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MOI'YRHOCTH

Anhenka Tpunkosuh!
MBana Anekcuh?
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Murtposunn, Ekonomcku ¢axynter, KocoBcka Mutposuna, Peny6nuka
Cpbuja

Casxicemax: Y pady ce auanusupajy cmagosu cmyOeHama npema OueumamHom
npeoy3emHUmay, Kao U RUX08d CHPEMHOCH 3d AKMUeHO yuewthie y OucUmaiHoj
exoHomuju. Hcmpascusare je cnposedeno Ha Yuusepsumemy y Ipuwmunu ca
npugpemenum ceouwmem y Kocosckoj Mumposuyu, ca yumem oa ce ymepou Hugo
no3HABAILA KOHYenma OUuSUmanioz npeoy3emHuwmea mely cmyoenmuma, ruxose
Momueayuje 3a nokpemarse CONCMEeHo2 Ou3HUca, Kao u Kmyuhe gewmune Koje ce
cMampajy 8axcHum 3a ycnex y 06oj ooaacmu. Pesynimamu noka3syjy oa eeliuna cmyoenama
npenosuaje npedHoCmu OUSUMAnHoe npedysemuuuwmed, yKwyuyjyhu guexcubuimocm u
2nobanny 0omem, anu UCMOBPEMEHO HAB0Oe HedOCmamax UCKycmea u nompedy 3a
obpazosarvem Kao KuwyuHe uzazoge. CHpoBeOeHO UCMpaicueare npyxca ysuo y
nepyenyuje Maaoux 0 OUSUMAIHOM NPedy3eMHUUIMEY U YKa3yje Ha NOmeHYujaIHe mepe
Koje bu moene noocmakiu BUXo80 AH2aAX*CO8ARE V) OUSUMATHO] eKOHOMUJU.

Kwyune peuu: oOucumanno npeody3emuuuwimeo, OUSUMAIHA €KOHOMUJA, CHyOeHmu,

nokpemarse nocid.
JEL knacugpurayuja: L26, M13, 032, Q55.

YBO/JI

,, Ycnex nHuje konauam, neycnex Huje gpamanan.
Xpabpocm da ce Hacmasu je ma koja ce payyHa. “
Buncmon Yepuun

[TonuTnyka, OpylmITBEHa, €KOHOMCKAa U KYJATypHa IMpEeBUpama Y
MOCTIe/IH0] ISLIEHU]H Y BEJIMKOj MEpHU yTHIIala Cy Ha IPOMEHE Ha TPKUIITY
pana. HaBeneHna npeBupama MIpOMEHMIA Cy KOHKYPEHTCKO OKPYKEHhE U
TpaJuIMOHAIHE TIOCJIOBHE CTpaTervje, a JUTUTalHE TEXHOJIOTHje
oMmoryhuiie cy cTBapame ernoXajJHUX NOCIOBHUX MOAYyXBaTa, YH]y BUTAIHY
KOMIIOHEHTY 4YHHE HWHOBAaTHMBHM IIOCIOBHM MOJIEIM M  OIEpaluje
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(KoBauesuh & Tomaresuh, 2024, npema Elia et al., 2020). Kontunyupanu
Hampegak AWTHTAIHUX TEXHOJOTHja YCIOBHO je W caMmy pedopmy
€KOHOMCKHX M JPYIITBEHUX aKTUBHOCTU. Heku of mpumMepa ornenajy ce y
10jaBH OHJIAJH MPOJIaBHUIIA KOj€ C€ y/1aJbaBajy OJ OHUX ,,00MYHHX ", 3aTUM
y cBe BeheM NpuCYCTBY AWTHTAIHMX IUIATGOPMH 32 TPAHCIOPT KOje
Mpey31UMajy TPXKHUIITHH Y0 0]l TocTojehux mpoBajaepa TpaHCIopTa, Kao U
y [10jaBH MOTIIYHO HOBUX MHYCTpPH]a, MOMYT OCCIMIOTHHUX JIETENUIA KOje
Cy 3aCHOBaHE Ha JWTHTAIHOM XapaBepy, a KOjU JOHEIABHO HHUje HU
nocrojao (KoBaueuh & Tomamesuh, 2023, npema Berger 2021).
JluruTaylHa €KOHOMHMja IIHPU CE€ H CBOje IOCTOjale JyTryje
MPeIy3eTHUYKO] aKIMju Kojy omoryhaBajy AMTUTalHE TEXHOJIOTHje, Kao
mTO Cy MOOWJIHE yciyre, BellTauka uHTenureHuuja, 3D nururamna
mramna, miargopMe 3a IPYIITBEHE MpPEKE M PadyyHapCTBO y OO0JIAaKy
(Zaheer et al., 2019). Ilo3apaBbeHa Kao jeAHA OJf HajBAKHHUJUX
€KOHOMCKHX TpaHC(opMaIlyja joIir o] Ieproaa HHIyCTPH]jCKE PEBOIYIIH]E,
IUTUTa]HA EKOHOMHja TMpeAcTaBba IUIATHOPMY Ha KOjOj IUTHUTAIIHO
MPEIY3eTHUIITBO, KOj€ H JIGKU Y KOPEHY OBE PEBOIYIHjE, UTPA KIbYUHY
ylaory y oONMKOBamy OpUTHMHAIHHX HJI€ja, KPEHpamy jEAMHCTBEHUX
MOCJIOBHUX KOHIIETIAaTa U MOJCTHIAkY eKoHOMCKOr pacrta (Zahher et al.,
2019).

JIUTUTaTHO TPEIY3€THUIITBO HHUjEe camMoO (yTYpUCTHYKH HAYUH
MOCIIOBamka — OHO j€ CUMOOII CaBPEMEHOT 100a U KaTallu3aTop rio0aHuX
npoMeHa. Y EroBOj CpKM jecy HMHOBaIyje, Op3uHa M HEOrpaHUYeHE
MoryhHOCTH, alii ¥ N3a30BH KOjU 3aXTEBajy MpuiiarolaBame, KpeaTHBHOCT
u xpabpoct. Ox codpuctunupanux npeayseha Koja Memajy HAaUUH Ha KOJU
KynyjeMo M 1uiahamo, A0 amiukanuja Koje OJIaKIIaBajy MPUCTYI
3PaBCTBEHUM YCIyramMa W 00pa3oBamy, JAWTHTAIHO IPETy3eTHHUIITBO
MHTETpHUILIE TPAJUIMOHAIHE MOCIOBHE MOJeNie U TIOMepa T'paHMIle OHOTra
mTo je no cama Ouno moryhe. Y epw Kkaga TEXHOJOTHja IMOCTaje
HEM30CTaBHa MOJyra pa3Boja, AMTUTAJIHM NPEAy3eTHULU BOJAE CBET Ka
HOBO] €KOHOMHJU Y KOjO] TEXHOJIOIIKA JOCTUTHyha, mpucTymayHOCT U
OJIP’KUBOCT TOCTajy CTAaHAApAW 3a ycrnex. J[ururanHo mpeay3eTHHUIITBO
oOyxBara KopulIhewe AUTMTAIHUX ajlaTa U IUIaTGopMH 3a CTBapame,
ynpaBjbamkbe U pa3Boj npenyseha, unMe ce 3HaTHO yHampelhyje mpuctyn
TPKUIUTY, Ka0 ¥ HAYMH KOMYHHKaluje ca norpomayuma. OBaj peHomeH
HE caMO Jla HyJu HOBe IpHJIMKE 3a pacT, Beh U 3Ha4yajHO cMamyje
TPOIIKOBE TIOKPETama MOCI0Bamka, YNHEhH Mpey3eTHUIITBO TOCTYITHUM
MJIaJUM M UHTEIUTeHTHUM TMojeluHIuMa. Mehytum, aurutamHo
Mpely3eTHUIITBO IOHOCU U OpOjHE N3a30B€, Y BUJly BUCOKE KOHKYPEHIIH]E,
norpede 3a CTaJHUM YCaBpLIaBambeM TEXHUYKHUX BEIITHHA, Kao |
CTIOCOOHOCTH aJanTHpama Ha MPOMEHJBUBE PEryjaTHBE W TPEHIOBE Ha
tpxumTy. Y cknany ca Hull u ayropuma (2007):
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,, OUSUMATIHO Npedy3eMHUUMEO je NOMKAme2opuja npeoy3emHumed y
KOjoj je cée OHO wmo je u3uuKko y mpaouyuoHaIHOj OP2aHU3aAyuju,
3anpaso, OusUManIu308aHo U, CAMUM MUM MOHCe ce NOCMAMpPamu Kao
jeouncmeo mpaouyuoHainoe npeoy3emHuumed ca HO8UM HAYUHOM
Kpeuparea u nociosarsa y 006y oueumanusayuje (Le Dinh et al., 2018).

Sanchez-Vera u Lépez-Vicent (2024) uctudy aa je JUTHTAIHO
NPEAy3eTHUINTBO CJIOKEH U JUHAMH4YaH (EHOMEH KOoju 3axTeBa
MYJITHIMCIMILIMHAPHUA IPUCTYII FEeTOBOM IIPOyUYaBamy U pa3Bojy. Ha oBo
ce HamoBesyjy u Mavlutova u ayropu (2020) kxoju cmarpajy na
MYJITHIUCIHMILIMHAPHA MIPUCTYTT OMoryhaBa cBeoOyXBaTHHjE pa3yMeBambe
u3a30Ba M MOryhHOCTH Koje TEXHOJIOTHja O3HayaBa y KOHTEKCTY
npexay3etauintBa. C apyre crpane, Davidson u Vaast (2010) pururanHo
NPEeAy3eTHUINTBO AeHUHHITY Kao YMH WAEHTH(UKOBama M Kopumhema
CBUX OHHX IIOCIIOBHHX TIPWJIMKAa KOje Hyjae wMenuju u MHTepHeT
TEXHOJIOTHje. Y JAUTMTAIHOM Ipely3eTHULITBY (MHAHCUJCKU NPOdUT
MOXe OWTH KpeupaH IyTeM IUTUTAIHUX MOJIyXBaTa W JUPEKTHO je
MOBE3aH Ca €KOHOMCKHMM aKTHBHOCTHMA, Ka0 LITO Cy OCHHBAaHKE HOBHX
npenyseha wim komepijanusaija Ousnuca win uHoBanmja (Villena
Zapata, 2024). Hair (2012) naBomu [na je TJaBHA pas3iuka wu3Mmehy
JUTUTATHOT ¥ TPAJAULIMOHAIHOT MPETy3E€THUIITBA Y TOCIOBHUM MOJIEIMA
U cTparerujama koje mpenyseha ciene 3a MapKeTUHT W TUCTPUOYLH]jY
npou3Boga. @okyc ka (aekcMOUITHOCTH, Op30M JTOHOIICHY OIIyKa U
MePCOHATM30BaHOM MIPUCTYITY TPXKHIITY, MEHajyhn yoOudajeHe mocioBHE
Ipakce U 3axTeBajyhu of peny3eTHUKA HallpeIHa 3Hamba U BEIITHHE, Jecy
(GbyHIaMEeHTaIHEe OAJTUKE TUTUTAIHOT MPEey3€THULITBA. Y TOM KOHTEKCTY,
MoceOHO j€ BaXKHO HAarjJacCUTH 3Hauyaj JUTUTAJIHE MHUCMEHOCTH U
MOTYhHOCTH yuyema Kpo3 Ipakcy, ¢ 003UpoM Ha TO Jla Cy OHE KpyIHjaJiHe
3a CHAJIAXKEHE Y IMHAMHUYHOM — JTUTUTAIHOM IPOCTOPY.

1. IMT'NTAJIHO NPEAY3ETHHUIITBO Y EPU
I'IOBAJIM3ALMJE: IHAHCA 3A MJUTALE

ITpema Cenamor u rpynu ayropa (2019), oueumanno npeacraBiba
HOBE M3IJIeJie 3a MPey3eTHUKE J1a MOKPEHY MOCIOBE Y3 PETaTUBHO HUXKE
TPOILIKOBE, MOoOOJbIIAaBajyhu HpOAOpP Ha TPXKUIITY y3 ONTHUMHU30BAHY
ornepatuBHy epukacHocT. Takole, AMTUTAITHO MPeay3eTHUILTBO 00yXBaTa
Kopuinhewme pa3InIuTUX ajlara U CTpaTeruja AUruTalIHe TEXHOJIOTHje Kao
OCHOBE 3a IeHepHucame, N000JbIIake U HEroBame MOCIOBHUX M3IJIENa,
obOyxBaTajyhu mUpoOK CreKTap OMInja, y Koje ce yopajajy (Sudewa et al.,
2023):

Vol. 26, 6poj 2/2024, cmp. 21-44 23



Anbenxa Tpunxosuh, Usana Anexcuh

l.e-TproBuHa: u3rpajama OHJAJH MpPOJABHUIIA, MIaTGopMu 3a e-
TPrOBHHY WM €-TPXKHUINTA 3a MPOJAajy MPOHM3BOJA WM YCIyTe
OHJIajH 3a KJIMjCHTE;

2. IPYIITBEHH MeIMjH M JUTHTAJHH MAPKETHHI: KOPHUCTE ce

wiarpopMe IpYMITBEHUX MeEAWja 3a H3rpajamy MpPHUCTyNa Ha

MPEXH, TPOMOIIH]Y OpeH/1a, MHTEPAKIIM]Y ca KyIIMMa U ToBehame

pojaja;

3.M00MJIHe aNJIMKAaIlHje: HU3paja MOOWIHUX aIuIhKaldja Koje

7071ajy BpPEIHOCT KOPUCHHMIIMMA, MOBE3yjyhn ce ca KIIMjeHTHMa,

oJIakIIaBajyhu MmocioBHE TpaHCaKIH]e;

4.aHAINTHKA TOJATAKa: TPHUKYIUbAKE M aHaIM3a I10/aTaka

KOPUCHUKA, IIOHAIIAE IIOTPOIAYa U TPIKUIITHUX TPEHI0BA Y IIHIbY

uneHTudukanuje  MoryhHOCTH,  ONTUMHU3ANHjE  IOCIOBHUX

cTpaTervja u no0oJblIama JOHOIICHA OJUTyKa;

5.pauyHapcTBO y 00J1aKy: Kopuliheme HHPPACTPYKTYpe oOJiaka

3a CKJIQJMINTCHE MOCIOBHUX IM0JIaTaKa, TOKPETake aluIMKaluja U

npucTyn  (UIEKCHOMJIHUM W CKaJaOWIHUM  padyHapCKUM

pecypcuma,

6.BelITAYKA HHTEJIUTeHIMja U MAIIMHCKO Y4ere: KopuihemeM

BEIITAYKE WHTEIUICHIMje M aJIrOpuTaMa MAIIUHCKOT Y4YeHa

mo0oJplllaBa Cc€ OmNepaTuBHA e(QUKACHOCT, IEPCOHAIM3Yje Ce

KOPHUCHUYKO UCKYCTBO U ONTHMH3YjE€ CE OCIOBHU MPOIIEC;

7.0/10K4ejH: OJIOKYE]H TEXHOJIOTHje KOPHCTE CE 3a OCHUTyparbe

TpaHCaKiyja, TMPOBEPY ayTEHTUYHOCTH, W3rPalby IOBEPCHA

CHCTeMa 1 yIpaBJbamke JTaHIIIMa CHa0eBama.

