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1. INTRODUCTION

No doubt that, we are experiencing with 
technological developments which are influ-
encing our daily life. Beside of this, social 
media tools are becoming vital for society es-
pecially for the students. (Subrahmanyam et 
al., 2008). Kaplan and Haenlein (2010) have 
identified social media as a web-based appli-
cation groups that are shaped by the techno-
logical and ideological characteristics of Web 
2.0 which provide users an opportunity to 
create and modify the content. Moreover, the 

widespread use of social media tools has also 
revolutionized habits of society such as read-
ing, research, shopping and communication. 
Furthermore, high interaction in social media 
has triggered cooperativeness at a working en-
vironment and the usefulness of it within the 
education and training process. 

It could be discussed that advancements 
and popularization of computers and mobile 
phones have led the community to spend more 
time on the internet and social media. Cami-
la, İbrahim and Dalhatu (2013) indicated that 
social media has become one of the most in-
fluential communication tool which could be 
effectively used on teaching process.  More-
over, Bedir and Gülcü (2016) have argued that 
teachers and students could effectively discuss 
and exchange their course related ideas via 
social media. In addition to these, it is be-
lieved that multi-functionality of social media 
encourages students to actively engage with 
group works, discuss and share more easily 
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A B S T R A C T
The current study was conducted to investigate the impact of using 

social media and internet on the academic achievement of prospective 
teachers. Focus group of the research could be expressed as 204 prospec-
tive teachers that were studying in 2016-2017 fall semesters.  To collect 
data, Attitudes Towards to Social Media Scale was employed. Result of 
the study revealed that, prospective teachers’ attitudes towards to social 
media had an influence on academic achievement.  Furthermore, it could 
be stressed that prospective teachers with lower attitudes towards to social 
media were more likely to have lower academic success when compared 
with the prospective teachers with higher attitudes towards to social 
media.  In addition to these, results of the current study also expressed 
that prospective teachers with social media accounts were achieved better 
grades when compared with the prospective teachers who did not have 
any social media account. Lastly, it could be indicated that prospec-
tive teachers’ attitudes towards to social media was at a moderate level. 
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among themselves about what they have learnt 
and communicate via multiple chat rooms.

1.1. Significance of the study

It could be indicated that characteristics 
of the society are rapidly changing with the 
transformation from industrial epoch to infor-
mation age which facilitates the generation of 
updated information. Thus information which 
people have elicited by traditional learning 
context could be characterized as insufficient.

Needless to mention that, in today’s dy-
namic world, people are more likely to focus 
more on continuous education to update and 
advance their knowledge by actively concen-
trating on researching for having a better life. 
Therefore, people should intensively engage 
with discussions, sharing and exchanging 
ideas, deal with group works to deepen their 
knowledge.  Furthermore, it might be argued 
that all these above-mentioned activities to 
advance learning could be provided through 
social media which is also enriched with well-
designed audio and visual communication op-
tions for promoting virtual learning environ-
ment to fuel boundless learning.

Aside from these, this study could be 
considered significant in several ways. First, 
since the present literature fails to provide suf-
ficient research on the impact of using social 
media on academic achievement and attitudes 
of prospective teachers in TRNC.  Thus the 
findings of this study are expected to expand 
the understanding of the role of using social 
media for educational purposes.  Secondly, the 
current study may be considered as one of the 
initial study to add scholarly research and lit-
erature about the impact of using social media 
on academic achievement and attitudes of pro-
spective teachers

 
1.2. Previous studies

Alwagait et al. (2015) have conducted 
a study to test the impact of using social me-
dia on academic success on 108 students in 
Saudi Arabia. Study revealed that there is no 
linear relationship among students’ weekly so-
cial media use and their grade point average. 
Moreover, students also indicated that time 
management has negatively influenced their 
achievement.  

Mawdsley (2015) conducted a study to 
measure students’ perceptions of social me-
dia in education, to consider how social me-
dia may be incorporated as a complementary 

learning tool. Focus group of the study could 
be indicated as undergraduate pharmacy stu-
dents that are studying in University of Man-
chester.  Study revealed that 92 % respondents 
reported that they are actively using social me-
dia; nonetheless, 57 % favours the University 
virtual learning environment in preference to 
social media for learning. Study also stressed 
respondents have reservations regarding on-
line professionalism, and doubt the place of 
social media in education which includes the 
teacher. 

Sarsar et al. (2015) conducted a single 
case study on 18 doctoral students at Ege Uni-
versity during Fall Semester in 2012-2013 
to determine their opinions regarding usage 
of social media tools on teaching and learn-
ing process. The results outlined that all stu-
dents met their expectations during the course 
and they had positive attitude towards using 
Facebook. However, only the half of students 
thought that Blogger is a useful tool for the 
course activities.

