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Sazetak:

Ovaj rad analizira znacaj digitalnog marketinga u pivskoj industriji Srbije,
sa posebnim fokusom na kljucne digitalne kanale poput drustvenih
mreZa, email marketinga, SEO/SEM-a i online reklama. Tradicionalni
pristupi marketingu postepeno ustupaju mesto digitalnim strategijama
koje omogucavaju precizno targetiranje i bolju interakciju sa
potrosacima. Rad se bavi promenom ponasanja potrosaca, narocito sa
rastom popularnosti lokalnih i zanatskih pivara, koje koriste digitalne
kanale za izgradnju autenti¢nog odnosa sa publikom. Takode, analizirani
su alati za pracenje efikasnosti kampanja, koji omoguéavaju pivarskim
brendovima veci povrat ulaganja i prilagodbu strategija. Zakljuceno je da
¢e digitalni marketing nastaviti da igra klju¢nu ulogu u diferencijaciji i
konkurentnosti pivskih brendova na srpskom trzistu.

Kljucne reci: digitalni marketing, pivska industrija, drustvene mreze, SEO,
SEM, online reklame, zanatske pivare, Srbija, potrosaci.
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THE ROLE AND IMPORTANCE OF MARKETING IN THE DEVELOPMENT
OF THE BREWING INDUSTRY IN SERBIA, WITH A SPECIAL FOCUS
ON DIGITAL COMMUNICATION CHANNELS
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Summary:

This paper analyzes the significance of digital marketing in Serbia's
brewing industry, with a special focus on key digital channels such as
social media, email marketing, SEO/SEM, and online advertising.
Traditional marketing approaches are gradually giving way to digital
strategies that enable precise targeting and better interaction with
consumers. The paper examines changes in consumer behavior,
particularly with the rise of local and craft breweries, which use digital
channels to build authentic relationships with their audience.
Additionally, it analyzes tools for tracking campaign effectiveness,
allowing brewing brands to achieve higher returns on investment and
adjust their strategies. The conclusion is that digital marketing will
continue to play a crucial role in the differentiation and competitiveness
of brewing brands in the Serbian market.
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