Soltanifar, Hughes u Gocke (2020) y cBojoj MoHOrpaduju, Koja ce
0aBu aHaTM30M 00pa3oBama M MEPMAHEHTHOT yCaBpIlIaBama y Pa3Bojy
JUTUTATHUX BEIITHHA, MPEJICTABHIN CYy CET NMPAKTHYHUX WHCTPYyMEHATa,
KOJU JUPEKTHO MOry Ja ce€ IHpuMeHe Yy cdepu TUrHTagHoT
Ipeay3eTHUINTBA, MOTHBHIIYhH TuMe Oynyhe mpeay3eTHHKE U CTYACHTE
Ja Cce OKpeHy ToKperamy corcTBeHor Owsuuca (Tabera 1). OBu
WHCTPYMEHTH, TOpeA TpyXkama KOHKPETHHMX CMEpHHUIA 3a YCIENIHO
MOCJIOBALE Y TUTUTATHOM OKPYXKEHY, HCTHYY U PEIeBaHTHOCT HHOBAIIM]a
U KpeaTUBHOT pa3MHUIIJbamkba, Ka0 He3a00UIa3HUX elleMeHaTa CaBPeMEHOT
MPEIy3eTHUYKOT yCTexa.
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Ta6esa 1. Ilperjienq npaKTHYHUX HHCTPYMEHATA 32 TUTUTAIHO
MpPeay3eTHUIITBO

ITpeBoheme AMTUTATHOT MPeAY3ETHHIITBA Y 1eJ10
1 CXBaTHTH HEONIXOAHOCT 32 YYCHEM Ka0 OCHOBY Pa3B0oja JUIHTAIHOT NPENy3eTHUINTBA Mehy
Hpeay3eTHUIMMA H )bUXOBUM THMOBHMA.
VYHanpequTH KOHIENT KPeaTHBHOCTH yNOTpeOOM BHPTyalHe BEIITauKe HHTEIHMTeHIHje,
2. crBapHoctd u WuTepHer crBapu (10T), oxpabpyjylin mpeny3eTHHKE W HUXOBE THMOBE [a
YCIIOCTaBJbajy Be3e, pa3BHjajy Haeje, Kpeupajy BpeaHocT, capal)yjy ¥ KOMYHHIHPa]y.
PasymeTn Kako ce TeXHOJIOTHje M METOJOJIOTHja yIpaBibatba MOTY NPUMEHUTH Y OKBHPY
3. OpraHM3allMOHOI IUIaHA, TAaKO Ja TCHEPHILY OJPXKMBY KOHKYPEHTHOCT, IPEJHOCTH H
HOTOJHOCTH.
Vro3HaTH CTPYKTYPHH HPHCTYII 38 TECTUPALE HJICja O TIOLyXBaTy U carieaaBamy Ipumepa
4. pPa3IMYMTHX TPOM3BOJA Ca MHUHUMAIHUM Clenu@UKanijaMa KOjH HOACTHYY IIPOLEC
TeCTHpama.
5 VctpakuTu IpoLiec yuema M TeCTHUpama CIeHU(UYHMX IOCIOBHHUX MOJENa y pPasBojy
) marGopMe ca MUHMMAJIHUM crieliuKaijaMa Kpo3 pa3niuTe MPUCTYIIE.
6. McTpaKuTH KaKo KOPUCTUTH OJIOKYE]H 3a MPYKakhe CUTYPHOCTH TOKOM OHJIAJH CaBETOBAIbA.
7 VHanpenut# TOCIOBHE MoOJele IPHMEHOM HOBHX TEXHOJOTHMja, IIOMYT BeLITauyke
) WHTEIUTeHIM]e Y IUTUTATHOM OOJIUKY NPeay3eTHHIITBA.
8 HcrpakuTH Kako NPUMEHHWTH KOHLENT JWUTHTAIHE TpaHchopManuje Kpo3 IETOKyIHY
OpraHH3aLujy.
9 VlcTpakuTn Kako MHKOPTIOPHPATH KPEATHBHOCT y CPIK IUTHTATHHX POTIeca npenyseha, a cBe
TO pajy IPOMOLIMje MHOBAIHja.
TecTupaTn KOHIENTyalTHe OKBHPE KOPIOPATHBHOT AWUTHUTAIHOT IPENy3eTHHIITBA KPO3 TPH
10. | ememeHTa: TpaHC(OpMAIHja MOCIOBHOT Mojena, TpaHchopMalija ONepaTHBHOT MOJEa U
KYJITypHa TpanchopmMaIiuja.
11 I/ICTpa)KI/ITI./I KaKo aHTa)XOBAaTH HOBE HM3BOpE IPEIy3eTHUYKOr (HUHAHCHpama, Kao LITO je
" | crowdfunding?®.
12 Hp_I/IMeHI/m/I KpUTEpHjyMe 3a AUTHTAJIHE MHOBALMje Y LIMJbY CTBAaparba M HErOBaba KyJIType
KOja HOJIpyKaBa JUTHTAIHO NPEy3eTHHUIITBO.
13. | KopucTuTH Mare nyTa 3a MHTepaKIyjy JUrHTaIn3andje 1 Mel)yHapoIHUX MpHIIHKa.
14 Hcnuratn kako mo0oJpIIATH TPEHYTHY MHCTHUTYLMOHAIHY WH(PACTPYKTYpy 3a JUTHTAIHO
Hpey3eTHUIITBO.
15, CXBaT-I/ITI/I MOTEHIMjaJIe TUTMTATHOT MPEIy3eTHUIITBA Y CKIALy ca IMJbEBHMA OJPKUBOT
pasBoja.

Hseop: Soltanifar, M., Hughes, M., & Gdcke, L. (2020). Digital Entrepreneurship —

Impact on Business and Society. Springer Nature.

[[aHac CC YHUBCP3UTCTH YyUCCTAIIO OaBe HUCTPAXKUBAKHLEM U pa3BojeM

IUTUTATHIX TEXHOJIOTH]a, HETOBAmhEM JIUTHTATHHUX TAJICHATA, €IyKaIlijoM
JMTHTAIHOT MPEAy3eTHUINTBA U leroBoM nHKyOarujom (Elia et al., 2020).
OcHaxxuBawkbe MIIaauX OUTHO je 3a J00po yINpaBbame, KBAIUTETHO
BO)CTBO M aKTyenu3alyjy HalMOHAJIHOI pa3Boja, MpPU UYeMy HHXOBE
aKTUBHOCTH WIpajy BaXHy YJOTy Yy jadamy MHpa, CTaOMIHOCTH H
unterpanuju apymrea (Chiahalam Apeh et al., 2023). Kao gururannu
ypoheHuIM, CTyA€HTH MWJIEHUJyMCKE TeHepaluje U TreHepauuje Z,
oapaciu cy y3 texHosorujy. Ilpyxajyhu pasHoBpcHe MmoryhHOCTH 3a

3 Crowdfunding mopmpasymesa mpakcy (uHaHcHpama IIpojeKkaTa WM TIOJyXBara
NPUKYIUbakeM HOBLA O] BEIUKOT Opoja JbyIH, YIIaBHOM IyTeM MHTepHeTa.
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YCIENIHO MOCIOBakhe, MPEAY3ETHUIITBO MOXKE OUTH MPUMApHU MOCTYJIAT
y peliaBamy MpodiieMa HE3armoCIeHOCTH MIIAJIUX, MOCEOHO CTYACHTCKE
nomynaje (Wibawo et al., 2023). C apyre crpane, eBUICHTaH je ja3
n3Mel)y OHOTa IMITO BUCOKOIIKOJICKE YCTAHOBE HYJIE U OHOTA IIITO CE TPAXKH
Ha TPXKUIOTY paga — ja3 u3Mmel)y pa3Boja JUTHMTATHUX ajlaTa U HUXOBE
NpUMEHE Yy IMJbEBUMA YHUBEP3UTETCKOT yuera. M3 Tor pasnora cTyIeHTH
MOpajy HMHTErpUCATH CBOj€ CIIOCOOHOCTH Ka TpaXemy, yIpaBibamby,
qyBamy WH(POpPMAIIHja U KPEHpamky JUTHTATHUX CaapiKaja U, TO Ha HAUWH
J1a ce pa3BHUjajy W jayajy BUXOBH Mpeay3eTHHUKH Kamanuretn (Gonzélez-
Calatayud et al., 2022). CamoehuKacHOCT, HHANBUIYAIHA CTABOBH, JKEJba
3a mocturayheM, KOHTpoJia IOHAlllamkba, PErHOHAHA KYJITypa, ald U
MOJIPIIKA TIOPOJMIIE W BUIIMX HHCTAHIM jaBJbajy C€ Ka0 KPUTHUYHHU
(akTOpH KOju yTHUY Ha HaMepe CTyZCHaTa Jia MOKPEHY COIICTBEHHU M0Ca0
(Nasip et al., 2017; Shah & Soomro 2017; Biswas & Verma 2021; Ahamed
& Rokhman 2015; Ali etal., 2019; Tiwari etal., 2020). 3a crynenre,
MPUCYCTBO COQUCTHIIMPAHE TEXHOJOTH]EC U TUTUTATU3AIU]e OTBapa IIUPE
MOTryhHOCTH 3a TIOKpETame IMTHTATHOT MOCIOBaka TOKOM CTyAMja Ha
daxynrety (Crittenden et al., 2019). V nocneame Bpeme, CBe BUIIIE MITAIHX
aHTaXyje ce y JUTHTAIHOM MPOCTOPY, Kao MPOCTOPY 3a €(HEeKTUBHO
MOCJIOBHO aHTaKOBaWe, HacTaBJbajyhu J1a Tparajy 3a HOBUM IOCIOBHUM
uaejama u moryhunocruma (Akhter et al., 2022). V Benukoj mepu, miuanu
NPEIy3eTHUIIM WHCIHMPUCAHU Cy ITPOMEHAMa Ha TPXKUIITY pajaa, TIe
TPaAMIMOHATHE MOJICIH 3aIl0IbaBatha MOCTa]y HeCTAOWITHH. JJuTuTamHo
NPEIy3eTHUIITBO Tpy)ka KM IIAHCY Ja CaMU YIpPaBjbajy CBOJUM
Kapujepama, KoMOnHyjyhu HHTepecoBama ca TEXHOJIOTHjaMa U JKeJbama 3a
eKOHOMCKOM He3aBHCHOIINY.

2. METOAOJIOT'NJA

[{usb oBoOr paja jecte yTBPIUTH CTAaBOBE CTYJIEHATA O JUTUTATHOM
MpeAy3eTHUINTBY, Kao U mHUXOBe TmpedepeHimje ka oapeheHum
JMMEeH3MjaMa oBOr' KoHuenTta. [Ipouec ucTpakuBama CIPOBEICH je Y
nepuoay usmely cenremOpa u HoBeMOpa 2024. ronuHe Ha YHUBEP3UTETY
y IIpumtuan ca npuBpemMeHuM ceaumrteMm y KocoBckoj Murposuim. 3a
IpoLec HCTpaXkuBama JU3aJHUpPAH je T1ocebaH YNUTHUK KOJjU je
npunaroleH MIby UCTpakuBama. [IpBu neo YnutHuka o0yxBaTa COIHO-
neMorpadcke KapaKTepUCTUKE UCTIMTAaHUKA: TIOJT, TOJAWHE CTApOCTH, MECTO
npebuBanuIITa, OpayHo cTame, (haKkyJITeT, TOAUHE CTYAM]ja, HUBO CTy/AH]a,
palHU CTaTyC ¥ IPOCEYHY BUCHHY MpUMama. J{pyrH A€o yIUTHIKA OJTHOCH
ce Ha CTaBOBE MCIHUTAHUKA O AUTHUTAIHOM MPEAYy3E€THUIITBY, O TOME J1a JIX
Cy MKaJia pa3MHUILJbAIH O TIOKPETamky COICTBEHOT MOCHa, KOja MX 00JacT
HajBUILE MHTEPECYyje, KOje BEIITUHE CMaTpajy BaXHUM Y JAUTHTATHOM
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OpeAy3eTHUINTBY, KOjé Cy  TJIaBHE  HOPEAHOCTH  JUTHTAIHOT
NPEIy3eTHUINTBA U KOj€ alaTe CMaTpajy HajKOPHCHUJUM 3a JUTHTAIHO
npeay3eTHUINTBO. Tpehu, mocnenmu, €0 YKIbYYMBAO je Ynumuux 3a
OUCUMATIHO NPeOY3eMHUMBO 3a CcmyoeHme, TU33aJHUPAH O]l CTpaHEe
Prendersa u aytopa (2021), koju oOyxBara 55 muTama MOAEJbEHUX Yy
YEeTUPH JAUMEH3HjE, U TO: UOeHMUpuUKayuja npuiuKa, nianuparee akyuje,
uUHUYUjamuea u capaora N meHaymenm u ocucyparve. OBaj HHCTPYMEHT
onabpaH je 300T CBOje JI0Ka3aHe MOy3JaHOCTH M 00YXBAaTHOCTH Y TPOIICHH
CYIITUHCKM  OWTHMX  acmekara JWTHTAJHOT  IPEIy3eTHHIITBA,
omoryhaBajyhu yBuz y pa3HOJHMKE BEHIITHHE U KOMIIETCHIIN]E HEOIXOHE
3a OBy BpCTY nenaTHOCTH. [loy3maHOCT MHCTpyMEHTa IpOLECHEHa je
kopumhemeM KpoHOaxoBor koeduIMjeHTa KOpenandje, KOju 3a
HeNoKynHy ckaiy usHocu @ = 0.85. OxroBopu ucnuTaHWKa JaTH Cy Ha
JIMKepTOBOj METOCTETICHO] CKaJIX, Y Paclony ox 1 ,,y nomnynocmu ce e
craxcem 1o 5 ,,y nomnynocmu ce cradxcem”. Opn ykynHor Opoja
muctpuOynpanux ynutHuka (230), BamuaHo je monymeHo 206 ynuTHHKA
(89,6%).

3ajanu UCTPAKUBaKbHA:

1. HUcnourartu OJIHOC u3zmelhy coruo-aeMorpadcKux
KapakTepUCTHKA WCIUTAaHWKAa W IUXOBUX CTAaBOBA O
JIUTHTATHOM TIPEy3eTHUIITBY.

2. Ucnuratm  omHoc — uw3Melly — OUMEH3HWja  JUTHUTAHOT
Mpely3eTHUIITBA ca cienehum Bapujabiama: (hakyaTeT, HUBO
CTyAMja, TOIWHA CTYAMja, paJHU CTaTyC, BUCHHA NpPHUMama,
MOKpETamhe CONCTBEHOI JUTMTAIHOT OM3HHMCA, 00JacT
WHTEPECOBAkha, NPEAHOCTH JWTHTATHOT TPEAy3€THHUINTBA,
BEIITUHE Yy JUTUTATHOM MPEAYy3E€THUIITBY U QJIaTH JUTUTAITHOT
MPey3eTHUINTBA.