Bulut et al. (2016) have conducted a 
research to investigate general attitudes of 
students towards the use of social media with 
the light of some socio demographic vari-
ables such as their class, gender, academic 
background of their parents, socio-economic 
status, memberships regarding social media 
tools, social media environments and lastly 
tools which used for connecting social media 
accounts.  Study indicated that groups were 
statistically different in terms of frequency of 
using social media and time spent in social 
media environments. Moreover, research also 
revealed that students’ attitudes towards using 
social media were high and positive.

1.3. Aim of the study

The aim of the current study could be 
stated as to determine the attitudes of prospec-
tive teacher towards to usage of social media 
in education and to investigate their attitudes 
towards to usage of social media in education 
with the light of various variables and lastly 
measuring the impact of using social media 
and internet on academic achievement.

1.4. Research questions

Research questions of the current study 
could be mentioned by the following:

In context of academic achievement of 
prospective teachers is there any statistical 
significance with
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•  Having a social media account,
•  The time spent on the internet,
•  The purpose and frequency of using 

social media
•  The most frequently used social me-

dia tools
In context of prospective teachers’ atti-

tudes towards to social media is there any sta-
tistical significance with

• Grade point averages,
• Their departments,
• The most widely used social media 

tools,
• The purpose and frequency of using 

social media.

2. MATERIALS AND METHODS

It could be argued that current study aims 
to investigate the impact of using social media 
on academic success and as well as analyse 
the attitudes of students towards the usage of 
social media in education. Moreover, it may 
be mentioned that relational survey model was 
employed as a research method for the study.

2.1. Participants

Prospective teachers   at private univer-
sity who are studying in faculty of education 
during 2016-2017 fall semesters constitute 
the participants of the study in North Cyprus. 
Moreover, the participants of the study con-
sist of 204 participants that randomly select-
ed among 1800 prospective teachers through 
simple random sampling method.

2.2. Data collection tool

Moreover,” Attitudes Towards to So-
cial Media Scale”, which was proposed by 
Bedir and Gülcü (2016), was employed as a 
data collection tool for the current study.  The 
questionnaire consists of 3 parts. On the first 
part of the questionnaire, the questions are de-
signed to address socio-demographic profile 
and the grade point averages of the respond-
ents whereas on the second part, 8 questions 
are administered to determine respondents’ 
habits and frequency of using in internet and 
social media tools of the students, and in the 
last part attitudes towards social media scale 
is appointed in the forms of five-point Likert 
type and 17 items. The Cronbach alpha reli-
ability coefficient of the scale was 0.839.

3. RESULTS

It could be stressed that of those 204 
respondents 46.1 % were male while 3.95 % 
were female. Moreover, it might be discussed 
that most of the respondents were studying at 
Guidance and Psychological Counselling, pre-
school teaching and special education depart-
ments. Furthermore, it might be indicated 33.8 
% of the respondents had at least 3.00 grade 
point average. Lastly, it could be stated that 
majority of the respondents had social media 
account (Table 1).

Table 1. Demographic profile of the par-
ticipants
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Descriptive findings regarding the atti-
tudes and grade point averages of prospective 
teachers were illustrated by Table 2. As seen 
from the table above, mean scores for attitude 
and grade point average could be indicated as 
3.59 and 2.79 respectively.

Table 2: Descriptive findings of pro-
spective teachers’ attitudes and grade point 
averages 

Table 3 exhibits the findings of paramet-
ric independent samples t test which related 
with the impact of having social media account 
on grade point average. Findings revealed 
that two groups were statistically significant           
(t (201) =2.325, p<.05). In other words, prospec-
tive teachers who have social media account 
tend to achieve higher academic achievement           
( =2.82) when compared with the grade point 
averages of prospective teachers who do not 
have social media account (   =2.5515).

Table 3. Impact of having social media 
account on grade point average 

It could be argued that t test finding of 
the current study regarding the impact of hav-
ing social media account on grade point aver-
age was parallel with the findings of Al Rahmi 
and Othman (2013) while it was not congruent 
with the study of Alwagait et al. (2015) since 
scholars found that having social media ac-
count does not have any impact on grade point 
average.

Table 4.  Impact of time spent in the In-
ternet on to the grade point average

One way Anova test was conducted to 
test statistical difference among time spent on 
the internet by prospective teachers and their 
grade point averages (Table 4). With the light 
of the findings it may be stated that there was 
no statistical difference among time spent in 
the interned by prospective teachers and their 
grade point average (F (4-199) =0.947, p>.05). 

Table 5. Impact of time spent on the so-
cial media on to the academic achievement

One way Anova test was conducted to 
test statistical difference among time spent 
in social media by prospective teachers and 
academic achievements (Table 5). Findings 
revealed that stated that there was no statisti-
cal difference among time spent by prospec-
tive teachers and their academic achievement       
(F (4-199) =1.310, p>.05). 

