOBU TMIPOCTOp 3a TpaHchopMalnjy Meauja y HOBE MeTamacMenujcke gopme, U u3Bohauuma u
MY3HUYKHM CTBapaolrMa Mpy’keHa je MOryhHOCT MHTepaKIuje, IulacMana, adhupmMaiiije, pazMmeHe
MUIILJbEHA, CTABOBA, KPUTHKE, Tpe3eHTanuje, npomoluje. Mnak, 3a nomynapus3annjy yMeTHHUKE
My3UKE Y HOBOM (MeTa)MacMEIHjCKOM, KOMEPIIMjaTHOM KOHTEKCTY O] M3y3eTHOI je 3Hadaja
MOIITOBAKE jaCHO Je(DUHUCAHUX MPEMHCA: EMHUTOBAmbE OCCIPEKOPHUX MY3WUYKHX Kpealuja H
u3BOlerba, MpoIarupame CTUICKE U MY3HUKE PAa3HOJIUKOCTH, BEIITHHA PAJIUjCKOT MPUITOBEIAbA
0 MY3HIH, Y3 00aBE3HO MO3HABAKE CBOjC IMyOJIUKE U KOHTUHYHPAHO Tpal)ere JIMYHOT OJHOCa ca
ayauropujymom. M, 3ampaBo, oBaj KOHIENT MOXKE C€ IPUMEHHUTH U Ha TPAJIUIIMOHAIHE PaJIujCKe
KoMmepiyjaiHe opmare, alid U jaBHU CepBHC (Y CMHUCITy MOJIEPHHU3AIIMj€ MTporpamMa U MpHCTyIa
My3W9IKOM ypehHuBamy M Mpe3eHTAlMju). Y MCTHUYKA MY3HKa Yy HAJITUPEM KOHTCKCTY MOXE H
Mopa OWTH JIe0 CBAaKOI MAacMEIMjCKOT cHcTeMa M (opMaTa M aJIeKBaTHO CE MO3UIMOHUPATH Y
CaBpPEMEHOM METaMacCME/I1jCKOM JAHUCKYPCY.
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