3. Hcnuratu moryhHOCTH mpenuKuuje JUMEH3Hja JUTUTaTHOT
MpeIy3eTHUINITBA Ha OCHOBY (akynrera, HHBOA CTyIuja,
TOAIMHE CTYAM]ja, PaAHOT CTaTyca U BUCHHE NpUMamba.

3a o0pany monmaraka kopumihen je Cratuctuuku mporpam SPSS

Statistics Version 26, y xome je paljeHa NECKpUNTHBHA CTATHCTHKA,
TecToBM  HopManHocTH, KonmMoropo-CmupHoB Tect, IlupcoHoB
KOE(UIMjEHT Kopealyje U perpecioHa aHajln3a.

3. PE3VJITATU HCTPAYKUBAIbA

VY uctpaxuBamy Cy y4eCTBOBAIM UCITUTAHUIM cTapocTH u3mehy 18
n 26 romuna (AC = 20.7, CJ = 2.74). On yxynHor Opoja, 57,3%
UCTIIUTaHUKA je ca CTAIHUM MeCToM TpeOuBanumTa Ha KocoBy u
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Metoxuju, 36,9% ucnuraHuka Kao MECTO MPEOUBAIUIITA HABOIH HEKY O/
OMIITHHA Yy cpeauinmbo] CpOuju, 0K je HajMamkH MPOIEHAT WCIIUTAaHUKA
(5,8%) u3 Llpue I'ope. Bumie ox mosnoBuHe ucnutanuka (63,6%) jecy
CTYJEHTH OCHOBHHUX akaJeMcKux ctynuja, 31,5% jecy cTyieHTH Mmactep
aKaJeMCKUX CTyauja, oK cy 4,9% CTyAeHTH TOKTOPCKUX aKaJeMCKUX
CTynuja.

Ta6ena 2. Couuo-nemorpadgcke KapakTepucTHKe HCIIHTAHUKA

Moa Bpoj ucnuranuka pouentu (%) Egrzgﬂf:?‘;g
MYIIKH 111 53.9 53.9
JKCHCKH 95 46.1 100
Bpauno crame Bpoj ucnuranuka pouentu (%) :fgggé:‘::?;g
HCOXCHCH/HEY 1aTa 154 74.8 74.1
BaHOpayHa 3ajeIHNIA 29 14.1 88.9
0KEEbEeH/y1aTa 21 10.2 99.1
pasBezieH/pa3BeeHa 2 0.9 100
®dakyarer Bpoj ucnuranuka pouentu (%) Egrl{é]:::?;g
ExoHOMCKH akynreT 41 19.9 19.9
IIpaBHu dakyirer 33 16.0 35.9
MenuimHcKd GakyITeT 35 17.0 52.9
dakyaTeT yMETHOCTH 27 13.1 66.0
TIpupoaHO-MaTeMaTHIKN 18 8.7 747
¢axynrer
DaKynTeT TEXHHYKUX HayKa 24 11.6 86.3
Duno30¢cKn haKyaTeT 28 13.7 100
Bucuna npumama Bpoj ucnuranuka IpouenTtu Egrl:’e-ﬂ:::?;g
110 20.000,00 muHapa 59 28.6 28.6
20.000,00 — 40.000,00 67 325 61.1
40.000,00 — 60.000,00 46 22.3 83.4
60.000,00 — 80.000,00 19 9.2 92.6
puie oz 80.000,000 15 7.4 100

W3Bop: UcTtpaxuBame ayTopa

CryneHTH, Kao pamHBa KaTeropHWja, y CMHUCIY HeIoCTaTKa
¢uHaHCHjCKEe U MOpaJHe MOJPIIKE, YECTO Tparajy 3a O00JbMM YCIOBHUMaA
JKHBOTA, KaKO OM OMJIM €KOHOMCKM caMocTaiaHH. CXOJHO TOME, BHIIE OJI
tpehune ucnuranuka (36,95%) HesamocaeHo je, amu Tpaxu mocao, 18,4%
3armocieHo je Ha oapeheHo BpeMe, a CKOpO yrojia Mame UCIUTaHUKa
(9,3%) 3amocneno je Ha HeoapeheHo Bpeme. 3aHUMIBMBO je nma 35,4%
WCTIUTAaHUKA TBPJIM 1A, ¥ TIOPE]] Tora MITO Cy HE3aloCIeHH, He Tparajy 3a
mocjoM, HaBoaehH 3aBplIeTak CTyuja Kao TPEHyTHU MpUMapHu b, Ha
OBO C€ HAJIOBE3Y]y U PE3YJNTATH O M3BOPY (PMHAHCHUpama CTy/ACHATa, TIe
44,2% naBoau J1a je MoApIIKa MOPOIUIle MTPUMapHU U3BOP (PMHAHCHPa®bA,
a MU3/Bajajy ce W CTYAEHTCKU KpeauTH u ctunenauje (29,1%), koju um
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omoryhaBajy ma, y onpeheHo] Mepu, MOKpH]y TPOIIKOBE IIKOJApHHE.
Cgera 12,1% wucnutaHuka HaBOIW JIMYHM TPHUXOJ KaO MPUMAPHU HU3BOP
¢unancupama. [lojam AUTHTAIIHO TPEAY3ETHUIITBO CBE j& IMPHUCYTHH]U
Mehy MimamgMma, ITO je pe3yinraT Op3or pasBoja TEXHOJOTH]a,
NPUCTYNaYHOCTH VHTepHETa W yTHIdja OPYIITBEHHUX Mpexa. Mianwu,
MOCeOHO CTYJIEHTH, YEeCTO MPEro3Hajy MOTYRHOCTH KOjeé IUTHTAIHO
MPEy3eTHUIITBO HYIM — OJ] €-TPrOBUHE M KPeHpama caapikaja, 10 pa3Boja
aruIMKanuja u (pUIIeHC TOCIOBA.

I'paduxon 1. ,,/la iu 3HaTe ITA 03HAYABA N0jaM JUTHUTAJTHO
Npeay3eTHUIITBO?“

® He, IPBU MYT ce cycpeheM ca MOMEHYTHM TePMUHOM
= He, HICaM YIO3HaT/Ta
* JEIUMHUYHO CaM YIIO3HAT/Ta
YIO3HAT/Ta caM ca KOHLETITOM JUTUTAIHOT Ipey3eTHULITBA

Y HOTITYHOCTH CaM yHO3HaT/ Ta Ca KOHIENTOM JUTHTAIHOT MPEAYy3CTHUIITBA

-

N3Bop: UctpaxuBame ayTopa

Ilutann ga cBOjUM peuuMa JePUHMUIIY I0jaM JAUTHTAIHO
MPEIy3eTHUINTBO, MCIUTAHUIN Cy IPETEKHO OATOBapald Ja je ped o
,,OHIAjH nocnogarwy*, ,,00a6/6ary NOCI0BHUX aKmusHocmu 00 Kyhe*,
,,NOCTI0BUMA KOJju ce peanus3yjy y3 nomoh oueumannux anama‘ WIA O
,,locnoguma Koju omozyhasajy oa ce ocmeapu pedoaH Npuxoo 3
MUHUMATIHE HANOope, Y3 Y108 0d NOCMOjU KPeamueHOCH U OMBOPEHOCM 3d
capaory ‘. OAroBopH ykasyjy Ja HCIUTAaHULU NEPUUINPAJy JTUTUTAIHO
MPEIY3eTHUIITBO Kao (ieKcuOnIan 00K MOCIOBamka KOjU Ce Ociama Ha
MoryhHocTH Koje npyskajy MIHTepHeT u caBpeMmene TexHosoruje. Takole,
W3 OATOBOpa C€ 3ak/bydyyje Ja MJIaJau TIOBE3yJy JIUTHTAIHO
MPEIY3eTHUIITBO Ca CEH3UOMIHOIINY U MHOBAaTUBHUM peElIekhuMa, Kao U
ca crocoOHourhy npuiarohaBama TMHAMUYHOM OKpykewy. [lokpeTame
JUTUTaTHOT OW3HMCA 3axTeBa jacHy BHU3M]y, IUIaH M oAromapajyhe
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BEIITHHE, KAao IITO Cy YNpaB/balke JUTUTATHHM IUiaTdhopMama,
MapKeTUHT, (MHAHCHjCKA aHaJIM3a ¥ OCHOBHO IO3HABAaHkE TEXHOJOTH]E.
OBaj MoJien mocioBama nojapasymena ynotpedy MHTepHeTa Kao riaBHOT
Mejrja 3a 00aBJbarkbe aKTUBHOCTH, MOITYT MPOJIaje MPOU3BO/Ia HITH YCIIyTa,
MapKeTUHTa, KOMYHHKAlLlMje ca KJIMJEHTHMa M YIpaBjbarba IOCIOBHUM
onepanujama. O ykymHor 6poja, 42,2% ucnutaHuka 030M/bHO pa3MHUIILIba
0 TMOKpETamy COINCTBEHOI UTHTAIHOT OW3HHCA, a HEUITO Mame O]
yeTBpTuHE wHcnutaHuka (22,3%) Beh je mpenyseno mnpBe Kopake y
nokperawy cBor OusHuca. ame, 21,8% wucnurtanuka pasMunuba o
MOKpETaky COINCTBEHOr OW3HMCA, alId jOIl YBEK HHCY JIEeTaJbHHU]jE
Pa3MOTPUIIN IPETHOCTH TUTHTATHOT MOCIIOBama, cBera 3,4% u3jacHuIo ce
Jla UX CBE HaBEJCHO HE MHTepecyje, MoK 9,2% ucnuraHvka HUKala HUje
PasMHIILIBAIO O OBOME.

Tabena 3. Kpocradyaauuja usmel)y roquse cTyauja HCIUTAHUKA U
IBUXOBHUX CTABOBA 0 MOKPETalby CONCTBEHOT IUTUTATHOT OU3HHUCA

NMOKpeTame
CONCTBEHOT OU3HMCA C1 C2 C3 C4 C5 >
TroJUHe CTyHja
| 8 3 9 10 6 36
11 1 1 7 10 3 22
11 3 1 8 13 13 38
v 3 2 14 30 19 68
\Y 3 / 7 11 1 22
VI 2 / / 13 5 20
> 20 7 45 87 47 206
JIETEHJA

C1 — HHKaa HUCaM Pa3MHUIILBAO/TIA O TOME

C2 — pa3muIIIbao/a cam, ajid Me TO He 3aHHMa

C3 — pasmuibao/a cam, ajii joIll HUCaM 030UJBbHO pa3mMarpao/ia MoryhHOCTH

C4 — 030MJBHO CaM pa3MaTpao/nia, ajld HECaM Mpe/Iy3eo0/1a HUKaKBe Kopake

C5 — Beh cam mpeyseo/na npBe Kopake y MOKpeTamy JUTHTATHOT OH3HKCA
U3Bop: UctpaxuBame ayTopa

Nmajyhu y Bumy 6pojHe mpobiieMe KOju ce jaBJbajy y Jap’kaBama
3anagHor bankaHa, kao HajBaKHU]je pellemhe HaMmehe ce mpunpemMa Mitaaux
3a Oynyhy Kapujepy, OJIHOCHO TIpy)Kame€ TOJPIIKEe MIAJIUM |
TAJICHTOBAHUM CTYJ€HTHMa, Kako OM ce OTBOpWJIAa HOBA pajHa MecTa M
ocTBapuia Beha KoHKypeHIMja Ha Tp>kUIITYy. CBe Behy MOJpIIKY MIIaauM
npeay3eTHUIMMA Ipyxka EBporicka koMucHja, OuIio 1a je To y BULy Ipakce
3a MJIaJie Ipely3eTHUKE Y CTpaHOj KoMIaHuju Kpo3 Epa3zmyc nporpam uiu
nyrem COSME — mporpama moJpiike 3a pa3Boj MaJHMX HIU CPEIEBHX
npenyseha, uiaM myTem mporpama 3a IpoMOIMjY HayKe U MHOBAIMja, KOjH
MOKE€ TMOMOhM y TIpoHalaxewmy (UHAHCH]a, TOCIOBHHUX IMapTHEpa WU
cruniarby HoBUX TexHosoruja (Papulova & Papula, 2015). Ha nutame
,, YKouKo pazmuuieame o nokpemarsy nocia, Hageoume koja Bac obnacm
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Hajeuwe unmepecyje? “, ICIUTaHUIM CY, Pa3yMJbUBO, Y CKJIaJy ca CBOjUM
MHTEpEeCcOBambUMa, TPBEHCTBEHO, HABOMIIM OHJIAJH MIPOJajy MPOU3BOAa U
ycnyra (38,1%) u ynpaBibame ApymTBeHUM Mpekama (29,4%) kao gokyc
MHTEepecoBamba. Maiio Mama rpynanuja yHyTap aHKeTUpaHe HaBOU Ja UM
NaKiby MMPUBIIAYM PAa3BOj aruidKaiuja u Bed-cajtroa (18,7%), anu u Buaeo
npoxykuuja u crpuMuHr (13,8%).

VY nurutaiHoM MpeAay3eTHULITBY NOTpeOHE Cy pa3MyuTe BEUITHHE
300T HOBHX COLIMO-TEXHUYKUX U EKOHOMCKHX NapaJurMH KOje IPOU3HIIa3e
W3 TMOTEHIM]jajla 3a capajiiby M KOJEKTHBHY MHTEIUTCHIU]Y, Mmokpehyhu
cHakHHje 1 oxpkuBHje nmocaopue nuuimjatuse (Elia et al., 2020). Yashin
u aytopu TBpae (2018) na je CyIITHHCKU BaXKHO pa3BUjaTH BEIITHHE Mehy
MpeAy3eTHUIIMMA, C 003UPOM Ha TO Ja MOCIOBHA 0c00a HE MOXKe OUTH
ycreniHa 6e3 MHCTpYMeHTaIHuX BemTrHa. Tpehuna ucnuranuka (33,7%)
cMaTpa Jia Cy CIOCOOHOCT Op30T yuema U KOHTUHYHPAHO YCaBpIIaBambhe
HajBaXXHUj€ BEIITUHE Yy JUTUTATHOM NpPEIy3eTHHUILTBY, IOK 26,9%
WCTIIUTAaHUKA U3][Baja CIIOCOOHOCTH KPEaTUBHOT Pa3MHIILIbabha U pEIlaBamba
mpoGiieMa Kao TJIaBHE KOMIIETEHIMje Yy Mpeay3eTHUINTBY. Mame of
yeTBpTHHE wucnutanuka (18,9%) mMunubema je Ja IpPUMapHO MECTO
MpHnaaa crnocoOHOCTMMA I0jeIMHANa Ja ce mpuiarohaBajy HOBUM
TEXHOJIOTHjaMa W TPEeHJ0BHUMa, 13,5% ucnuTaHWKa MPETIIOCTaBJba Ja ce
U3JIBajajy, Mpe CBera, aHajau3a Mojaraka u pa3yMeBamhe aHAIUTUKE, a /%
BUX OJ] BEIITHHA y AUTUTAITHOM MPETy3ETHUIITBY U3/1Baja IPOrPaMHUpaIhe
1 pa3Boj BeO U MOOMIIHUX arlIuKallyja.