To test correlation between purpose-
frequency and academic achievement Spear-
man’s rank correlation analysis had been em-
ployed as collected data failed to match with 
normality conditions (Table 6).  Non- para-
metric correlation analysis revealed that pur-
pose - frequency of using social media and 
academic achievement were not statistically 
significant (p>.05). 

Table 6. Correlation between the pur-
pose-frequency of using social media and aca-
demic achievement 

To test relationship among most widely 
used social media tools and academic achieve-
ment One-Way Anova method was employed 
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(Table 7). Findings revealed that most widely 
used social media tools and academic achieve-
ment were not statistically significant (F (4-199) 
=1.657, p>0.05). 

Table 7. Relationship among of most 
widely used social media tools and academic 
achievement 

Analysing prospective teachers’ Social 
Media Attitude Scale scores with the light of 
some variables  

The main goal of this part of the study 
is to investigate statistical differences between 
prospective teachers’ Social Media Attitude 
with grade point average groups which could 
be expressed as less than 2.00, between 2.00 
to 3.00 and lastly at least 3.00.  It could be 
argued that prospective teachers’ social media 
attitude scores had failed to match with nor-
mality conditions thus non-parametric k inde-
pendent samples test (Kruskal-Wallis H test) 
was conducted to test statistical significance 
among prospective teachers’ social media at-
titude scale scores and academic achievement 
(Table 8). 

Table 8. Impact of prospective teachers’ 
attitudes on academic achievement  

Findings of the analysis stressed that 
prospective teachers who had less than 2,00 as 
grade point average were found to statistically 
different with   grade point averages of the 
prospective teachers who least 3.00 (χ2=7554, 
p=0.023, p<.05). The main reason behind of 
this finding could be stated as prospective 
teachers with lowest academic achievement 
may be unconscious about using social media.  

One-Way Anova was conducted to test 
significance among department of prospective 
teachers with their attitudes towards to social 
media (Table 9). Findings revealed prospec-
tive teachers’ department and their attitudes 

towards to social media were not statistically 
significant (F (8-195) =1.183, p>.05).

Table 9. Impact of prospective teachers’ 
departments on attitudes towards social media

To test the impact of most widely used 
social media tools on attitudes of prospective 
teachers, One- Way Anova test was employed 
(Table 10). With light of the findings it could 
be stressed that   most widely used social me-
dia tools and attitudes of prospective teach-
ers were not statistically significant (F (4-199) 
=1.877, p>.05). 

Correlation between the purpose- fre-
quency of using social media and attitudes 
of prospective teachers was tested with the 
Spearman’s rank correlation analysis as col-
lected data failed to match with normality con-
ditions. Findings stressed that except advanc-
ing foreign language, other items were found 
to be positively correlated and statististically 
significant with the attitudes of the prospec-
tive teachers.

Table 10. Impact of most widely used 
social media tools on attitudes of prospective 
teachers

4. DISCUSSIONS

No doubt that Web, 2.0 technologies 
have directly influenced the living styles of 
societies on both advanced and developing na-
tions. Moreover, usage of social networks has 
also shaped   patterns of advertising, market-
ing, shopping, entertainment, communication 
and education. To be more accurate, social 
media tools have promoted interactivity, also 
stimulated cooperativeness at working sphere. 

Furthermore, it is discussed that usage 
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of social media tools could be as both teach-
ers and students could be online and engage 
with course related discussions through social 
media tools.

Aside of these, current study revealed 
that prospective teachers’ attitudes towards to 
social media and   their academic achievement 
are positively related. Moreover, study also 
revealed that students who have social media 
accounts tend to achieve better grades when 
compared with the students who do not have 
social media accounts.  

Current study also indicated that time 
spent on internet and social media, purpose 
and frequency of using media were found to 
have no impact on the academic achievement 
of prospective teachers. Social media can im-
prove the academic success of students if they 
are used correctly in the classroom environ-
ment. It also encourages active participation in 
the class (Alghazo and Nash, 2017). In some 
studies, it has been stated that social media 
does not influence the academic success of 
students. For example, Gupta and Irwin (2016) 
have said that Facebook can disturb students, 
especially making their learning duties less 
important. A similar thought was shared by 
Junco (2012).

5. CONCLUSIONS

Correlation between the purpose- fre-
quency of using social media and attitudes 
of prospective teachers was tested with the 
Spearman’s rank correlation analysis. Find-
ings stressed that except advancing foreign 
language, other items were found to be posi-
tively correlated and statistically significant 
with the attitudes of the prospective teach-
ers. Moreover, it might be no statistical dif-
ference was investigated among attitudes of 
prospective teachers towards to social media 
and their academic achievements. In addition 
to that, it could be expressed that departments 
of prospective teachers and the most widely 
used social media tools were not statistically 
significant. 

As a conclusion it is believed that shar-
ing course related videos and photos, inten-
sively engaging with course-related discus-
sions and exchanging ideas would positively 
affect the academic achievements of the stu-
dents thus it would be beneficial to use social 
media tools for educational purposes.
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