JIUTUTaTHO TPEIY3€THUILITBO MPYXa BHUIIECTPYKE ITOTOJAHOCTH
Koje omoryhaBajy nojeJMHIIMMA Jia UICKOPUCTE MOTEHIMjalle TEXHOJIOTHje
3a Opku pacT W eduKacHUje TocIoBame. [lOrogHOCTH IUTHUTATHOT
MPEIy3eTHUINTBA YKJbYTY]y Pa3BOj MOCIOBHUX aKTHBHOCTH, IMPOIITHPEHHE
MOCIIOBamba MOKPETakheM HOBHX TOJyXBaTa, MOOOJBIIAKE TOCIOBHE
MHTEJINUIeHIje U KOMyHHMKAIjy ca BehuMm OpojeM Kymaia HCTOBPEMEHO
(Vineela, 2018). Kana je peu o mpeaHOCTHMA TUTUTATHOT MapKETHHTa,
WCIIUTAHUIIM U3]IBajajy OHE HajBaXKHHU]jE, peaoM: (DIEKCHOWIHOCT y pamy
(28,4%), HIDKe MOYETHE TPOIIKOBE y mHOpehermy ca TpaJulMOHATHHM
nocioBuMa (27,9%), mosehany MoryhHOCT 3a camM03anonbaBame U OpiKU
pact y kapujepu (25,1%), Behy gocTymHoOCT TpKMIITHMa UM MoryhHocT
nonupama 10 oHuX ,,raobamaux® (10,6%) m mpuctyn wHOBaIMjama u
MoryhHocT Op3or mpunarohaBama HOBUM TexHonorujama (8%). Ilopen
tora, 39,9% ucnuTaHWKa MPOIEKkYje Aa je AUTUTATHO MPETy3eTHUIITBO
OJUTMYHA TIPHUIIUKA 32 3amolljbaBamke Miaanx, 26,3% ucnuTaHuka Bepyje
7la TeIIOTBOPHOCT MITaK 3aBUCH O] 00JIaCTH AUTHUTAIHOT TPEAy3eTHUIITBA
U TPXKUIIHUX YCJIOBa, a Mame o1 netuHe wux (17,5%) 3amaxe ce 3a cTas
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Jla TUTUTAITHO TPEy3ETHHUILITBO HUjE OJIP’KUBO KAO JYTOPOUYHO PEIICHE 32
3aI0I1/baBahe MIIAINX.

Y Tabenu 4 onucanu cy mnapameTpu (pacloHH, apUTMETHYKa
CpeIMHA U CTaHJap/IHa JCBHjallhja) 32 CBE YETUPHU IUMEH3U]€ TUTHUTATHOT
MIpey3eTHUIITBA.

Ta0esna 4. luMeH3Hje TMTHTAJIHOT NPeAy3eTHUIITBA

Min Max M SD
Tpaxeme Moryhnocru 1 4 3.56 0.961
AKIUOHM ILJIaH 1 4 3.28 0.908
HHHUIMjaTHBA H Capaaiba 1 5 3.87 1.053
MEHAIIMEHT U OCHTYpam-€ 1 5 3.69 0.987

W3Bop: UcTtpaxuBame ayTopa

AHaIM30M CpeamBIX BPEIHOCTH yBHla ce 1a UICTUTAHUIN HajBUIIIC
BPE/IHY]Y IUMEH3H]Y ,,uHUYyUjamusa u capaorba ‘, Ipu 4emy je:

» 38,5% wucnuTaHWKa y TOTIYHOCTH CarjacHO ca CTaBKOM
»OONYUAH/HA cam Y uoeju 0a NnoKpeHem cONCmeeHo OUSUMAIHO
npeodyzemHuwmeo y 6yoyhunocmu

» 36,6% wucnUTaHWKAa Yy TOTIYHOCTH CarjacHO Ca CTaBKOM
,,CHOCODAH/HA cam 0a YKmydum Opyze y c6oje UHOBAMUGHE
uoeje

» 35,1% wucrnuraHWKa y TOTIYHOCTH CarjacHO ca CTaBKOM
,,IO3HAjeM OCHOBHA NPABULA NOHAULAA HA Mpedicu

» 32,6% ucnuTaHuKa carjlaCHO Ca CTaBKOM ,, Y paspaou u paseojy
UHOBAMUBHUX NPOjeKama npey3umMam 002080pHOCH “.

C npyre crpaHe, KO IOUMEH3UJ€ ,, aKyuoHu NIGH' youeHa je

HajMama Cpeiha BPEeIHOCT, PU YEMY:

» 29,8% wucnuTaHWKa y TOTIYHOCTH j€ CarjlaCHO ca CTaBKOM
,, UHQDOPMAYUOHO-KOMYHUKAYUOHE — MEXHOLo2Uje  MOo2y MU
nomohu y ouzajHuparsy npedysemuuykux npojekama

» 28,5% wucnuraHuka carilaCHO je ca CTaBKOM Jia j€ ,,8d)iCHO
umamu paowu mum  3a  peanuzayujy  npeoy3emHuuKuUx
npojexama*;

» 27,4% wucnWTaHWKa Cce HE ClIaXke ca CTaBKOM ,, OuU3djH
UHKILY3UBHUX NPOJEKAMa K/bYYHU je (hakmop muxoeoe ycnexa .

4. TACKYCHJA

Huckycuja ce ¢dokycupa Ha aHalu3y JTOOHMjEHHX pe3yiTara y
KOHTEKCTY MOCTaBJHEHOT 1[MJba UCTPAKUBAKA U PEIIEBAHTHE JTUTEPATYpE.
OBaj nmeo pama mpyxa MOTYNHOCTH 3a TyMmMademe pe3yJsTara, HBHXOBY
MIPUMEHY U HJICHTU(UKOBAKHE MOTEHIUjATHUX EKCTPEMa y UCTPAKUBAY .
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Taoesa 5. Koperaumona MaTpuua aHaJM3UPaHUX Bapujadm

1 2 3 4 5 6 7 8 9 10

1

0.145 1

0.026 | 0.054 1

0.245 | 0.167 | 0.183 1

0324 | 0.034 | 0.243 | 0.152 1

-0.111 | -0.128 | 0.056 | 0.327 | 0.100 1

-0.157 | 0.358 | 0.116 | -0.196 | 0.099 | 0.017 1

-0.153 | 0.176 | 0.234 | 0.532 | 0.132 | 0.268 | -0.157 1

O[NNI |W(IN|F-

0.158 | 0.173 | -0.132 | 0.364 | 0.265 | 0.366 | 0.410 | 0.501 1

10 -0.247 | 0.260 | 0.625 | -0.087 | 0.364 | 0.120 | 0.641 | 0.349 | 0.174

11 0.458 | -0.310 | 0.382 | 0.128 | 0.166 | 0.547 | 0.459 | 0.231 | 0.007

12 0.196 | 0.325 | 0.165 | 0.116 | 0.452 | 0.392 | 0.106 | 0.423 | 0.309

JETEHJA
1 —mon 7 — 10jaM AUTUTAIHO MPEAY3STHUILTBO
2 — BUCHHA NIPUMamba 8 — mokperame CONCTBEHOT TUTUTAIHOT OM3HHKCA
3 — pagHu craTyc 9 — obnacT UHTEpECOBama
4 — dpakynarer 10 — mpuuKa 3a 3anonbaBarme
5 — HUBO cTyAHWja 11 — BemITHHE Y AUTUTATHOM IIPEIY3ETHUILTBY
6 — roxuHa cryauja 12 — npeIHOCTH AUTUTAIHOT TIPEy3€THUIITBA

N3Bop: UcTtpaxuBame ayTopa

YTBphen je Bucoko craructhyku 3Hadajan omHoc (p = 0.000)
usmely Bapujabmu ,,non ™ u ,,nojam Ooueumanino npeoyzemuuuimaso ", ca
Bpeanorthy [lupconoBor koedunmjenta kopenanuje (p = — 0.157), u
ped je o HeraTuBHOj Ciaboj Be3n u3Mel)y mocmarpaHux BapujadIIH.
HaBenenu HeraTMBHM NpeA3HAK yKa3yje Ja IMOJ MCHUTAHUKA BEJIMKUM
JeTIOM yTH4Ye Ha HUXOBE CTAaBOBE O TO3HABAKY KOHIENTA JUTHUTATHOT
npeny3etHumTBa. C TMM y Be3H, U JOK je 39% KEHCKUX HCIHUTaHUIA
YIO3HATO Ca KOHIENTOM JWTHUTATHOT MPEXy3eTHHUIITBA, MYIIKA
UCIHUTaHUIM NOTBPhYjy na cy y 46,5% ciydajeBa y HOTIYHOCTH YIO3HATH
ca WeroBuM 3HauemeM. OBa pasnuka Cyrepuiie ja MmocToju morpeda 3a
JOJATHUM €AyKaTUBHUM MHHUIMjaTHBaMa Koje OM Ha paBHOINpaBaH HAYMH
OpUONMKHIIE  KOHIENT JUTUTAIHOT TPENy3eTHUINTBA M FHETOBE
moryhuoctH sxerHckuM ucninranuinma. Kolle u ayropu (2021) notphyjy na
KEHCKO JINTUTAIHO MPEAy3eTHUIITBO MMa YTHUIQ] HA €KOHOMCKH pPa3Boj,
KOjU JIMHaMM3yje TpUBpeNy, a IVIaBHA IMOTelmKkoha ca KOjoM ce jKeHe
CcyouaBajy jecte nmpoHanaxeme puHancuja. Ha oBe pesynrare HamoBesyje
ce M yTBpheH CTaTUCTUYKM 3HayajaH oAHOC wu3Mel)y Bapujalbiau
., (hakynmem “ M ,,nojam oueumanno npedyszemuuwmso “ (p = 0.037; p =
— 0.196). Haume, ucnurtanuum ca @Dakynrera TEeXHHYKMX HayKa W
ExoHoMmckor ¢akyarera MOTBPIWIA Cy Aa ¢y y mormyHoctH (40%)
YIO3HATH Ca KOHLENTOM JUTUTAIHOT MPEIy3eTHUIITBA, JOK UCTIUTAaHUIIN
ca IlpupomHOo-MaTeMaTHUKOT (aKyJITeTa HCTHUY Ja HHUCY JeTaJbHO
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uHdopmucanu (31,2%). Pezynrar oTkprBa Ja CTYJCHTH ca (haKyaTera Koju
nMajy Behy 3aCTYIUBEHOCT MpeaMeTa U3 00JIaCTH TEXHOJIOTH]e, EKOHOMHU]E
U TIOCJIOBaba MOKa3yjy Behu cTeneH nmo3HaBama U pa3yMeBamba KOHIIETITA
OUTUTAIHOT mpeny3eTHumTBa. C apyre crpaHe, Mamba HMHMOPMHUCAHOCT
Kox crynenara Ilpupoano-mMaTeMaTndkor GaKyaTeTa MOXe ce IPUIHCATH
OTPaHUYEHO] MHTETPalUjy MOCIOBHUX WM JUTUTATHHUX JUCHMILIAHA Y
IbUXOBE akaJeMCKe I[porpaMe, INTO YyKa3yje Ha morpeby 3a
MHTEPIUCIUIUIMHAPHUM MPUCTYIIOM Yy BUCOKOM 0Opa3zoBamy. [IupcoHos
koepurmmjent kopenamuje (p = 0.099) wusmehy Bapujabmu |, Hugo
cmyouja” M ,,nojam OueumaniHo npeoy3emuuumaso ca CTaTUCTUIKOM
3Havajuomhy (p = 0.013), roBopu u J1a HUBO CTy/AM]ja UCTIUTAHUKA YTHUE
Ha M03HABakE MojMa ,, Oueumanno npedyszemuuwmao ‘. Hanme, ctyieHTH
ce Ha BUILIUM HHBOMMaA CTy/1ja yelnihe cycpehy ca KOHIIEITOM JUTUTATHOT
MPEIy3eTHUINTBA, IITO MOKEe OMTH MOCIEANIA IIUPET CIEKTpa MPeaMeTa,
UCTPAKMBAYKUX AaKTUBHOCTH WIJIM MPAKTUYHUX HCKyCTaBa Koja Cy
MHTETPHUCAHA y BHIIE HUBOE CTY/H]a.

Cpenme jaka Be3za (p = 0.532) usmelyy Bapujabnu ,, pakyrmem “ u
,, IOKpemarbe CONCmeeHo2 ousumanioz ousHuca' je Beoma CTaTUCTHYKU
3HauajHa (p = 0.000), mwto 3Ha4yM Aa BpcTa (akynaTeTa KOju UCIIUTAHUIU
noxahajy yThde Ha HHXOBY MOTHBAIM]y W CIPEMHOCT 32 TOKPETAHEM
aurutanHor Owusnuca. Ilopen dakynrera, u ,,paonu cmamyc™ (p =
0.009; p = 0.234), ,,6ucuna npumara“ (p = 0.048; p = 0.176) wu
., huso cmyouja” (p = 0.026; p = 0.132) jecy y KOpenaiujcKoM OIHOCY
ca BapujabJIoM ,, nokpemarbe concmeenoz oucumantoz busHuca ““. Buiie oj
nojioBuHe ucnuranuka (54,6%) koju cy 3amocieHu Ha oxpelheHO Bpeme
U3JaCHWIN Cy Ce€ Ja pa3MUILIbajy O MOKpEeTawy CONCTBEHOI JUTHUTATIHOT
Ou3HHUCa, OK je KOJ HCHUTaHHKAa KOjU Cy HE3aloCJIeHW NIpUCyTaH, y
oapeheHoj MepH, MecUMHU3aM, M0 MUTaky MOKpEeTama BIACTUTOr IOcia
(19,7%). OuexuBaHO, UCIUTAHHUIN Ca MambHM IMPOCCYHUM IPUMABUMA
NOTBPAMIM Cy Ja pasMHILIbajy O IOKpeTamy COINCTBEHOI OM3HHCa
(36,9%), anu 1a jorr yBeK HHCY 030MJBHO Pa3MOTPHIIN CBE MOTYNHOCTH.
Hcnuranunm ca npoceunnM npuMamsnuMa npeko 60.000,00 nunapa HaBoae
na Beh mpeny3umajy kopake kako Ou cBoje ujeje peanuzosanu (69,4%). lo
CIMYHUX pe3ynraTa jgomao je u Montalvo-Castro (2016) koju je y cBom
HCTpaXXUBamwy JIOIIA0 10 3akjbyuka na je Bume on 60% cryneHata
3aMHTEPECOBAaHO 3a TOKpeTame mocia y OyayhHOCTH, HITO oJpakaBa
BEJIMKHM TPEIY3€THUYKH TOTEHIMjal U OCHOBHE YCJIOBE HEONXOJHE 3a
Hanpenaak, a Bume o1 50% 3aMHTEepecOBaHO j€ 3a AUTMTAIHO MOCIOBAE.
[Topen Tora, pe3ynTaTu Hamer NCTPaKUBaba MOKa3yjy J1a MOCIOBHE UJIeje
MPOU3MIIa3e U3 JMYHUX UCKYCTaBa CTy/IeHaTa, OMJIo Jja ce paay O JMYHUM
npobIeMuMa WM TIpo0JIeMruMa Y FBHXOBOM CBaKOJHEBHOM JKUBOTY.
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Besa usmehly ,, pakyimema wn ,,06nacmu unmepecosarwa“ je
BEOMa BHCOKO cratucTuuku 3Hadajua (p = 0.001), ca Bpeanomhy
[TupconoBor xoedumujeHta kopenanuje (p = 0.364) u pey je o cpeame
jakoj Be3u. Pa3inke y cTaBOBUMa MCIIMTAaHHUKA TTOCIIEANLIA CY PA3IUUUTUX
CTYJIMJCKUX Mporpama koje nmoxahajy. Ctynentu ExoHomckor ¢akynreTra
kao oOnact wuHTepecoBama HaBoae (58,6%) IUTUTATHU MAapKETHHT,
OJIHOCHO YIPaBJbahe JAPYIITBEHUM MpeKaMma, ONTUMH3AIU]y U KOHTEHT
MapKeTUHT. 3a pa3NuKy oJ BHUX, KoA cryaeHaTa dakynrera TEXHUUKUX
HayKa 3acTyIlJb€Ha j€ BEIITayKa HMHTEJIUIeHIMja U MAIIUHCKO YYeHe
(47,5%), a xon crynenata dakynrera yMETHOCTH BHJIEO MPOAYKIHja H
ctpumunr  (41,8%). Pasnuke y obOnactu uHTepecoBama Mehy
WCIIUTAHUIIMMA MPUCYTHE CY U aKO ce cariiena ,, noana cmpykmypa ™ (p =
0.021; p = — 0.153). Hauwme, xxencke ucnutanuue cy y 48,1% ciydajeBa
HaBeJe e-TProBUHY Kao NpUMapHy oO0JacT HMHTEpEecOBama MPUIMKOM
MOKpeTama Iocia, 0K Ce MyIIKH UCTIUTAaHHUIIX BUIIE POKYCHpajy Ha BUICO
npoaykuujy u ctpuMuHr (39,3%). [TocToju BUCOKO CTATHCTHYKH 3HA4YajaH
onHOC m3Melyy Bapujadn ,,eooune cmyouja “ v ,,001acm unmepecosarsa
(p = 0.014; p = 0.268). OBo cyrepuile Ja ce, Kako CTyIeHTH Harpeayjy
y TOJMHAMA CTylIMja, BUXOBE 00JIaCTH MHTEPECOBAHA MOTY MEHATH WIIN
MocTajatu crenuuyHuje y CKIaay ca akaJeMCKUM U MpoeCHOHATHUM
HCKYCTBUMA.

[MupconoB koedpunujent kopenamgje (p = 0.128) wusmehy
., (hakynmema““ ¥ ,, geutmuna OUSUManHo2 npedy3emHuumasa " OTKpruBa Ja
MIOCTOjM TO3UTUBHA cilaba Be3a u3Mel)y BuX, y3 CTaTUCTUUKY 3HA4ajHOCT
(p = 0.006). IoOujenu pe3yaTatu ykazyjy Ha pa3lIike y HAUHHY Ha KOjU
CTyIeHTH VYHuBep3uTera y [IpUIITHHH Tepuunupajy €W paHTHpajy
BEIITUHE JUTUTATHOT Tmpeny3eTHunTBa. CryaeHtHn  ExoHomckor
(dakynTera UCTHUY Ja C€ OJf BEIITHHA TMOCEOHO W3JIBajajy TO3HABAHE
JMTHTATHOT MApKETHHTA U orjamiaBame Ha MHTepHery (42,1%), cryneHtn
MenunuHekor (Qakyiarera MNaxmby HOPUIUCY]y CIIOCOOHOCTHMA Op3or
yuermha ¥ KOHTHHyHpaHOr ycaBpiuaBawa (39,7%), crynentu [IpuposHo-
MaTeMaTHUKor (pakynTeTa cMarpajy Ja je MpUMarT aHaiau3a MmojaTaka H
pasymeBambe ananutuke (45,3%), nok cryaentu dunozodcekor pakynrera
U3/1Bajajy CIIOCOOHOCTH KPEeaTUBHOT Pa3MUIIIbakha U PelllaBama npodieMa
(37,6%). Topen dakynrera, u ,, Huso cmyouja‘““ U31Baja ce Kao Bapujabia
KOja je y OAHOCY ca ,, geumuHama ousumanioe npeoyzemuuuwimea’ (p =
0.021; p = 0.166). ,,Huso cmyouja‘ je y OgHOCY U ca TPOMEHJBHBOM
,, OUSUMATIHO  NPeOY3emHUmMB0 je 000po 3a sanouivasare’ (p =
0.003; p = 0.364). CTyneHTH JOKTOPCKUX aKaJEMCKUX CTy/lMja HajBUIIE
MIEePIUIINPAjy CTABKY Ja j€ IUTUTATHO MPEAY3ETHUIIITBO 100pa MPIIIMKA 32
3anonubaBame (70,3%), CTyIleHTH MacTep CTy/AHMja UCTUYY J1a HaBEICHO
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3aBUCH OJ1 00JAacTU JAWTUTAIHOT MPEIy3e€THUIITBA U TPXKUIIHUX yCIOBA
(56,4%), a cTyaeHTH OCHOBHHX CTyIOWja TBpAE Ja j€ JUTHTAIHO
MPeIy3eTHUIITBO N00pa MpUIIMKA 3a 3amlolUbaBamke, y3 onrorapajyhy
o0yky u mnoapmky (55,8%). Ha kpajy, craTucTHUKU 3Ha4yajHa Be3a
notBphena je wusmely Bapujabmu ,, pakyrmem wu , npeonocmu
oueumannoe mapkemunea“ (p = 0.038; p = 0.116).

Tabeaa 6. Kopenaunonu ognoc uzmely ,,rpakema moryhnocru“ ca

Bapujadiama
Bapujatua B1 B2 B3 B4 BS
Tpaxkeme Sig. (2-tailed) p 0.487 0.324 0.114 0.224 | 0.288
moryhHocTH Pearson corr. p 0.000 0.015 0.027 0.012 0.041
JETEHIA
B 1 — ¢akynrer B 4 — mokperame CONCTBEHOT AUTUTATHOT OU3HUCA
B 2 — paguu cratyc B 5 — obnact unTepecoBama

B 3 — BucunHa npuMama
W3Bop: UcTtpaxuBame ayTopa

Tpaxewme  moryhHocTm  omHocm ce  Ha  CIOCOOHOCT
uaeHTUQUKOBama M HUCKOpHIhaBama IIAHCH KOje C€ jaBibajy y
IUTUTATHOM OKpyXemy. JloOujeHn pesynratu ykKasyjy Aa AWMEH3Hja
., mpasicerve  mozyhHocmu“ ¥Ma CHakaH OJHOC ca BHIIE acrekara
KUBOTHOT M MPO(ECHOHATHOT KOHTEKCTa UCTTUTaHUKa. [lo3uTHBaH ogHOC
ca mocMaTpaHuM BapujabiaMa moTBphyje f1a akaaeMCKy IporpamH, pajHa
aHTa)KOBAaHOCT, (MHAHCHjCKA CHUTYPHOCT, NPEIY3€THHUYKE TEXKIE H
o0lacTM  MHTepecoBama  JomnpuHoce Behoj  COPEMHOCTH WM
CIIOCOOHOCTMMA CTyJeHaTa 3a HWICHTHU(QHUKOBame MU HCKOpUIIhaBame
MOTYhHOCTH y TUTUTAIIHO] ChepH.

Tabena 7. Kopeaauuonu oanoc uzmel)y ,,akumonor njana“ ca
Bapujadiama

Bapujataa B1 B2 B3 B4

Sig. (2-tailed)p | 0357 | 0426 | 0.149 | 0.259

ACHHOHIIIAH | pagrson corr. p 0.036 | 0.045 | 0.008 | 0.003

JEIEHIA
B 1 — paguu cratyc B 3 — mpegHOCTH TUTUTATHOT NPEIy3eTHUIITBA
B 2 — Bucuna npumama B 4 — anaTu qurutanHor npeay3eTHUIITBA

N3Bop: UcTpaxuBame ayTopa

AKHI/IOHI/I IJIaH, Kao JIHMGHSI/Ija JUTHUTAITHOT MPCAYy3C€THUIIITBA, UMa
CHaXXHY TIIOBC3aHOCT Ca COI_II/IO-IIGMOI‘pa(bCKI/IM KapaKTCpUCTUKaMa
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CTy/eHaTa W HUXOBHM IE€pUENIHjaMa O JUTUTATHOM MpPEAy3ETHUILTBY.
CraTHCTHUKHM 3HAYajaH OJIHOC Ca ,,pAOHUM Cmamycom ™ W ,,6UCUHOM
npumarea’ TOKazyje Ja TOCTOjH IOBE3aHOCT u3Mel)y exoHoMmcke
CTa0MJIHOCTH HCIUTAHWKA W HUXOBUX KOMIIETEHIMja Ja Kpeupajy u
CIIPOBOJIC jacHE aKIMOHE IUIaHOBE. JIcTOBpeMeHO, IMOBE3aHOCT ca
BapHujabiama Koje ce OJHOCe Ha ,,npedHocmu W ,,arame’ TATUTAITHOT
NpEeAy3CTHUINTBA HarjlamiaBa Ja pa3yMEBalkEe U BPEAHOBABE OBHX
acriekata MOXK€ YTHUIATH Ha pa3Boj CTpaTerdja 3a IOCTH3AbEe
Npeay3eTHUYKHX [IUJbEBA.

Tabena 8. Kopesraunonu onnoc nsmely ,,uHHIMjaTHBE U capaame® ca
Bapujadiama

Bapuja6.ia B1 B2 B3 B4 B5 B6

mmjarisa | 09 GRICD 6355 | 0183 | 0207 | —0.336 | 0127 | 0.563

U capajimba p 0.050 0.019 | 0.027 | 0.031 | 0.006 | 0.002
Pearson corr. p

JETEHJA
B 1 — ¢akynrer B 4 — Bemtune
B 2 — paguu cratyc B 5 — npenHOCTH IUTUTANTHOT MPEAY3ETHUIITBA
B 3 — mokperame concTBeHOT OM3HMCA B 6 — obnacT uaTEpecoBama

N3Bop: UcTtpaxuBame ayTopa

WunnujatuBa U capaama y JUTUTATHOM MIPETy3eTHUIITBY OHOCE
Ce Ha CIIPEMHOCT Ipely3eTHUKA J]a IPey3Me OJArOBOPHOCT, UICHTU(DUKY]e
HOBE MOTYNHOCTH, aKTHBHO JIeJIyje y LIUJbY CTBapama HOBUX BPEIHOCTH,
Kao M Ha pa3MeHy 3Hama, pecypca U UckycraBa. Ha ocHOBY pesynTara,
MO3UTHUBAH OJIHOC €A ,, PAOHUM CMAmMYycoM ", , NOKpemarbem CONCmeEeHo2
oueumannoz buznuca “, ,, npeOHOCMUMa OUSUMAaiIHo2 npedy3emuummaea ‘" u
,, 001acmuma unmepecogarba *“ 1oKasyje J1a CTyIeHTH KOjU Cy aKTUBHUJU Y
npo¢eCHOHATHOM >KMBOTY, Ka0 U OHU KOJU MMAajy jacHY BU3H]y CBOJUX
HMHTEpECcOBama, MMajy Behy CKIOHOCT Ka Mpey3uMamy HHHMIM]aTHBA U
capaamu. MelyTum, HeratuBaH TpeA3HaK ca ,, ¢gakyrmemom™ WU
,, BelmuHama “ MoXe yKa3uBaTH Jia TpaJuInOHATHE 00pa30BHE CTPYKTYpe
U CT€YEHE BEIITHHE HUCY JOBOJFHO MpuiaroleHe 3axTeBUMa M U3a30BHMa
KOj€ ITOCTaBJba AUTUTAIHO TPETY3E€THHUIITBO.
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Ta6ena 9. Kopenauuonu onHoc uzmel)y ,,MeHaliMeHTa U OcUrypama“
ca BapujadJjiama

Bapuja6.ia B1 B2 B3 B4 B5 B6

menaument u | Sig. (2-tailed)p | 0.591 | —0.410 | —0.105 | 0.094 | 0.263 | 0.150
OCHT'ypame Pearson corr. p 0.000 0.023 0.017 0.038 | 0.005 | 0.014

JEIEHIA
B 1 — dakynrer B 4 — Berutune
B 2 — HuBoO cTyauja B 5 — npenHOCTH TUTUTANHOT NPEAY3E€THUIITBA
B 3 —roauHa crynuja B 6 — mokpeTame COnCTBeHOT OU3HICA

N3Bop: UcTtpaxuBame ayropa

Y  KOHTEKCTY JHMMEH3Hje JWTHUTATHOT  IPEIy3CTHUIITBA,
MEHAIMEHT U OCUTYpPame YCMEPEHH Cy, C jelIHe CTpaHe Ha IUIaHUpAIbE,
OpPraHU30Bakbe M KOHTPOIY pecypca W aKTUBHOCTH Yy JUTHTAITHOM
MOCIIOBamY, a C JApyre crpaHe Ha (GUHAHCHjCKY curypHOCT. HeraruBan
MpeI3HaK ca ,,Husoom cmyouja‘ u ,,eo0unama cmyouja‘ ykaszyje na
CTYZICHTH HIDKUX TOAHMHA CTy/AHMja HE CXBaTajy y MOTIYHOCTH Ba)XXHOCT
MEHAIIMEHTa U OCHTYpama Yy JUTHTAIHOM MOCJIOBamkYy, ITO MOXE OUTH
nocjenuIa Mame Mpakce WIH TEOpUjcKOor (okyca koju He omoryhaBa
ny0sbe pasymeBame oBe obnactu. [lo3utuBan ofHOC ca ,, paxyrimemom ”,
., eewmuHama“, ,, npeoOHoCmuMa OUuSUMaiHoe npedyzemuuumea’ u
,, NOKpemarem concmeenoz oucumantioz buzHuca *‘ mokasyje Jia CTyJIeHTH
KOjU Cy BHUIIE YK/bYYCHH Yy TMPAaKTUYHE aCHEeKTe JUTHUTATHOT
MPEIy3CTHUIITBA, KA0 M OHHM KOjU HWMajy pa3BUjEHE IMpeIy3eTHUYKE
CIOCOOHOCTH, BUIIIE [IEHE 3HAa4a] MEHAIMEHTA U OCUTYparba.
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Ta6ena 10. MyaTumia perpecuoHa anaiauza: pakyJirer, HUBO CTyAuja,
roJAMHA CTYHja, PAJIHU CTATYC M BUCHHA MPUMAaHha KAa0 NPEeIUKTOPH
AUMEH3Hja TUTMTAJHOT Npeay3eTHUIITBA

Mpeaukropn Kpurepujymcka Bapujadia: Tpakeme Moryhnocrun
Beta (B) T Sig. Model summary
¢pakyarer 120 1.758* | .035
HHBO CTyIHja -.135 1.311 154 R =.214**
ro/IMHA CTyAMja 115 -1.544 .168 R? = .098**
pagHu cTaTyc .104 1.551* | .018 F6.352) = 3.509**
BHCHHA NIPHMamba .097 1.138 .356 p<0.01
Mpeanxropn Kpurtepujymcka BapujadJia; akiiMoHH IJIaH
Beta () T Sig. Model summary
dakyarer .104 1.352 211
HHBO CTyaHja -124 1.102 .165 R =.118**
roiMHA CTyAMja 116 -1.367 137 R2 = .014**
paaHu cTaTyc .099 1.687 .097 Feges) = 2.291**
BHCHHA NIPHUMamkba .071 .958 712 p<0.01
Tpexmiropu Kpurepujymcka Bapujad/ia: HHUIMjaTHBA U Capaiba
Beta () T Sig. Model summary
dakyarer .145 1.741* | .047
HHBO CTyIHja -.100 -1.482* | .036 R =.306**
roiMHA CTyAMja 141 1.478 125 R? = .124**
pagHu cTaTyc 119 1.132 136 F(7.416) = 4.825%*
BHCHHA NPUMamba -.152 1.118* | .006 p<0.01
Tpexmiropu Kpurepujymcka Bapujad/ia: MeHalIMeHT M OCUT'ypame
Beta (B) T Sig. Model summary
pakyarer .092 .952 126
HHUBO CTyIHja 135 1.358 .168 R =.287**
roAMHA CTYIHja =112 -1.622 A11 R2 = .010**
panHu craTtyc .104 1.429* .017 F(s361) = 3.023**
BHCHHA NPUMamba 114 1.185 .458 p<0.01

W3Bop: UctpaxuBame ayTopa

JloGujeHn CTaTUCTHUYKH pE3YyJTaT JecTe pe3ysiTaT PperpecuoHe
aHaJM3e CIPOBEJCHE pajlu HCIUTUBama OJHOca H3Mel)y He3aBHCHUX
Bapujabnu (QaxynreTr, roirHa CTyJauja, HUBO CTyJHWja, paJHU CTATyC U
BUCUHA TMpUMama) M JUMEH3Mja JAWTUTAJIHOI  IPEIy3€THHUILTBA.
R square nmpezacrasiba IponeHAT YKYITHE BapHjaHCe KOja CyrepHIIe 1a:

> 9,8% BapujaOMITHOCTH KO/ Tpa)kema MOTYNHOCTH 00jarrmeHo

je He3aBHCHUM Bapujabiama;

Vol. 26, 6poj 2/2024, cmp. 21-44 39



Anbenxa Tpunxosuh, Usana Anexcuh

» 1,4% BapujaOMIHOCTH KOJl aKIMOHOT IUIaHa OOjalImbeHo je
HE3aBHMCHUM Bapujabiama;

» 12,4% BapujaOWIHOCTH KOJA HHHULMjaTHBE M  Capalibe

00jalImbeHo je He3aBUCHUM BapHjadiama;

» 10% BapujaOMIHOCTH KO MEHAIMEHTAa U OCUTYpama

00jaIImbeHo je He3aBUCHUM BapHjadiama.

On aHanM3upaHuX MPEAUKTOPA, @ HA OCHOBY HHMBOA 3HAYAjHOCTH
CTaHJapAu30BaHUX KoedunujeHata [, yBuha ce na cy gakyimem (f =
120) u paonu cmamyc (f = .104) craTUCTHYKU 3HAYAJHU MPECITUKTOPH
mpasicera mo2yhnocmu.

Op ananu3upaHUX MPEAUKTOPa, a HA OCHOBY HHMBOA 3HAYajHOCTHU
CTaHIapan3oBaHux koedunujeHata [, yBuha ce nma Hucy yTBpheHUH
CTaTUCTUYKY 3HAYajHU MPEAUKTOPH aAKYUOHO2 NIAHA.

On aHanM3upaHuX MPEAUKTOPA, @ HA OCHOBY HHMBOA 3HAYAJHOCTH
CTaHJIapAU30BaHUX KoeduiujeHara B, yBuha ce na cy ¢gaxyimem (f =
.145), nuso cmyouja (f = —.100) wu eucuna npumarwa (f = .152)
CTaTUCTUYKU 3HA4YajHU NMPEAUKTOPH UHUYUjamuge U capaorve.

On aHanM3upaHuX MPEAUKTOPA, @ HA OCHOBY HHMBOA 3HAYQJHOCTH
CTaHJIapAU30BaHUX KoedulrjeHata 3, yBuha ce na je paonu cmamyc (f =
.104) cratucTUYKu 3Ha4YajaH NPEAUKTOP MEHAUMEHMA U OCUSYDAIbA.

3AK/bYYAK

JIUrUTagIHO Mpeny3eTHULITBO MPEJCTaB/ba BaXKHY IUIaTdopMy 3a
CTyJEHTE, NpYy>kajyhu UM NPUIIUKY 2 HCKOPHUCTE CBOj€ 3HAIE U BELITHHE
y CBeOOYXBaTHOj IUTHTAJIHO] €KOHOMHjU. Pe3ynrtatu noOujeHH OBUM
HCTPAKUBAKEM MOTY OMTH YyNOTpeOJbEHHU 3a JACTaJbHU]y aHAIN3Y CTaBOBa
CTyJ€HaTa TpeMa JWTUTaJHOj EKOHOMHjU, adul M 3a EMIHPH)CKO
MpOyYaBalke pa3IMYUTUX (pakTopa KOJU YTHYy Ha JUTUTAIHO
NIPeIy3eTHUINTBO. AHajaM3a MoKa3yje Ja CTYACHTH IPErno3Hajy BaKHOCT
JUTUTAIHOT TMPEeAYy3€THUIITBA Kao ajaTra 3a MpoQecHOHAlIHU pa3Boj U
€KOHOMCKY He3aBUCHOCT. MIcToBpeMeHo, pe3yiTaTu yka3yjy Ha noTpely 3a
BehOoM HHTErpanujoM MNpPaKTUYHUX 3Hakba M BEWITHHA Yy (opmanHe
o0pa3oBHE TMporpame Kako Ou ce cmamHho ja3 u3Mel)y TeopujcKux
KOHIIeNaTa U HUXOBE NPHUMEHE y pEeallHUM IOCIOBHHM OKpYKEHHUMA.
HNako je BehmHa HCNUTaHMKA CBECHAa MPEJHOCTH  JUTUTAIHOT
MpeTy3eTHUIITBA, MONyT (hnexcuOuIHOCTH, MoryhHoCTH
caMmo3amnolubaBakba U TMPUCTyHNa III0OATHOM TPXKUINTY, HEJOCTaTaK
MPaKTUYHUX Pecypca jecTe INiaBHa penpeKa 3a MHUINJaTUBY U MIOKPETahe
CONICTBEHUX TNpojekara. OBO yKa3zyje Ha HEONMXOJHOCT YCIIOCTaBJbarba
MOJICTULIQJHOT OKpYXKeHma, Koje Ou o0yxBaTallo IpUCTYN MHKyOaTopuma,
MEHTOPCKMM TpOrpaMUMa M JUTHTAJIHUM ajaTuMa, Ka0 U Ha aKTUBHY
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MOJIPIIIKY aKaJEMCKUX HHCTUTYIIMja y Pa3BOjy JUTHTAITHUX KOMIICTEHIIH]A.
Viarame y OBaKkBe aKTUBHOCTH MOXXE€ OMOTYMHMTH MIIQAMM JbyIuMa Jia
npeBasul)y mpernpexke U UCKOPUCTE MPETHOCTH KOje IUTHTaTHAa EKOHOMUja
HYJIU, YMM€ C€ AONPUHOCH, HE CAMO HUXOBOM WHAMBHIYaJTHOM pa3Bojy,
Beh u yHanpehemwy rimobdaine u mokanHe ekonomuje. [lopen Tora, KJby4HO
je HarjlacuTH 3Ha4a] yMpeKaBama U - capaame Mehy  miagum
Npeoy3eTHUIMMA, INTO MOXE OMOTyhuTH pa3sMeHy HCKycTaBa W
3ajeJHUYKO TPEBA3MWIAXKEHEe M3a30Ba JTUTUTAIHOT MPETy3€THHUIITBA.
VHOBAaTUBHU TPHUCTYIH, MOMYT HWHTETpalfje WHTEPAUCIUILTHHAPHUX
UCTPAXMBaba U CABPEMEHHMX TEXHOJOTHja, MOTY JO0JaTHO mojcTahu
KPEaTUBHOCT U OCHAXXHUTH CTYJICHTE Y FbHXOBHUM ITOCJIOBHUM TIOIyXBaTHMa.
Ha kpajy, koHTHHYHpaHO npaheme TPEeHA0Ba Y JUTUTAIHO] eKOHOMHJH H
npunarohaBambe 00pPa30BHUX W HWHCTUTYIMOHAJIHHX TMOJUTHKA OBUM
IIpOMEHaMa OCTaje OJ] CYIITHHCKOT 3Ha4yaja 3a [yTOPOYHH yCIIeX MIIAJNX Y
JTUTUTAIHO] chepH.
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Abstract: The paper analyzes students' attitudes towards digital entrepreneurship, as well
as their readiness to actively participate in the digital economy. The research was
conducted at the University of Pristina with a temporary seat in Kosovska Mitrovica, with
the aim of determining the level of knowledge of the concept of digital entrepreneurship
among students, their motivations for starting their own business, as well as the key skills
that are considered important for success in this field. The results show that most students
recognize the advantages of digital entrepreneurship, including flexibility and global
reach, but at the same time they cite a lack of experience and the need for education as
key challenges. The conducted research provides insight into young people's perceptions
of digital entrepreneurship and indicates potential measures that could encourage their
engagement in the digital economy.
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INTRODUCTION

,,Success is not final, failure is not fatal. It is the courage to continue that
counts. “

Winston Churchill

The political, social, economic and cultural upheavals of the last
decade have greatly influenced changes in the labor market. These
upheavals have changed the competitive environment and traditional
business strategies, and digital technologies have enabled the creation of
epochal business ventures, the vital component of which is are innovative
business models and operations (KoBauesuh & Tomarmreuh, 2024,
according to Elia et al.,, 2020). The continuous progress of digital
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technologies has also conditioned the reform of economic and social
activities. Some examples are reflected in the emergence of online stores
that are moving away from the “ordinary” ones, then in the increasing
presence of digital transport platforms that are taking market share from
existing transport providers, as well as in the emergence of completely new
industries, such as drones that are based on digital hardware, which did not
even exist until recently (KosaueBuh & Tomamesuh, 2023, according to
Berger 2021). The digital economy is expanding and owes its existence to
entrepreneurial action enabled by digital technologies, such as mobile
services, artificial intelligence, 3D digital printing, social networking
platforms and cloud computing (Zaheer et al., 2019). Hailed as one of the
most important economic transformations since the Industrial Revolution,
the digital economy is a platform where digital entrepreneurship, which lies
at the root of this revolution, plays a key role in shaping original ideas,
creating unique business concepts and stimulating economic growth
(Zahher et al., 2019).

Digital entrepreneurship is not just a futuristic way of doing
business — it is a symbol of the modern era and a catalyst for global change.
At its core are innovation, speed and unlimited possibilities, but also
challenges that require adaptation, creativity and courage. From
sophisticated businesses that are changing the way we shop and pay, to
applications that facilitate access to healthcare and education, digital
entrepreneurship integrates traditional business models and pushes the
boundaries of what has been possible so far. In an era when technology is
becoming an indispensable lever of development, digital entrepreneurs are
leading the world towards a new economy in which technological
achievements, accessibility and sustainability become standards for
success. Digital entrepreneurship encompasses the use of digital tools and
platforms to create, manage and grow businesses, which significantly
improves access to the market, as well as the way to communicate with
consumers. This phenomenon not only offers new opportunities for growth,
but also significantly reduces the costs of starting a business, making
entrepreneurship accessible to young and intelligent individuals. However,
digital entrepreneurship also brings numerous challenges, in the form of
high competition, the need for constant improvement of technical skills,
and the ability to adapt to changing regulations and market trends.
According to Hull et al. (2007):

"digital entrepreneurship is a subcategory of entrepreneurship in

which everything that is physical in a traditional organization is, in

fact, digitalized, and therefore can be seen as the unity of
traditional entrepreneurship with a new way of creating and doing

business in the age of digitalization (Le Dinh et al., 2018)."
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Sanchez-Vera and Lépez-Vicent (2024) point out that digital
entrepreneurship is a complex and dynamic phenomenon that requires a
multidisciplinary approach to its study and development. This is supported
by Mavlutova and the authors (2020), who believe that a multidisciplinary
approach allows for a more comprehensive understanding of the challenges
and opportunities that technology represents in the context of
entrepreneurship. On the other hand, Davidson and Vaast (2010) define
digital entrepreneurship as the act of identifying and exploiting all those
business opportunities offered by media and Internet technologies. In
digital entrepreneurship, financial profit can be created through digital
ventures and is directly linked to economic activities, such as the
establishment of new businesses or the commercialization of businesses or
innovations (Villena Zapata, 2024). Hair (2012) states that the main
difference between digital and traditional entrepreneurship is in the
business models and strategies that companies follow for marketing and
distributing products. The focus on flexibility, rapid decision-making and
personalized access to the market, changing common business practices
and requiring advanced knowledge and skills from entrepreneurs, are
fundamental features of digital entrepreneurship. In this context, it is
particularly important to emphasize the importance of digital literacy and
the ability to learn through practice, given that they are crucial for
navigating the dynamic — digital space.

1. DIGITAL ENTREPRENEURSHIP IN THE ERA OF
GLOBALIZATION: A CHANCE FOR YOUTH

According to Cenamor and co-authors (2019), digital presents new
opportunities for entrepreneurs to start businesses at relatively lower costs,
improving market penetration with optimized operational efficiency.
Digital entrepreneurship also encompasses the use of various digital
technology tools and strategies as a basis for generating, improving, and
nurturing business opportunities, encompassing a wide range of options,
including (Sudewa et al., 2023):

1. e-commerce: building online stores, e-commerce platforms, or

e-marketplaces to sell products or services online to customers;

2. social media and digital marketing: using social media

platforms to build online presence, promote a brand, interact with

customers, and increase sales;

3. mobile applications: building mobile applications that add value

to users, connecting with customers, and facilitating business

transactions;
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4. data analytics: collecting and analyzing user data, consumer
behavior, and market trends to identify opportunities, optimize
business strategies, and improve decision-making;

5. cloud computing: using cloud infrastructure to store business
data, run applications, and access flexible and scalable computing
resources;

6. artificial intelligence and machine learning: the use of
artificial intelligence and machine learning algorithms improves
operational efficiency, personalizes the user experience and
optimizes the business process;

7. blockchain: blockchain technologies are used to secure
transactions, verify authenticity, build system trust and manage
supply chains.

Soltanifar, Hughes and Gécke (2020), in their monograph, which

deals with the analysis of education and permanent training in the
development of digital skills, presented a set of practical tools that can be
directly applied in the sphere of digital entrepreneurship, thus motivating
future entrepreneurs and students to turn to starting their own business
(Table 1). These tools, in addition to providing specific guidelines for
successful business in a digital environment, also emphasize the relevance
of innovation and creative thinking, as indispensable elements of modern
entrepreneurial success.

Table 1. Overview of practical tools for digital entrepreneurship

Putting digital entrepreneurship into action
1 Understand the necessity of learning as the basis for developing digital entrepreneurship
" | among entrepreneurs and their teams.
To advance the concept of creativity using virtual artificial intelligence, reality and the
2. Internet of Things (10T), encouraging entrepreneurs and their teams to make connections,
develop ideas, create value, collaborate and communicate.
3 Understand how technologies and management methodologies can be applied within an
" | organizational plan to generate sustainable competitiveness, advantages, and benefits.
4 Learn a structured approach to testing business ideas and look at examples of different
" | products with minimum specifications that drive the testing process.
5 To explore the process of learning and testing specific business models in developing a
) platform with minimum specifications through different approaches.
6. Explore how to use blockchain to provide security during online counseling.
7 Improve business models by applying new technologies, such as artificial intelligence in
" | the digital form of entrepreneurship.
8 Explore how to implement the concept of digital transformation throughout the entire
) organization.
9 Explore how to incorporate creativity into the core of a company's digital processes, all
" | to promote innovation.
To test the conceptual frameworks of corporate digital entrepreneurship through three
10. | elements: business model transformation, operating model transformation, and cultural
transformation.
48 Journal Ekonomski pogledi, ISSN 1450-7951
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11. | Explore how to engage new sources of entrepreneurial funding, such as crowdfunding 2.

12 Apply criteria for digital innovation to create and nurture a culture that supports digital
" | entrepreneurship.

13. | Use roadmaps for the interaction of digitalization and international opportunities.

14 Examine how to improve the current institutional infrastructure for digital
" | entrepreneurship.

15 Unc:erstand the potential of digital entrepreneurship in line with sustainable development
" | goals.

Source: Soltanifar, M., Hughes, M., & Gécke, L. (2020). Digital Entrepreneurship —

Impact on Business and Society. Springer Nature.

Today, universities are increasingly engaged in research and
development of digital technologies, nurturing digital talent, and educating
and incubating digital entrepreneurship (Elia et al., 2020). Empowering
young people is essential for good governance, quality leadership, and the
actualization of national development, with their activities playing an
important role in strengthening peace, stability, and integration of society
(Chiahalam Apeh et al., 2023). As digital natives, Millennial and Gen Z
students have grown up with technology. By providing diverse
opportunities for successful business, entrepreneurship can be a primary
postulate in solving problems youth unemployment, especially among
students (Wibawo et al., 2023). On the other hand, there is an evident gap
between what higher education institutions offer and what is needed in the
labor market — a gap between the development of digital tools and their
application for university learning purposes. For this reason, students must
integrate their abilities to search, manage, store information and create
digital content, in a way that develops and strengthens their entrepreneurial
capacities (Gonzélez-Calatayud et al., 2022). Self-efficacy, individual
attitudes, desire for achievement, behavioral control, regional culture, but
also support from family and higher authorities appear as critical factors
influencing students' intentions to start their own business (Nasip et al.
2017; Shah & Soomro 2017; Biswas & Verma 2021; Ahamed & Rokhman
2015; Ali et al. 2019; Tiwari et al. 2020). For students, the presence of
sophisticated technology and digitalization opens up wider opportunities to
start a digital business during their studies at university (Crittenden et al.,
2019). Recently, more and more young people are engaging in the digital
space as a space for effective business engagement, continuing to search
for new business ideas and opportunities (Akhter et al., 2022). To a large
extent, young entrepreneurs are inspired by changes in the labor market,
where traditional employment models are becoming unstable. Digital
entrepreneurship offers them the chance to self-manage their careers,

3 Crowdfunding involves the practice of financing projects or ventures by raising money
from a large number of people, usually via the Internet.
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combining their interests with technology and their desire for economic
independence.

2. METHODOLOGY

The aim of this paper is to determine students' attitudes towards
digital entrepreneurship, as well as their preferences towards certain
dimensions of this concept. The research process was conducted between
September and November 2024 at the University of Pristina with a
temporary seat in Kosovska Mitrovica. A special questionnaire was
designed for the research process, which was adapted to the purpose of the
research. The first part of the questionnaire includes socio-demographic
characteristics of the respondents: gender, age, place of residence, marital
status, faculty, years of study, level of study, employment status and
average income. The second part of the questionnaire refers to the
respondents' attitudes towards digital entrepreneurship, whether they have
ever thought about starting their own business, which field interests them
most, which skills they consider important in digital entrepreneurship, what
the main advantages of digital entrepreneurship are and which tools they
consider most useful for digital entrepreneurship. The third and final part
included the Digital Entrepreneurship Student Questionnaire, designed by
Prenders and the author (2021), which includes 55 questions divided into
four dimensions: opportunity identification, action planning, initiative and
collaboration, and management and assurance. This instrument was
selected due to its proven reliability and comprehensiveness in assessing
the essential aspects of digital entrepreneurship, providing insight into the
diverse skills and competencies necessary for this type of activity. The
reliability of the instrument was assessed using the Cronbach's alpha
coefficient, which for the entire scale is @ = 0.85. Respondents’ responses
were given on a five-point Likert scale, ranging from 1 "strongly disagree"
to 5 "strongly agree”. Of the total number of distributed questionnaires
(230), 206 questionnaires (89.6%) were validly completed.

Research tasks:
1. To examine the relationship between the socio-demographic
characteristics of the respondents and their attitudes towards digital
entrepreneurship.
2. To examine the relationship between the dimensions of digital
entrepreneurship with the following variables: faculty, level of
study, year of study, employment status, income level, starting one's
own digital business, field of interest, advantages of digital
entrepreneurship, skills in digital entrepreneurship, and digital
entrepreneurship tools.
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3. To examine the possibilities of predicting the dimensions of
digital entrepreneurship based on faculty, level of study, year of
study, employment status and income level.

The statistical program SPSS Statistics Version 26 was used for data
processing, in which descriptive statistics, normality tests, Kolmogorov-
Smirnov test, Pearson correlation coefficient and regression analysis were
performed.

3. RESEARCH RESULTS

The study involved respondents aged between 18 and 26 years
(M = 20.7, SD = 2.74). Of the total number, 57.3% of respondents have
a permanent place of residence in Kosovo and Metohija, 36.9% of
respondents indicate one of the municipalities in central Serbia as their
place of residence, while the smallest percentage of respondents (5.8%) is
from Montenegro. More than half of the respondents (63.6%) are students
of undergraduate academic studies, 31.5% are students of master's
academic studies, while 4.9% are students of doctoral academic studies.

Table 2. Socio-demographic characteristics of respondents

Number of Percentages ST
Gender respondents (%) percentages
(%)
male 111 53.9 53.9
female 95 46.1 100
. Number of Percentages CUUEHT
Marital status respondents (%) percentages
(%)
unmarried 154 74.8 74.1
common-law marriage 29 141 88.9
married 21 10.2 99.1
divorced 2 0.9 100
Number of Percentages CMTTTE
Faculty respondents (%) percentages
(%)
Faculty of Economics 41 19.9 19.9
Faculty of Law 33 16.0 35.9
Faculty of Medicine 35 17.0 52.9
Faculty of Arts 27 13.1 66.0
Faculty of Science and
Mathematics 18 8.7 47
Faculty (_)f Technical 24 116 86.3
Sciences
Faculty of Philosophy 28 13.7 100
Number of Cumulative
Income level umber o Percentages percentages
respondents (%)
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up to 20,000.00 dinars 59 28.6 28.6
20.000,00 — 40.000,00 67 325 61.1
40.000,00 — 60.000,00 46 22.3 83.4
60.000,00 — 80.000,00 19 9.2 92.6

more than 80,000.00 15 7.4 100

Source: Author's research

Students, as a vulnerable category, in terms of lack of financial and
moral support, often seek better living conditions in order to be
economically independent. Accordingly, more than a third of the
respondents (36.95%) are unemployed, but are looking for a job, 18.4% are
employed on a temporary basis, and almost half as many respondents
(9.3%) are employed on an indefinite basis. It is interesting that 35.4% of
the respondents claim that, despite being unemployed, they are not looking
for a job, citing completion of their studies as their current primary goal.
This is complemented by the results on the source of students' financing,
where 44.2% state that family support is the primary source of financing,
and student loans and scholarships (29.1%) are also highlighted, which
allow them to cover tuition costs to a certain extent. Only 12.1% of
respondents cite personal income as their primary source of funding. The
term digital entrepreneurship is increasingly present among young people,
as a result of the rapid development of technologies, the accessibility of the
Internet and the influence of social networks. Young people, especially
students, often recognize the opportunities that digital entrepreneurship
offers — from e-commerce and content creation, to app development and
freelance work.
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Chart 1. ""'Do you know what the term digital entrepreneurship
means?"'

= no, this is the first time I've encountered the aforementioned term
= no, | am not familiar with it

I am partially familiar

I am familiar with the concept of digital entrepreneurship

I am fully familiar with the concept of digital entrepreneurship

30% ',
21%

38%

Source: Author's research

When asked to define the term digital entrepreneurship in their own
words, respondents mostly answered that it refers to “online business”,
“performing business activities from home”, “businesses that are
implemented with the help of digital tools” or “businesses that allow for
regular income with minimal effort, provided that there is creativity and
openness to cooperation”. The answers indicate that respondents perceive
digital entrepreneurship as a flexible form of business that relies on the
opportunities provided by the Internet and modern technologies. The
answers also conclude that young people associate digital entrepreneurship
with sensitivity and innovative solutions, as well as the ability to adapt to a
dynamic environment. Starting a digital business requires a clear vision, a
plan and appropriate skills, such as managing digital platforms, marketing,
financial analysis and basic knowledge of technology. This business model
involves using the Internet as the main medium for carrying out activities,
such as selling products or services, marketing, communicating with
customers, and managing business operations. Of the total, 42.2% of
respondents are seriously considering starting their own digital business,
and slightly less than a quarter of respondents (22.3%) have already taken
the first steps in starting their own business. Furthermore, 21.8% of
respondents are thinking about starting their own business, but have not yet
considered the benefits of digital business in more detail, only 3.4% stated
that they are not interested in any of the above, while 9.2% of respondents
have never thought about this.
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Table 3. Cross-tabulation between respondents’ year of study and
their attitudes towards starting their own digital business

starting your own
business Al A2 A3 A4 A5 >
year of study

I 8 3 9 10 6 36
11 1 1 7 10 3 22
1l 3 1 8 13 13 38
v 3 2 14 30 19 68
\4 3 / 7 11 1 22
VI 2 / / 13 5 20
> 20 7 45 87 47 206

A LEGEND

Al — I’ve never thought about that
A2 — I’ve been thinking, but I’m not interested
A3 — I've thought about it, but I haven’t seriously considered the possibilities yet
A4 — I seriously considered it, but I didn’t take any steps
A5 — | have already taken the first steps in starting a digital business
Source: Author's research

Given the numerous problems that arise in the Western Balkan
countries, the most important solution is to prepare young people for their
future careers, that is, to provide support to young and talented students, in
order to create new jobs and achieve greater competition in the market.
Increasing support for young entrepreneurs is provided by the European
Commission, whether in the form of internships for young entrepreneurs in
a foreign company through the Erasmus program or through COSME - a
program to support the development of small and medium-sized
enterprises, or through a program for the promotion of science and
innovation, which can help in finding finance, business partners or
acquiring new technologies (Papulova & Papula, 2015). When asked “If
you are thinking about starting a business, which area interests you the
most?”, the respondents, understandably, in accordance with their
interests, primarily mentioned online sales of products and services
(38.1%) and social media management (29.4%) as the focus of interest. A
slightly smaller group within the survey stated that they are interested in
application and website development (18.7%), as well as video production
and streaming (13.8%).

Digital entrepreneurship requires a variety of skills due to new
socio-technical and economic paradigms that arise from the potential for
collaboration and collective intelligence, driving stronger and more
sustainable business initiatives (Elia et al., 2020). Yashin et al. (2018) argue
that it is essential to develop skills among entrepreneurs, given that a
business person cannot be successful without instrumental skills. A third of
respondents (33.7%) believe that the ability to learn quickly and
continuously improve are the most important skills in digital
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entrepreneurship, while 26.9% of respondents single out creative thinking
and problem-solving skills as the main competencies in entrepreneurship.
Less than a quarter of respondents (18.9%) believe that the primary place
belongs to the abilities of individuals to adapt to new technologies and
trends, 13.5% of respondents assume that data analysis and understanding
of analytics are the most important skills, and 7% of them single out
programming and development of web and mobile applications among
digital entrepreneurship skills.

Digital entrepreneurship offers multiple benefits that enable
individuals to harness the potential of technology for faster growth and
more efficient business operations. The benefits of digital entrepreneurship
include developing business activities, expanding businesses by launching
new ventures, improving business intelligence, and communicating with a
larger number of customers at the same time (Vineela, 2018). When it
comes to the advantages of digital marketing, respondents highlight the
most important ones, in order: flexibility in work (28.4%), lower start-up
costs compared to traditional jobs (27.9%), increased opportunity for self-
employment and faster career growth (25.1%), greater accessibility to
markets and the ability to reach “global” ones (10.6%), and access to
innovation and the ability to quickly adapt to new technologies (8%). In
addition, 39.9% of respondents estimate that digital entrepreneurship is an
excellent opportunity for youth employment, 26.3% of respondents believe
that effectiveness still depends on the field of digital entrepreneurship and
market conditions, and less than a fifth of them (17.5%) advocate the view
that digital entrepreneurship is not sustainable as a long-term solution for
youth employment. Table 4 describes the parameters (ranges, arithmetic
mean, and standard deviation) for all four dimensions of digital
entrepreneurship.

Table 4. Dimensions of digital entrepreneurship

Min Max M SD
looking for opportunities 1 4 3.56 0.961
action plan 1 4 3.28 0.908
initiative and cooperation 1 5 3.87 1.053
management and insurance 1 5 3.69 0.987

Source: Author's research

The analysis of the mean values shows that respondents value the
dimension of “initiative and cooperation” the most, with:
» 38.5% of respondents fully agree with the item “I am
determined to start my own digital entrepreneurship in the
future”,
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>

>

>

36.6% of respondents fully agree with the item “/ am able to
involve others in my innovative ideas”;

35.1% of respondents fully agree with the item “I know the
basic rules of conduct online”,

32.6% of respondents agree with the item “/ take responsibility
in the development and elaboration of innovative projects”.

On the other hand, the lowest mean value was observed for the
dimension “action plan”’, where:

>

29.8% of respondents fully agree with the item “information
and communication technologies can help me in designing
entrepreneurial projects”;

28.5% of respondents agree with the item “it is important to
have a working team for the implementation of entrepreneurial
projects”’;

27.4% of respondents disagree with the item “the design of
inclusive projects is a key factor in their success”.

4. DISCUSSION

The discussion focuses on the analysis of the obtained results in the
context of the research objective and relevant literature. This part of the
paper provides opportunities for interpreting the results, their application,
and identifying potential extremes in the research.
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Table 5. Correlation matrix of analyzed variables

1 2 3 4 5 6 7 8 9 10
1 1
2 0.145 1
3 0.026 | 0.054 1
4 0.245 | 0.167 | 0.183 1
5 0.324 | 0.034 | 0.243 | 0.152 1
6 -0.111 | -0.128 | 0.056 | 0.327 | 0.100 1
7 -0.157 | 0.358 | 0.116 | -0.196 | 0.099 | 0.017 1
8 -0.153 | 0.176 | 0.234 | 0.532 | 0.132 0.268 | -0.157 1
9 0.158 | 0.173 | -0.132 | 0.364 | 0.265 0.366 | 0.410 | 0.501 1
10 -0.247 | 0.260 | 0.625 | -0.087 | 0.364 | 0.120 | 0.641 | 0.349 | 0.174
11 0.458 | -0.310 | 0.382 | 0.128 | 0.166 | 0.547 | 0.459 | 0.231 | 0.007
12 0.196 | 0.325 | 0.165| 0.116 | 0.452 | 0.392 | 0.106 | 0.423 | 0.309
A LEGEND

1 — gender 7 — the concept of digital entrepreneurship

2 — income level 8 — starting your own digital business

3 — working status 9 — area of interest

4 — faculty 10 — employment opportunity

5 — level of study 11 — skills in digital entrepreneurship

6 — year of study 12 — advantages of digital entrepreneurship

Source: Author’s research

A highly statistically significant relationship was established (p =
0.000) between the wvariables "gender” and "the term digital
entrepreneurship”, with the value of the Pearson correlation coefficient
(p = —0.157), and this is a negative weak relationship between the
observed variables. The negative sign indicates that the gender of the
respondents largely influences their views on their knowledge of the
concept of digital entrepreneurship. In this regard, while 39% of female
respondents are familiar with the concept of digital entrepreneurship, male
respondents confirm that in 46.5% of cases they are fully familiar with its
meaning. This difference suggests that there is a need for additional
educational initiatives that would bring the concept of digital
entrepreneurship and its opportunities closer to female respondents in an
equal way. Kolle and authors (2021) confirm that female digital
entrepreneurship has an impact on economic development, which
dynamizes the economy, and the main difficulty women face is finding
finance. These results are complemented by the establishment of a
statistically significant relationship between the variables "faculty” and
"the term digital entrepreneurship™ (p = 0.037; p = — 0.196). Namely,
respondents from the Faculty of Technical Sciences and the Faculty of
Economics confirmed that they are fully (40%) familiar with the concept
of digital entrepreneurship, while respondents from the Faculty of Science
and Mathematics state that they are not fully informed (31.2%). The result
reveals that students from faculties with a higher representation of subjects
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in the field of technology, economics and business show a higher level of
knowledge and understanding of the concept of digital entrepreneurship.
On the other hand, lower awareness among students from the Faculty of
Science and Mathematics can be attributed to the limited integration of
business or digital disciplines into their academic programs, which
indicates the need for an interdisciplinary approach in higher education.
Pearson correlation coefficient (p = 0.099) between the variables "level
of study"” and "concept of digital entrepreneurship” with statistical
significance (p = 0.013), also says that the level of study of the
respondents affects the knowledge of the term "digital entrepreneurship™.
Namely, students at higher levels of study more often encounter the concept
of digital entrepreneurship, which may be a consequence of a wider range
of subjects, research activities or practical experiences that are integrated
into higher levels of study.

Medium strong connection (p = 0.532) between the variables
"faculty" and "starting your own digital business" is highly statistically
significant (p = 0.000), which means that the type of college that
respondents attend affects their motivation and willingness to start a digital
business. In addition to college, "work status” (p = 0.009; p = 0.234),
"income level" (p =0.048; p =0.176) and "level of study"”“ (p =
0.026; p = 0.132) are correlated with the variable "starting their own
digital business". More than half of the respondents (54.6%) who are
employed for a certain period of time stated that they are thinking about
starting their own digital business, while among the respondents who are
unemployed, there is a certain degree of pessimism regarding starting their
own business (19.7%). As expected, respondents with lower average
incomes confirmed that they are thinking about starting their own business
(36.9%), but that they have not yet seriously considered all the options.
Respondents with average incomes over 60,000.00 dinars state that they
are already taking steps to realize their ideas (69.4%). Similar results were
also found by Montalvo-Castro (2016), who concluded in his research that
more than 60% of students are interested in starting a business in the future,
which reflects the great entrepreneurial potential and basic conditions
necessary for progress, and more than 50% are interested in digital
business. In addition, the results of our research show that business ideas
arise from the personal experiences of students, whether they are personal
problems or problems in their daily lives..

The relationship between "faculty”" and "area of interest" is very
highly statistically significant (p = 0.001), with the value of the Pearson
correlation coefficient (p = 0.364), and this is a medium-strong
relationship. The differences in the respondents’ opinions are a
consequence of the different study programs they attend. Students of the
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Faculty of Economics state (58.6%) as their area of interest digital
marketing, i.e. social media management, optimization and content
marketing. In contrast, students of the Faculty of Technical Sciences are
represented by artificial intelligence and machine learning (47.5%), and
students of the Faculty of Arts by video production and streaming (41.8%).
Differences in the area of interest among the respondents are also present
if we look at the "gender structure” (p = 0.021; p = — 0.153). Namely,
female respondents in 48.1% of cases listed e-commerce as their primary
area of interest when starting a business, while male respondents focused
more on video production and streaming (39.3%). There is a highly
statistically significant relationship between the variables "year of study"
and "area of interest” (p = 0.014; p = 0.268). This suggests that as
students progress through their years of study, their areas of interest may
change or become more specific in line with academic and professional
experiences.

Pearson correlation coefficient (p = 0.128) between “college”
and “digital entrepreneurship skills” reveals that there is a positive weak
relationship between them, with statistical significance (p = 0.006). The
results indicate differences in the way students at the University of Pristina
perceive and rank digital entrepreneurship skills. Students at the Faculty of
Economics emphasize that the skills that stand out most are knowledge of
digital marketing and online advertising (42.1%), students at the Faculty of
Medicine emphasize the ability to learn quickly and continuously improve
(39.7%), students at the Faculty of Science believe that data analysis and
understanding of analytics are paramount (45.3%), while students at the
Faculty of Philosophy emphasize the ability to think creatively and solve
problems (37.6%). In addition to faculty, "level of study" stands out as a
variable that is related to "digital entrepreneurship skills” (p = 0.021; p =
0.166). "Level of studies” is also related to the variable "digital
entrepreneurship is good for employment” (p = 0.003; p = 0.364).
Doctoral students are most likely to perceive the item that digital
entrepreneurship is a good employment opportunity (70.3%), master's
students point out that this depends on the field of digital entrepreneurship
and market conditions (56.4%), and undergraduate students claim that
digital entrepreneurship is a good employment opportunity, with
appropriate training and support (55.8%). Finally, a statistically significant
relationship was confirmed between the variables "faculty” and "digital
marketing advantages"” (p = 0.038; p = 0.116).

Table 6. Correlation between *opportunity seeking™ and variables
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Variable V1 V2 V3 V4 V5
opportunity Sig. (2-tailed) p 0.487 0.324 0.114 | 0.224 | 0.288
seeking Pearson corr. p 0.000 0.015 0.027 | 0.012 | 0.041
A LEGEND
V 1 —faculty V 4 — starting your own business
V 2 —working status V 5 —area of interest

V 3 —income level
Source: Author's research

Opportunity seeking refers to the ability to identify and exploit
opportunities that arise in the digital environment. The results obtained
indicate that the dimension of “opportunity seeking” has a strong
relationship with several aspects of the life and professional context of the
respondents. The positive relationship with the observed variables confirms
that academic programs, work engagement, financial security,
entrepreneurial aspirations and areas of interest contribute to a greater
readiness or ability of students to identify and exploit opportunities in the
digital sphere.

Table 7. Correlation between "action plan' and variables

Variable V1 V2 V3 V4
action plan Sig. (2-tailed) p 0.357 0.426 | 0.149 | 0.259
P Pearson corr. p 0.036 0.045 0.008 0.003
A LEGEND
V 1 - working status V 3 — advantages of digital entrepreneurship
V 2 —income level V 4 —tools of digital entrepreneurship

Source: Author's research

The action plan, as a dimension of digital entrepreneurship, has a
strong connection with the socio-demographic characteristics of students
and their perceptions of digital entrepreneurship. The statistically
significant relationship with “employment status” and “income level”
shows that there is a connection between the economic stability of the
respondents and their competences to create and implement clear action
plans. At the same time, the connection with variables related to the
“benefits” and “tools” of digital entrepreneurship emphasizes that
understanding and evaluating these aspects can influence the development
of strategies for achieving entrepreneurial goals.

Table 8. Correlation between "initiative and cooperation' with
variables
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Variable V1 V2 V3 V4 V5 V6

Initiative and | Sig. (2-tailed)p | —0.351 | 0.183 | 0.207 | —0.336 | 0.127 | 0.563
cooperation | Pearson corr. p 0.050 0.019 | 0.027 0.031 0.006 | 0.002

A LEGEND
V 1 - faculty V 4 —skills
V 2 —working status V 5 — advantages of digital entrepreneurship
V 3 — starting your own business V 6 — area of interest

Source: Author’s research

Initiative and collaboration in digital entrepreneurship refer to the
entrepreneur's  willingness to take responsibility, identify new
opportunities, actively act to create new value, and share knowledge,
resources, and experiences. Based on the results, the positive relationship
with "employment status™, "starting your own digital business"”, "benefits
of digital entrepreneurship” and "areas of interest” proves that students
who are more active in their professional lives, as well as those who have
a clear vision of their interests, have a greater tendency to take initiatives
and collaborate. However, the negative sign with "faculty” and "skills" may
indicate that traditional educational structures and acquired skills are not
sufficiently adapted to the demands and challenges posed by digital
entrepreneurship.

Table 9. Correlation between management and insurance™ with
variables

Variable V1 V2 V3 V4 V5 V6

management | 19 (7@€ 16501 | 0410 | —0.105 | 0.094 | 0.263 | 0.150

and insurance p 0.000 0.023 0.017 0.038 | 0.005 | 0.014
Pearson corr. p

A LEGEND
V 1 —faculty V 4 —skills
V 2 — level of study V 5 — advantages of digital entrepreneurship
V 3 — year of study V 6 — starting your own business

Source: Author’s research

In the context of the digital entrepreneurship dimension,
management and insurance are focused, on the one hand, on planning,
organizing and controlling resources and activities in digital business, and
on the other hand on financial security. The negative sign with “level of
study” and “years of study” indicates that students in lower years of study
do not fully understand the importance of management and insurance in
digital business, which may be a consequence of less practice or a
theoretical focus that does not allow for a deeper understanding of this area.
The positive relationship with “faculty”, “skills”, “advantages of digital
entrepreneurship” and “starting your own digital business” shows that
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students who are more involved in the practical aspects of digital
entrepreneurship, as well as those with developed entrepreneurial skills,
value the importance of management and insurance more.

Table 10. Multiple regression analysis: faculty, level of study, year

of study, employment status and income as predictors of digital
entrepreneurship dimensions

. Criterion variable: opportunity seeking
Predictors Beta () T Sig. Model summary
faculty .120 1.758* .035
level of study -.135 1.311 154 R =.214**
year of study 115 -1.544 .168 R? = ,098**
work status .104 1.551* .018 F(6352) = 3.509**
amount of income .097 1.138 .356 p<0.01
Predictors Criterion variabl_e: action plan
Beta (B) T Sig. Model summary
faculty .104 1.352 211
level of study -124 1.102 .165 R =.118**
year of study 116 -1.367 137 R? = .014**
work status .099 1.687 .097 Fe868) = 2.291**
amount of income 071 .958 712 p<0.01
Predictors Criterium variable: initigtive and cooperation
Beta (B) T Sig. Model summary
faculty .145 1.741* .047
level of study -.100 -1.482* .036 R =.306**
year of study 141 1.478 125 R? = .124**
work status 119 1.132 136 F(7416) = 4.825**
amount of income -.152 1.118* .006 p<0.01
Predictors Criterium variable: mana_gement and insurance
Beta () T Sig. Model summary
faculty .092 .952 126
level of study 135 1.358 .168 R = .287**
year of study -112 -1.622 111 R? = .010**
work status .104 1.429 .017 F(5.361) = 3.023**
amount of income 114 1.185 .458 p <0.01

Source: Author’s research

The obtained statistical result is the result of a regression analysis
conducted to examine the relationship between independent variables
(faculty, year of study, level of study, employment status and income) and
the dimensions of digital entrepreneurship. R square represents the
percentage of total variance that suggests that:

> 9.8% of the variability in opportunity seeking was explained by

independent variables;

» 1.4% of the variability in action planning was explained by

independent variables;

» 12.4% of the variability in initiative and collaboration was

explained by independent variables;
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» 10% of the variability in management and assurance was

explained by independent variables.

Of the analyzed predictors, based on the significance level of the
standardized coefficients S, Itis clear that the faculty (8 =.120) and work
status (B =.104) statistically significant predictors of opportunity
seeking.

Of the analyzed predictors, based on the significance level of the
standardized coefficients £, It is recognized that no statistically significant
predictors of the action plan have been identified.

Of the analyzed predictors, based on the significance level of the
standardized coefficients S, It is clear that the faculty (8 = .145), level of
study (8 = —.100) and income level (f = .152) statistically significant
predictors of initiative and cooperation.

Of the analyzed predictors, based on the significance level of the
standardized coefficients g, It is understood that the working status (8 =
.104) statistically significant predictors of management and insurance.

CONCLUSION

Digital entrepreneurship represents an important platform for
students, providing them with the opportunity to use their knowledge and
skills in the comprehensive digital economy. The results obtained from this
research can be used for a more detailed analysis of students' attitudes
towards the digital economy, but also for an empirical study of various
factors influencing digital entrepreneurship. The analysis shows that
students recognize the importance of digital entrepreneurship as a tool for
professional development and economic independence. At the same time,
the results indicate the need for greater integration of practical knowledge
and skills into formal educational programs in order to reduce the gap
between theoretical concepts and their application in real business
environments. Although most respondents are aware of the advantages of
digital entrepreneurship, such as flexibility, self-employment opportunities
and access to the global market, the lack of practical resources is the main
obstacle to taking the initiative and launching their own projects. This
points to the need to establish an enabling environment, including access
to incubators, mentoring programs and digital tools, as well as active
support from academic institutions in the development of digital
competencies. Investing in such activities can enable young people to
overcome obstacles and take advantage of the benefits that the digital
economy offers, thereby contributing not only to their individual
development, but also to the improvement of the global and local economy.
In addition, it is crucial to emphasize the importance of networking and
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cooperation among young entrepreneurs, which can enable the exchange of
experiences and jointly overcoming the challenges of digital
entrepreneurship. Innovative approaches, such as the integration of
interdisciplinary research and modern technologies, can further stimulate
creativity and empower students in their business ventures. Ultimately,
continuously monitoring trends in the digital economy and adapting
educational and institutional policies to these changes remains essential for
the long-term success of young people in the digital sphere.
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